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It has just taken one 
picture one week to smash | 
all the film paybox records 
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established throughout the 
thirty MGMighty years of 
the Empire Theatre! 


AND IT GOES INTO RELEASE NOVEMBER 24 WHILE IT’S STILL HOT! 
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Love and Laughter on a ee. 


oi. 


Screenplay by Philip Rush and Pat Jackson Based on ‘Our Virgin Island’ by Robb White 
Produced by Leon Clore and Grahame Tharp Directed by Pat Jackson 
A Countryman Film Distributed by BRITISH LION FILMS 


AT NEW VICTORIA, LONDON, FROM NOVEMBER 3rd 
GENERAL RELEASE (G.B. Circuit) FROM NOVEMBER 10th. 
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“The drink on a stick” 


“South Pacific’ 
To Play Four 
More Towns 


EXTENDED run engagements for 
“South Pacific”’ in Todd-AO have 
been arranged for another four situ- | 
ations—in Hull, Oxford, Leicester | 
and Southampton. 

This is the result of agreement 
reached between J. F. 
——. director of Twentieth 
Century-Fox, Sam Eckman, repre- 
senting the Magna Theatre Corpora- 
tion, and Jack Goodlatte, managing 
director of ABC. 

The bookings are for the Regal 
Hull; Super, Oxford; Savoy, 
Leicester; and Forum, Southamp- | 
ton. 

Rodgers and Hammerstein's | 
“ South Pacific,” which was expected | 
to run for several weeks in provincial | 
towns where it has opened, is con- 
tinuing to do tremendous business, 
far beyond the expected length of 


the runs, and forward bookings | 
suggest that they will go on for 
some time. 


It has been playing since April at 
the Dominion, 
Road, London, and in Manchester, 
and is repeating this success at 
cinemas in Glasgow, Newcasile, 
Leeds, Brighton and Birmingham. 

A return engagement is planned 
for Plymouth, and other openings are 
being set at Edinburgh, Sheffield, 
Nottingham, Bristol, Liverpool, 
Cardiff, Dublin and Belfast. 


‘attinson, 


Tottenham Court | 


| 


} 


— too. 
~~. ago when Federation 
aed members had horror film | 


| 
| 


Bad Taste In Films: 


Producers 


To Meet 


BFPA, FBFM DISCUSSIONS NEXT MONTH 


BOTH PRODUCERS’ organisations will discuss the question of films | 
| of doubtful taste next month. The FBFM has horror films on the 
agenda for its next council aS on November 4, and the following 


| day similar discussions will be held 
meeting. 


at the BFPA executive council 


The topic was put on the BFPA agenda after John Davis had asked that 


it be discussed by producers at their mext meeting. Mr. 


Davis said, at the 


dinner he gave for exhibitors to explain the Rank rationalisation plan, that 


he had made the request in view of * 


An analysis of the letters, he said, ; 
nt. of the | 
people would not take their families | 


showed that over 90 per cent. 


to see “ films about horror, 
| prostitutes.” 


sex and 


The FBFM has had the question of 
| the problems created by over-exploi- | 
under | 


tation of the horror theme 
| consideration for some time. At its 
| executive council meeting next month 
horror picture posters will be dis- 


posters on their a — they expressed 
concern over t nature of the 


| posters. 

At the dinner given by Mr. Davis 
\for the FBFM _ the producers | 
j}applauded the Rank managing 


director's move in asking the BFPA 
to table the subject for discussion. 
And Lord Archibald said the Federa- 
tion would hold talks on the matter 


}and work in close collaboration with 


' 


the BFPA. 


EXTRA TV TIME COULD 
MEAN MORE U.S FILMS 


MORE AMERICAN programmes | 


are likely to be shown on commer- 
cial television if the programme con- 
tractors obtain the increase in view- 
ing time they are asking from the 
»overnment. 

Backed by ITA, the contractors 
have requested a further 21 hours’ 
extra viewing time in addition to the 
present 60 hours a week allocated 
to them by the Postmaster General. 

But the increase in U.S shows will 
not be obtained by changes in the 
present 144 per cent. quota of foreign 
material. The quota will simply be 
applied to 81 hours a week of view- 
ing time, compared with the present 

. This will enable the contractors 
- enjoy a potential increase of one 
third extra foreign material. 

Under the present scheme ITA 
companies are allowed up to 8} 
hours of foreign product, mostly 
American programmes. If in_ the 


| Field, for example, 


New Year the Postmaster General 


agrees to the 21 hours increase, the | 


contractors will be allowed to screen 
~, hours of foreign product. 

hus the contractors will have 
sufficient extra time to devote to 
such specialised problems as child- 
ren’s programmes, etc., and to give | 
some assurances to the government 
that the appointment of Miss Mary 
will mean that 


| in the realm of children’s television 


there will be every effort to produce 


* thousands of letters ™ " he had received. 


Columbia's West 
End Showcase 


COLUMBIA plans to open its first 
West End showcase in February—the 
luxury, semi-basement cinema now 


| being built at Wingate House, 
| Shaftesbury Avenue. 
It will be called the “‘ Columbia ” 


and will accommodate between seven 
| and eight hundred peo Its equip- 

ment will enable it to sot all picture 
| ratios, from four by three to Todd- 


AO. Special luxury seating will be 
| installed. 
| Columbia’s managing director in 


this country, Mike Frankovich, has 
long been wanting a cinema in which 
to present extended runs of the 
company’s top product. 

The purchase is the result of three 
months’ negotiations with the pro- 
perty’s owner, Harold Wingate. It is 
understood the price paid is in the 
region of £100,000, 


Rise For ACTT- 


ACTT members have been granted 
|} a two per cent. pay increase by the 
| BFPA and FBFM. I: operates from 
October 13 and applies to members 
whose minimum salary is not more 
than £3 a week above the approved 
| minimum rate. 

The ACTT wanted a cost-of-living 
| bonus, but this was not granted. The 
| rise in the cost of living was, however, 
|} taken into account in fixing the two 
| per cent. _Pay increase. 


| 
| Two Per Cent. Pay 


programmes of a higher quality than | 


in the past. 
Failure to get this increased time 
could lead to some severe embarrass- 
ment among those 
have been stock-piling U.S shows in 
the hope of screening them to 
British viewers once they 
obtained the extra hours. 
Indications are that the 
tors will get what they 


contrac- 
are seeking. 


companies who | 


have 


STARTING DATE 


THE Maxwell Setion-John Sloan 
production “ Beyond This Place,” 
featuring Van Johnson and Vera 
Miles, starts location shooting in 
Liverpool on November 3, before 
going into Walton studios. Jack 
Cardiff will direct. Renown dis- 
tributes. 


ROYAL FILM SHOW 
DATE IS SET 


THE ROYAL Film Perform- 
ance to be attended by the Queen 
Mother will be held on Febru- 
ary 2 mext year, at the Empire, 
Leicester Square. 

An executive committee to be 
|} responsible for the organisation 
|] has been formed by the CTBF. 
|| It will have its first meeting next 
Tuesday, October 28. 


Sir Tom Wants 
Changes In 


A MOVE to broaden the scope of 
the All Industry Tax Committee—to 
cover the Sunday opening levy and 


copyright fees—is made by NATKE 
general secretary Sir Tom O'Brien, in 
a letter to Ellis Pinkney, AITC 


secretary, 

He asks that his letter be put before 
the next meeting of the committee for 
consideration. In it Sir Tom says the 
industry must not overlook “ what 
ameunts in our view to the continued 
blackmail of Sunday Levy and copy- 
right payments.” 

He added: “ We intend to fight 
against these continued injustices all 
the way. Money is taken out of the 
industry in these very difficult and 
crucial days, that might remain to 
meet responsibilities not only to the 
workers but to other interest$ as 
well.” 

Sir Tom told Kine. he thought that 
as PRS fees had been increased 
“ beyond all reason "’ it might be use- 
ful to ask the Performing Right 
Society and local authorities for full 
details on how the money was used. 
He intended raising this point in 
Parliament later, he said. 


BFFA Pays At 
403 Per Cent. 


THE BRITISH Film Fund Agency 


as released these figures for the 
four weeks ended September 27, 
1958 :— 


Distributors’ Earnings submitted: 


Films over 3,000 ft. £680,016 
Films of less than 3,000 

ft. (before multiplying 

by 24) 22,605 


Levy Collections as ad- 
vised by Customs and 
Excise (to September 
27, 1958) 376.220 
The eleventh interim allocation will 
| be at the rate of 404 per cent 


A 
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Bad Taste 


W E applaud the move made 
by John Davis on the 
question of horror films and 
other productions of doubt- 
ful taste. 

He has asked the producers for 
full-scale discussion on the 
effects of the exhibition of 
those types of subject, and he 
has concrete evidence of the 
harmful effects upon the 
industry. It is contained in a 
detailed analysis of hundreds 
of letters received from mem- 
bers of the public. 

It shows, without doubt, that the 
type of subjects complained 
of is driving people away 
from the cinema. It is impor- 
tant to realise that the current 
trend for sensational subjects 
liable to offend good taste is 
net only influencing family 
audiences, but also young 
people who are not sus- 
ceptible to “ entertainment” 
of this variety. 

At last week's meeting with 
members of the FBFM to dis- 
cuss the Rank rationalisation 
plan, Mr. Davis again raised 
the subject and his move to 
bring the matter under discus- 
sion at the BFPA was unani- 
mously supported by those 


present. 

Lord Archibald said that his 
members felt very strongly 
about the matter, and indeed 
the Federation has kept the 
development under _ review 
He stated that the Federation 
would gladly ally itself to the 
BFPA in any move to curb 
exploitations that, from the 
long-term point of view, are 
harmful to the industry. 

At the time when the industry 
is still losing patronage on a 
significant scale it is vitally 
important that producers 
should aim to produce enter- 
tainment of the hichest pos- 
sible value with the widest 
possible anneal, The real box- 
office success is the picture 
that measures up to those 
standards. 
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ROYAL PATRONAGE e PETE TOWER’S 
NEW JOB e CARTOON HONOUR 


ORMAL notification is made 
F this week that Queen Eliza- 

beth, the Queen Mother, will 
»¢ attending the Royal Film Per- 
formance on February 2, at the 
Empire, Leicester 


Square, which 
MGM and Charles Goldsmith 
have again made available. 

It is the hope of the organisers 
that the new date will allow a better 
selection of good films to be avail- 
able to the selection committee, 
which, once more, will be presided 
over by Lord Ratcliffe 

Pictures chosen for past Royal 
Shows, have, almost without excep- 
tion, been sniped at cruelly by the 
national press, who, of course, do 
not concern themselves with the 
fact that one of the purposes of 
the show is to raise money for the 
CTBF. 

All the same, it will be a great 
pleasure if | cbruary’s choice escapes 
such attacks, and a greater pleasure 
still, if, with the eager co-operation 
of everyone in the industry, this 
Royal Show has a financial success 
comparable with, or even better 
than the best of former years. 


N London on his first visit as 
newly appointed president of 
Westrex, Glen McDaniel disclosed 
on Tuesday that Pete Tower has 
resigned from the managing direc- 
torship of the British company and 
will be succeeded by Len Master- 
ton, who has been a director of the 
company for some time 
Pete is moving over to Westrex’s 
New York headquarters to take up 
an appointment as Eastern manager. 
Pete’s departure will be a matter 
of regret to the many friends he has 
made during his term of office in 
London. 


( N November 6 we expect 
to hear further details of the 
expanded Paramount production 
programme recently announced by 
Barney Balaban 

We shall be meeting George 
Weltner, vice-president of Para- 
mount Pictures Corporation, at a 
luncheon arranged by Fred Hutchin- 
son. 


OMI people in the trade have 
a the quite erroneous impres- 
sion that the dinner in honour of 


Teddy Hinge to be held in New- 
castle on November 26 is exclu- 
sively Northern branch CEA 


function, observed Lord Westwood 
at last week's branch meeting. 
“Everybody who knows Mr. 
Hinge and wishes to join in this 
tribute to his great work for the 


industry will, of course, be wel- 
come,” he added. 

Secretary Bill Mordue took the 
opportunity to announce that more 
than 50 people had intimated their 
intention to be present and that the 
hotel rooms he had reserved were 
being rapidly taken up, 

The dinner will also be something 
of a birthday celebration for Teddy. 
He will be 70 on November 24. 


( YONGRATULATIONS to 
John Halas and Joy Bat- 
chelor. Their new cartoon, “ The 
Christmas Visitor,” has been 
selected to open the San Francisco 
Film Festival on October 29. 

John and Joy are justifiably 
proud of the honour, for it is the 
first time that a British cartoon has 
been honoured in such a way by 
the American film industry. 

The San Francisco festival is the 
only film festival organised in the 
U.S and the world premiere of 
“The Christmas Visitor’’ will be 
seen by a distinguished audience of 
U.S politicians, the British Consul- 
General and leaders of the enter- 
tainment industry. 

I look forward to seeing the new 
cartoon at a preview John has 
arranged next week. 


NCIDENTALLY John gave 
showings of some of his 
recent productions last week at the 
National Film Theatre and the 
Hammer Theatre, Wardour Street. 
The programme included two 
films on oil, one on the value of a 
gas poker, a French film made to 
promote safety in the building 
industry, a variety of witty tele- 
vision commercials, and, of course 
“Christmas Visitor.” 


YONGRATULATIONS also to 
“ Reg and Joyce Armour. 
Gerry Fernback came through on 
Monday with the happy news that 
Joyce gave birth to a boy at the 
London Clinic during the week-end. 
Both Reg and his wife are de- 
lighted. They have already chosen 
the names—Andrew Philip. 
Joyce is very well and the baby 
is bonny and bouncing, so Gerry 
told me. 


SINCE Tue Ipeat Kinema 
published the first descrip- 
tion of the revolutionary Philips 
SPP discharge lamp and the new 
projector incorporating it, Frank 
Durban has, he tells me, been in- 
undated with inquiries as to when 
they will be available here. 
Actually, although the lamp and 


» 


projector are in full production, 
deliveries cannot be expected for 
some months: it is anticipated that 
the first installation here of the 
FP20 projector, incorporating an 
arc lamp, will be made early in the 
New Year. 

No date is yet given for the first 
delivery of the discharge lamp, 
which is, of course, available only 
for Philips projectors, and no in- 
formation has yet been released re- 
garding the possibility of using this 
remarkable lamp for 16mm _ projec- 
tion. 

Marketing these very interesting 
developments in projection equip- 
ment provides a great opportunity 
for Frenk Durban in his new 
capacity as managing director of 
J. Frank Brockliss. 


Fp Mee steps taken by the board 

of ABPC to co-ordinate 
the publicity departments of the 
group has had the salutary effect of 
Stimulating ideas and initiative to 
the advantage of the organisation. 

A new studio press service just 
started should produce good divi- 
dends. 

The service caters for the exclu- 
sive pictorial demands of news- 
papers not only in London but 
throughout the country. Picture 
editors of every national and pro- 
vincial newspaper have been invited 
to contact the studio publicity 
department whenever they need 
pictures to illustrate their film page, 
gossip column or features. 

A stills man, standing by on the 
sets of every production, will shoot 
exclusive stills to their exact 
requirements. 


CYER many years Harry Wee- 
don, as honorary architect 
to the CTBF has given generously 
of his time and skill to assist the 
cause, and the design of the Brom- 
head memorial wing at Glebelands 
stands as a tribute to his worthy 
services. 

The Board of Management, how- 
ever, wanted to make “ Bill ” Wee- 
don a personal gift as a token of 
their gratitude. They made discreet 
inquiries and discovered that Bill 
wanted nothing more than an illu- 
minated address. 

“ Bill” received one last week 
from chairman Ralph Bromhead at 
a small, informal luncheon party 
following the AGM. It was a beau- 
tiful example of the craft, executed 
by one of the few remaining crafts- 
men in this field. 

“ Bill” confessed that he had 
been blessed wtih a fair share 
of worldly possessions, and with 
obvious sincerity said thai there 
was really nothing he wanted 
more than the address. Both he and 
his wife would treasure it. 


| making the presentation, 
Ralph Bromhead pointed out 
that the wording of the address ex- 
pressed the sentiments of the board 
of management. 
I quote: “ Mr. Weedon has given 
to us generously, sympathetically 
and most skilfully from the know- 
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ledge and ability which he has ac- 
quired during his _ distinguished 
career, noted among many other 
things by his design and and super- 
vision of many of the world’s finest 
cinema theatres—and on behalf of 
all those who have been helped by 
him in the past and the many who 
will benefit from his selfless work 
in the years to come, we express 
our most grateful thanks and affec- 
tionate good wishes for the future.” 

The tribute is deserved. 

Also at the hunch were Michael 
Gee and L. Leslie, directors of the 
building company which did the 
construction job on the new wing, 
and T. J. Flood, the quantity sur- 
veyor. Ralph thanked them, too, 
for their generous help in carrying 
out the work. 


UTTINGS arriving on my 
~ desk from papers all over 
the country just recently bring in- 
disputable proof of the effectiveness 
of Pinewood’s publicity department 
One Rank production which cer- 
tainly seems to have been catching 
the publicity is “The 39 Steps,” 
despite the fact that it is a remake 
of a former success. 


Scottish papers naturally went 
overboard for the Scottish location 
scenes and many of them carried 
page and half-page features. The 
picture of Kenneth More on the 
Forth Bridge had particular appeal 
and generous space was given to it 
in both Scottish and London edi 
tions of the Daily Mail. 


T's interesting to see the way 
the publicists have sold their 
pictures on certain angles. The 
lush “Captain's Table” for in- 
stance with its luxury liner sets and 
bevy of beauty queens calls for 
pictorial coverage and this was 
avidly seized on by art editors, 
especially on the magazine side. 

And they weren't slow in tying 
in their films with personalities in 
the news. The ever-newsworthy Eva 
Bartok is a good cxample and when 
arranging interviews thc Rank pub- 
licity machine ensured a credit for 
“Operation Amsterdam” wherever 
possible. 

Personalities as diverse as Juliette 
Greco and Bernard Bresslaw, good 
“copy” in their own rights, also 
assured mentions of Rank’s current 
pictures “ Whirlpool and “ Too 
Many Crooks.” 

One encouraging fact to emerge 
from my snap survey of the cut- 
tings is the high proportion of 
coverage in the provincial papers, 
which, after all, remain important 
outlets for publicity. 


HE best and most progressive 

branch of NATKE is a 
distinction that is accepted with 
confidence by the officers of the 
Ealing and Hounslow branch of the 
union. 


The branch was formed 10 years 
ago and in that relatively short 
period it has progressed from a 


Tom Lever, president of NATKE’s Ealing and Hounslow branch, with 
Sir Tom O’Brien, Connery Chappell, Bill Cartlidge, and R. H. Dewes 
at the branch’s 10th anniversary celebration dinner 


membership of 78 to a strength of 
about 1,000. 

But it is the fact that the branch 
has achieved almost 100 per cent. 
representation in the area, through 
the fostering of a happy employer- 
employee relationship, which is the 
chief pride of the branch. 


AT the branch's celebration 

~*% dinner last week evidence of 
good relations was found in the 
presence of Bill Cartlidge, Dickie 
Dewes, Mark Sheckman, Bill Hock- 
man, L. Fletcher and Leslie Simp- 
son, representative of the exhibitor 
interests in the area. 

All spoke in appreciation of the 
branch’s progressive and helpful 
outlook. 

And Connery Chappell, another 
visitor, who, as a former editor of 
this paper was at times a protagonist 
of Sir Tom O'Brien, proposed the 
general secretary's health in an 
elegant tribute, laced with highly 
amusing anecdotes. 


It was apparent that the branch's 
strength lies in the pioneer work of 
founder president Bert Harvey, now 
retired, who received an honorary 
union card from Sir Tom, and such 
stalwarts as branch president Tom 
Lever; Dave Farrelly, the general 
president; Ron Pask, secretary: 
Ernie Randall, Bill Thwaites, Frank 
Simmons, Bob Weaver and Charles 
Blair. 


(UINEMA managers forgot their 
“ wage claim problems, chinked 
glasses and danced away most of 
the wee small hours of Tuesday 
morning. It was the SCMA’s 
annual ball at London’s Lyceum— 
and 1,500 managers, usherettes, 
cashiers and other cinema workers, 
and guests, made it one of their 
brightest nights of the year. 
Everyone was celebrating. Society 
vice-president, Maurice Cheepen, 
was celebrating the ball and his 
sixth CMA showmanship star and a 
plaque for CMA Circle of Show- 
men. “I'm the fourth in the 


country and the first in London to 
get the plaque,” said Maurice. 

Herb Stacey, the London and 
Home Counties branch man who 
spent a weck of his holidays re- 
cruiting new members in Man- 
chesier, was busy celebrating his 
engagement; except for a few 
moments when he nipped away to 
enrol a non-member he found in 
the crowds. 


HEN, of course, there was 
the winner of the “ Miss 
Cinema " contest, Marion Mitchell, 
an usherette from The Grange 
cinema, Kilburn. She was celebrat- 
ing her success with the runner-up, 
Mrs. Thelma Tailford, an usherette 
at Bruce Grove cinema, Tottenham, 
and sales girl Cecile Wright, of the 
Gaumont, Wood Green, who was 
third. 

Secretary Bill Ellison took time 
off from celebrating the success of 
the Socicty’s “fighting fund” to 
help cover the cost of the current 
negotiations with the CEA, to pre- 
sent certificates of commendation to 
three members who did the best 
recruiting job in this year’s six 
month campaign. The recipients 
were Frank Crombleholme 
and Herb Stacey (London and 
Home Counties) and Arnold Becker 
(South Midlands). 

Stars at the ball this year were 
Janet Munro and Stanley Baker 
who were kept busy signing auto- 
graphs after they had _ presented 
prizes to the winners of the “ Miss 
Cinema ” contest. 

In charge of the night’s fun- 
making were Tommy Graham, 
always the key organiser of this 
event, and Don Low, chairman of 
the London and Home Counties 
branch. 


REPERTORY actor-cum- 
soldier Clifton James “ dis- 
appeared ” quietly, and without a 
hero’s hoo-ha, back to an Army 
Pay Corps desk job after his war- 
time top secret task posing as 
General Montgomery had foxed the 


Germans over the Allied invasion 
plans. 

But last Thursday night—14 years 
after this prize military hoax—film- 
land made up for all that. The 
premiere AB-Pathe laid on at the 
Warner Theatre, Leicester Square, 
for “I Was Monty’s Double 
gave the picture a send-off that 
had Clifton James, who plays him- 
self and “* Monty” in the film, 
blushing with pride. 

The stars, celebrities and trade 
personalities, turned out in force to 
see this one on its way. While a 
military band played to set the 
atmosphere inside the theatre, pro- 
ducer Maxwell Setton and director 
John Guillermin welcomed the 
guests. 

Incidentally, a good helping of 
the applause that came at the end 
of the screening can be claimed by 
Bryan’ Forbes. His screenplay 
goes as smoothly as the Monty 
masquerade. 

This premiere was put over with 
showmanship of a high order, and 
the James angle was a natural for 
the press. 


( N Monday morning, Arnold 

Barber promptly reported 

that the film had done cracking 

business at the Warner over the 
week-end. 

It was running, he said, on a 
parallel with “Ice Cold in Alex,” 
one of AB-Pathe’s best properties 
for some time. 


I AWRIE WALSHAW, pub- 
4 icity manager of the 
Essoldo circuit, has resigned to go 
into business on his own account— 
as an advertising agent. 

This is an ambition he has 
nursed for some time. 

He starts off on his new venture 
with the good wishes of the Sheck- 


mans, with whom he has been 
happily associated since Essoldo 
took over the Southan Morris 
circuit. 


Starting as a junior with United 
Kingdom Photoplays in 1925, 
Lawrie can look back upon an 
interesting and varied career in the 
business. 


FTER a period in the ad. 

4 sales department, he moved 
over to production and gained 
some useful experience in a variety 
of jobs in various Berlin studios. 

He returned to this country to 
go into cinema management, and 
after experience in a number of 
cinemas up and down the country. 
Lawrie took a post in the book- 
ing department of the Southan 
Morris circuit in 1942. 

He was later appointed publicity 
manager and remained in the post 
when the Sheckmans acquired 
Southan Morris's interests 

In the latter appointment, Lawrie 
has acquired an encyclopedxdic 
knowledge of this country’s press 
and other advertising media, which 
will serve him well in his new 
sphere of operations. 

He hopes, of course, to maintain 
close contact with the industry 


The Stroller 
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JOHN DAVIS ANSWERS BFPA AND FBFM QUESTIONS ON RANK PLAN 


Rationalisation Will Mean 
More Money For Producers 


A KEENER appreciation of the dynamic thinking behind The Rank 
Organisation’s rationalisation plan, and a clearer picture of the inten- 
tion and aims, emerged from the discussions which followed the dinners 
given by John Davis to members of the two producer associations—the 
Federation of British Film Makers and the British Film Producers 
Association—on Tuesday and Wednesday of last week. 


FBFM president Lord 
policy when he posed one of 
to set the ball rolling 

It was 
that The 
short-term 


bilities to 


recognised, he suggested, 
Rank Organisation had 
and long-term responsi- 
sharcholders. But it was 
a modern conception that important 
corporations and industrial under- 
takings in addition to their responsi- 
bilities to shareholders had a 
long-term responsibility in respect of 


also 


the national interest. He referred to 
ICI as an example 

He wanted to know, in effect, if 
the Rank reorganisation plan had 
been decided upon with that con- | 
sideration in mind 
Emphatic 

Nodding vigorously, John Davis 
replied with an emphatic “ yes. 

Lord Archibald Lg on to the 
ideas on rationalisation advanced by 
Mr. Davis al oat ‘Gleneagles CEA 
conference. 

“Did you expect a widespread 
industry with such a diversity of 
interests, to give a response? Do you 
not have to go out and work for a 
response in such circumstances? 
Having set a lead in speaking at 
Gleneagles, did you take such action 
and did you receive a negative re- 
sponse?" he asked 

“1 had discussions with ABC,” 
replied Mr. Davis. ** They were disap- 
pointing. They did not bear fruit. If 
we had been able to get together we 
would have been able to set the 
pattern. 

“* But.” he added, “no one was 
prepared to set up a rationalisation 
plan. It was a great tragedy.” 

And he expressed the view that 
many little people will go out of the 
industry with nothing, whereas they 
might have received some form of 
compensation, under an _ industry 
plan. 

Seller's Market 

Speaking of the situation which 
had developed over the past two or 
three years, creating a seller's mar- 
ket, Lord Archibald said it was diffi- 
cult to see how exhibitors will benefit 
from the Rank plan, and it was 
thought that producers would suff 

Mr. Davis said that one membe 
of the BFPA consistently stated that 
film hire percentages had fallen 

This was the product of declining 
attendances and the effect of film hire 
percentages calculated on a sliding 


scale. 

In the current conditions of declin- 
ing attendances. he contended that 
where admissions are spread over 


Archibald established an important principle of 
a number of shrewdly-calculated questions 


many theatres the 
will be less than 
missions were 


average 
it would 
concentrated 


percentage 
be if ad- 
in fewer 


theatres. The producer, therefore, 
stands to benefit. 
*You have stated that you want 


the public to see good films in good 
conditions,” stated Lord Archibald. 
* Unfortunately this is not so in a 
great many theatres,” he observed. 

“But many producers are of the 
Opinion that advertising films and 
sales intervals have produced adverse 
conditions for the comfortable view- 
ing of good films,” he added 

John Davis said he was glad that 
this point had been raised. The 
Organisation had initiated a survey 
covering its own and opposition 
theatres. It showed 


that advertising | 


films were entirely acceptable if they | 


were presented slickly and quickly. In 
the Rank circuits they were confined 
to 24 minutes. 

Similar conclusions were produced 
in respect of sales. 

“We do not pay commission on 
sales and we do not encourage man- 
agers to extend the sales periods. We 
have rigid rules about this.”’ he said. 


Bookable Seats 


Frank Launder wanted to know 
the facility of bookable seats, ex- 
tended on a much wider scale, par- 
ticularly in country districts, would 
help to win back the “ missing mil- 
lions.” 

Mr. Davis said it had been tried 
out. There were far more complaints 


than praise. 

The practice of continuous perfor- 
mances, he pointed out, created a 
difficulty. A booked seat 
reserved during the 
prior to that for which it was 
booked, which often meant a loss of 
revenue, which was not to the 
tage of the producer. 

Mr. Launder suggested that separ- 
ate performances might solve the 
problem. 

Mr. Davis said this had been tried 
out, too. But the public response had 
not justified adoption of the policy on 


a general scale. 

“We would welcome it, if it would 
come,”” he declared. 

Later, when replying to similar 
questions from BFPA members, 
Mr. Davis stated that the growing 
practice in heavily populated metro- 
politan and industrial areas of stag- 
gcring working hours to ease trans- 
portation congestion, militated 
against the introduction of separate 


performances 
Summing up the position so far as 


if | 


had to be | 
performance | 


advan- 


bookable seats and separate perform- | 
ances are concerned, he said: “It | 
is really the masses who determine the 
pattern.” 

Raymond 


Matthew wanted 


to | 


know if extended playing time would | 


be granted on the Rank releasing 
circuit of 300 cinemas. The answer 
was i if the film on general release 
justified it. 

But if a film has a potential for an 
extended run only in certain situa- 
tions it will be moved over to cinemas 
in the specialised group. 

“In that case there will be no 
break for the following booking? ” 
Lord Archibald asked. * That is so” 
was the reply. 

Since the Budget, producers have 
pressed their claims for a revision of 
break figures. “* Will there be any 
alteration? * inquired Lord Archi- 
bald 


Benefit 


“We believe that films will gross 
more,”’ replied Mr. Davis, * and pro- 
ducers will, therefore, benefit from 
the percentages calculated on the 
higher break figures.” 

Mr. Davis referred to the extreme 
example—* South Pacific.” The pro- 
ducer has taken more out of one 
theatre in Manchester than is norm- 
ally taken out of the whole of 
Lancashire. 

Andrew Filson, FBFM_ secretary 
asked if Rank releasing § circuit 
cinemas would be competing against 
each other in any territory. 

The answer was no. But cinemas 
in neighbouring areas would be oper- 
ating on a concurrency basis. 

Ronald Neame wanted to know 
what were the chances of a small 
budget picture. which had _ been 
turned down by the circuit booker, 
but turned out to be a “ sleeper.” 

“Tt will have a greater chance’ 
Mr. Davis quickly retorted. 

Speaking of the forecast that fewer 
but more important pictures would 
be made, Lord Archibald thought 
that no more than 10 or 12 “ big” 
pictures would be produced in a 
year. 


Programme Picture 


“No one sets out merely to make 
a good programme picture,” he said. 

But, he went on, the industry has 
to live on the average of its product. 

“What guarantee is there for the 
bread and butter picture? ” he asked. 
“ Does the new order mean that the 
one that just fails to measure up will 
be deprived of an outlet?” If so 
the financing of pictures will become 
more difficult and that in turn will 
accentuate product shortage. 

Mr. Davis advanced the view that 
the output is such that no picture will 


suffer. 

Once again he emphasised the 
importance of the independent re- 
lease, through the so-called Fox 
circuit. which is to be augmented. 
particularly in the London area where 


it is weakest, by a high proportion of 
the 80 cinemas in the Rank special- 
ised group. 

This outlet, he 
very strong. 

Sir Michael Balcon wanted to know 
if the reorganisation would mean a 
reduction in the cost of distribution, 
and if rationalisation was being ex- 
tended into this side. 


reiterated, will be 


Long Term Basis 


Mr. Davis: a. aa so on a 
long term basis. the negative 
cost one must add bn cost of prints 
and advertising. This may well be 
less.” 

Lord Archibald asked for an assur- 
ance about cinema-going facilities in 
small communities. Would the 
group close cinemas in such situa- 
tions? he asked. 

Not if they are breaking even or 
better, replied Mr. Davis. 

It quickly emerged in the discus- 
sion with the BFPA producers, that 
the situation in London, which often 
sets the pattern for the rest of the 
country, was of paramount interest. 

Will the plan o— the general 
release position in London, Mr. 
Davis was asked. 


Expedient 

He had asked Kenneth Winckles to 
examine the position Mr. Davis 
replied. 


The present three-leg arrangement 
of the London release was a war-time 
expedient to conserve film stock. It 
is still operating 13 years after the 


war. It was obsolete, he averred. 

A “tiered” system of release 
might evolve, suggested Mr. Davis, 
with the present three legs giving 


way to five or more. 

The present system, he pointed out, 
required people to travel from 
London to NE or South London to 
see a film they had missed in their 
own district. This was absurd, 

There was a lively exchange when 
Jimmy Carreras challenged Mr. 
Davis's contention that with the dis- 
appearance of the Gaumont circuit 
producers would still have three 
major outlets, through the strength- 
ening of the independent release. 


A Myth 


The so-called “ Fox circuit ” was a 
myth, he contended. After the possi- 
bilities of the Rank and ABC circuits 
had been exhausted the independent 
producer could not turn to a third 
booker as in the past. “ If we get the 
Fox circuit in London what do we 


| get?” he aske 

Mr. Davis: “ You get a powerful 
release.” 

Mr. Winckles said the position 


would not be materially different. He 
emphasised that the balance of the 


continued on page 30 
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All-Time Best 
Proves A 
Panel Beater 


THE SEVEN-MAN jury charged 
with the task of picking “the best 
film in the world,” at the Brussels 
World Fair, gave it up as a bad job. 
More than 100 film historians were 
asked to name the most important 
films of all time, and the dozen that 
received the most votes were shown 
at the World Fair. 

The jury's task was to pick the 
best of the chosen 12, but when the 
decision was to be announced, on 
the night before the Fair closed, the 
jury announced its task was “ im- 
possible.” It picked six films from 
the list, as “ having for film-makers a 
living and lasting value,’ but did not 
place them in order of merit. 

In alphabetical order, according to 
French titles, they are: “ Battleship 
Potemkin,” “La Grande Illusion,” 
“ Mother,” “La Passion de Jeanne 
D'Arc,” “ Goldrush,” and “ Bicycle 
Thieves.” 

_To those in the know it was ob- 
vious for days before this sensational 
finish that something drastic would 
have to be done to save the prestige 
of people responsible for the highly 
controversial ‘* winners’ list.” 

In fact many of the film historians 
who had taken part in the original 
ballot complained openly about the 
inadequate method of voting, with- 
out consultation and without precise 
terms of reference. 


Credit is due to the organisers— | 


the Belgian Film Library—for their 
readiness to discuss their difficulties 


openly in public. They arranged 4 | erected, with among other modern | 


public discussion 
declaration—made 
Auditorium—and 

from the audience. 

Obviously a section of the audience 
was disappointed by the jury’s refusal 
to execute its task and somebody 
from the floor raised the question 
why the jury had accepted the job 
in the first place. 

It was said in the course of the 
discussion that a similar attempt at 
classifying masterpieces in the field 
of literature, music or painting would 
expose to ridicule all those concerned. 

So, instead of screening “ the best 
film” as planned, the organisers of- 
fered the public “A Nous La 
Liberté” as a tribute to René Clair. 

Among those present at some of 
the receptions and screenings were: 
John Maddison, representing the Cen- 
tral Office of Information, Roger 
Manvell, British Film Academy, Peter 
Noble and Alberto Cavalcanti. 


Francis Koval 


after the jury's 
in the Grand 
invited questions 


| 


| 


| 


ABPC Plans 
To Split An 
Elstree Stage 


ONE OF THE five stages at 
ABPC Studios, Elstree, is to be split 
into two to meet the present-day 
need for more medium-sized studio 
shooting space. Work is expected to 
be finished by next January. 

Stage 1 is to be divided into two 
stages, each of which will provide 
7,250 sq. ft. of floor space, and will 
have its own full complement of 
equipment. 

Associated British states that there 
are several reasons for this new 


| Was a 


development. Firstly, producers 
needing only a large and a medium- | 
sized stage can be accommodated | 
without having to occupy 
stages. The new stages are also more 


two full | 


| 
convenient for TV _ production, | 
artists’ tests, process work and | 
rehearsals. | 


Of the four other stages at Elstree, 
three cover a floor space of approxi- 
mately 15,000 sq. ft. each and one | 
covers just over 16,000 sq. ft. Work 
is to start immediately on the | 
division of Stage 1. 

Elstree equipment includes four | 
BNC Mitchell cameras and two high- | 
speed Mitchell cameras. 

In the field of sound equipment, | 
Associated British has for long been | 
a pioneer. The latest RCA PM64 | 
35-mm. portable magnetic recording | 
channel is being imported from 
America and will be installed within 
the next three weeks. | 

A preview theatre was some time | 
ago converted into a second re- 
recording theatre. In the meantime, | 
an entirely new building has been | 


equipment, PM66_ single-track te- 
corders and PM63 triple-track re- 
recorders. A recently installed 


transfer suite of particular value to 
TV production contains, among 
other things, a new 35-mm. transfer 
channel and 16-mm. magnetic and 
optical transfer equipment. 


Belfast's First 
News Theatre 


BELFAST is to have the first news 
theatre in Ireland. Capital and Pro- 
vincial News Theatres has bought the 
Mayfair Cinema in College Square 
East for the purpose. A _ five-week 


conversion plan has been put into | 
operation from this week. ; 
The move was foreshadowed in 


July. when Eric Rhodes, a director of 
Capital and Provincial, paid a visit to 
the city. He said then he was anxious | 
to acquire a cinema with a central 
location. 


BRITISH LION'S NEW TRIO 


THREE NEW British Lion films 
are to have West End showings. They 
are “ Blitzkrieg,” “Behind the 
Mask” and “ Virgin Island.” 

“ Blitzkrieg *’ opens for an indefi- 
nite run at the Rialto on October 
30. It is the story of World War II 
as the Germans saw it. Sixteen of 
the 200 cameramen who shot the 
film died. 

“ Behind the Mask,”’ an Eastman 
Golor hospital drama produced by 
Sergei Nolbandov and directed by 


Brian Desmond Hurst opens at the 
Leicester Square Theatre on Novem- 
ber 7 and is generally released on 
November 2 

“ Virgin Island,”’ also in Eastman 
Color, is a romantic comedy telling 
of two youngsters who set up home 
on an island. The picture, produced | 
by Leon Clore and Graham Tharpe 
and directed by Pat Jackson, opens 
at the New Victoria on November 
3 and is generally released a week 
later. 


|} a third 


Prendergast’s Plan 


‘A Third Circuit is a 
Logical Development’ 


THE FORMATION of a third circuit (the other two being CMA and ABC) 
by independents as a means of securing for themselves a sufficient supply 
of films with which to carry on their business was suggested by J. X. 
Prendergast at the October meeting of Leeds branch, CEA. 


Mr. Prendergast said he had come 
to the conclusion that a third circuit 
logical development of the 
present situation in the industry. 

Mr. Prendergast said a full report 


of the statement made by John Davis | 
on October 10 had been published in | 


the trade press, and doubtless most 
exhibitors had read this carefully and 
knew what Mr. Davis had said—even 
if they did not clearly understand it. 

He had listened with careful atten- 
tion to Mr. Davis's statement, and 
his comment afterwards was that the 
exhibition side of the business could 
be likened to a wheel in which the 
hub was the circuits, the spokes the 
independent exhibitors, and the rim 
the Government. 


| Liaison 


There was some kind of liaison | 
" if the | 
| spokes were thin or were weakened | 


between hub and rim, but 


they would collapse, and so would 
the whole of the wheel. 

Mr. Prendergast said he had already 
said the independent exhibitors should not 
expect Mr. Davis to find a solution for 
their problems. If Mr. Davis in his fore- 
cast of the future of the industry was 
correct, then it was quite logical and 
reasonable for the independent exhibitors 
to do the same as The Rank Organisation 
and rationalise themselves. In other words 
a third circuit, envisaged by some people, 
must become a reality 

Mr. Davis had said at Gleneagles that 
five years were required for the rationali- 
sation of the industry, but in his latest 
statement he said he had come to realise 
that it was an immediate problem and 
would not wait that length of time. Mr 
Davis, of his own volition, had indeed 
imposed rationalisation on the industry 
without consulting the rest of the industry 

Mr. Prendergast said this was not a 
time for recrimination, that no useful pur- 
pose would be served by criticising the 
action of The Rank Organisation, and 
that there was now a situation to which 
the Government or at least the Board of 
Trade had given its approval and blessing 
and nothing in his (Mr. Prendergast’s) 
view would alter that 

The independent exhibitors were anxious 
to have more information and details of 
the position today and how things were 
going to work out but nobody could say 
and to cate there had been no fuller 
clarification of the position 


Impossible 
There was an implication that there was 


circuit, but there was no third 
circuit, and it was impossible for the in- 


} dustry to exist on the films produced for | 
| CMA and 


ABC, 
circuits only. 

Everybody on the exhibition side of the 
industry must be conscious of the present 
film production release situation 

Mr. Prendergast said that no producer 
would begin produttion of a film at pre- 
sent without a contract or some specific 
line-up with CMA and ABC, and after 
discussing this situation with prominent 
exhibitors and producers he had come to 
the conclusion that a third circuit was 
absolutely necessary for the future of the 
industry and particularly the independents. 

“* 1 believe,"” he continued, “that a 
third circuit of independents, properly 
organised, could be bigger or at any rate 
as big as the existing circuits, and with 
such a circuit you would obtain support 


that is to say for two 


from the producers, and { am confident 


} that the American producers would be 
| ready to co-operate.”’ 
| It was inevitable that following the 


| creation of such a circuit more product 
would be available and without this third 
| circuit the independent exhibitor would 
| be put out of business 
| John Davis had given an assurance that 
| he would “bend over backwards" to 
help clear up any problems of the in- 
dependent exhibitor, but it must not be 
forgotten that Mr. Davis's first re- 
sponsibility was to his own organisation. 
Mr. Prendergast went on to say that 
whatever exhibitors thought about this 
third circuit they should realise that there 
were going to be amalgamations and 
alliances hitherto undreamed of in the 
industry and that now was the time for 
the creation of this third circuit of in- 
| dependents. It was a matter that would 
brook no delay Independent exhibitors 


continued on page 9 


Japanese Win 
London Award 


WHEN the London Film Festival 
closed last week, Alec Guinness pre- 
sented the Sutherland Trophy—a new 
international film award—won by the 
Japanese picture, “ Tokyo Story” 

It was received by Mrs. Kawakita, 
on behalf of the producers of the 
film. 

The trophy, a sculpture in silver by 
Gerald Benney, has been presented 
to the British Film Institute by its 
patron, the Duke of Sutherland. 

It will be awarded each year at the 
London Film Festival to the director 
of the most original and imaginative 
film from any country first shown to 
a British audience at the National 
Film Theatre during the preceding 
year, and which the Institute con- 
siders made the greatest impact on an 
audience seriously interested in the 
cinema. 

“ Tokyo Story,” directed by Yasu- 
jiro Ozu, was shown during a season 


of Japanese films at the National 
| Film Theatre last autumn. 

| A special mention went to the 
| Czechoslovak film, “ The Luchian 


War,” a puppet film made by the 
celebrated Czech painter Jiri Trnka. 
The film, which is part of a longer 
work “Old Czech Legends,’ was 
| shown at the National Film Theatre 
| during a season of films from Central 
Europe. 

|} This award was received on behalf 
| of Mr. Trnka by Rudolp Popp, Cul- 
tural Attache at the Czechoslovak 
Embassy. 


REPUBLIC MOVES 


REPUBLIC Pictures International 
Corporation has changed its address 
= 111, Wardour Street, W.1 (GER 
202). 
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No Happy Ending For France Needs No Subsidies, 
These Exhibitors 


WHAT ARE the two most serious problems facing the exhibitor? Jack 
Kirsch, who was general chairman last weck’s annual convention in 
Chicago of National Allied, gave delegates this answer: Firstly, the possible 
sale to television of Hollywood's post-1948 features, and, secondly, “ the 
attitude encountered in high places that there should be fewer pictures shown 
in fewer theatres 

As to an increase in the num — 
ber of “A featu here appears he separated producing side of the 
to be no immediate prospect of | Loew’s business would be saddled 
changc with the accumulated indebtedness of 

All companies which | had | some $24,000,000 but would be per- 
* block busters n release during the | mitted to retain the unsold MGM 
past couple of years have minted backlog Were such a division of 
money * Savonar: Peyton | Loew's interests to come about, the 
Place.” “ The Vikings ‘¢ On studio company might be forced to 
Hot Tin Roof being among the | ll its post-1948 pictures so as to 
box-office winne free itself of debt and obtain working 

Such pictures have been grossing pital 
or have a poten box-office revenu 
of, seven and ten million dollars in | Corporate Issues 
the domestic marke _ The plain truth is that none of 

Until, therefo in are indic he existing Hollywood managements 
tions that such features are falling by | would unleash the post-1948 films to 
the wayside t is unlikely that the | TV if could be avoided, but this 
producing and/or dis Duling com whol probk m ss bound up with 
panics will abandon them in favour | other corporate issues and a com- 
of less extravagant product pany which is in difficulties, even 

The menace of additional TV sales, | temporary ones, must necessarily take 
on the other hand. has been given | into account potential TV revenues 
a sense of immediacy by several re when secking ways and means of 
cemt development which indicate | cleaning up its finances 
that at almost any moment one of Columbia is one of the companics 
the post-1948 backlogs may be put which has clearly stated that no sale 
up for a “deal,” despite statements | Of its post-1948 backlog is in con- 
by most of the major companies that templation, but the management, now 
they are not at present con emplating | £u ded by Abe Schneider Is not 
such a step having the easiest time in the world. 

After years of considerable pros- 

. — perity Columbia has just announced 

Goldwyn Willing loss on operations for the year to 


Samucl Goldwyn, for instance, is 
now known to be willing to enter 
tain offers from TV interests for a 


block of pictures which includes some 


post-1948's. Reports from Hollywood 
indicate that National Telefilm Asso- 
ciates would lready have reached 
agreemem but for the fact that Gold- 
wyn has been asking as much as 
$200,000 per picture—or a total of 
$10,000,000 for SO “ oldies 


And though th 


Decca management 


has denied reports that it is contem- 
plating sale of 80 per cent. in 
terest in Univ Wall Street ana 
lysts persist in their view that Decca 
would be obliged, in the interests of 
its own stockholders, at least to con 
sider a reasonable bid for Univ 
sal holdings in view of the latter's 
unsatisiactory carnings position 

If such a bid were to come from 
outside (non-film) interests there is 
little doubt that a spin-off of the pos 
1948 backlog pictures would be high 
on the agenda quick means of 
recoupment { th nit nvest 
ment 

Much the san ort of position 
arises as a result of the conflicting 
policies which have divided the direc 
torate of Loew's, Inc. It is under 
stood that if the Louis Green and 
Jerome Newman faction on the board 
prevails over th: headed by the 
company's president, Joseph Vogel, 


June 28 of $1,150,000, against a pro- 
fit in the previous 12-month of 
$2.953.000. 

So the forecast “ Cloudy” 
holds good for the industry. 

Notwithstanding this, British Lion 
International is going ahead with its 
development plans here, and has just 
installed Michae! Bromhead in office 
n New Yor 

Victor Hoare, Lion-International’s 
managing director, says that the busi 
1e93 can no longer afford to be with 
out a permanent representative in the 
U.S, but that while the new office 
will be prepared ‘to release non-Lion 


still 


pictures in this country, deals for 
outside product will not be enter- 
tained until the company has made 
sure it can do good job with its 
own materia 


Leonard Coulter 


Singapore Wins Child 
Admissions Battle 


EXHIBITORS in Singapore have 
won the battle over whether or not 
children under 16 years of age should 
be barred from seeing films which the 
censor considers “* unsuitabie.” 

The Singapore government has now 
decided that restriction on admissions 
“need not be applied to cinemas.” 


‘A Rank Plan’ 


FRENCH exhibitors are seeking to 
change their programmes __ twice 
weekly. At the moment films are 
booked for a minimum of one week. 

Distributors intend fighting the 
change, but as the exhibitors are 
much better organised than any other 
branch of the industry it looks as 
though they will carry the day. 

Distributors say two changes a 
week will not help either French or 
foreign films, because the economic 
condition of the industry is so bad 
that only Saturday and Sunday keep 
cinemas going, and make up for the 
poor business in the week. 

Distributors say they cannot accept 
a three-day booking which does not 
include the week-end. Thirdly no 
distributor is going to the expense of 
dubbing a foreign film if he is not 
sure the film will be given a week-end 
showing. 

And it will not be worth while 
distributing imported films in their 
original languages because the public 
will not pay to see films with sub- 
titles 

Most distributors to whom I talked 
are convinced that the industry can 
only be saved if less money is spent 
on producing films. 

One distributor told me: “ Our 
artists receive too much money and 
so do our technicians. Producers will 
have to find new artists, and if 
necessary, new directors. Then and 
only then will the film industry find 
itself in tune with present-day condi- 


pais Neary Kahn 
COLOMBO 


Raw Stock is 
Hard to Get 


THE RAW FILM shortage in 
India has hit exhibitors in Ceylon 
badly, as most of the films they screen 
are Tamil films made in South India. 
Both the leading exhibitors—Ceylon 
Theatres Ltd. and Cinemas Ltd.—are 
now getting duplicate negatives and 
printing copies in Ceylon. 

But the finished products do not 
appear as good as the ones which 
used to come from India. 

There are only two big studios in 
Ceylon and both are fully occupied 
with work, so the government's pro- 
posal to spend a million rupees on 
a studio is likely to be a boon to the 
independent producers. 

Some of the richer independent 
producers in Ceylon are planning to 
take their full complement of stars 
and directors and musicians to Eng- 
land to produce their films there, for 
they believe that the work could be 
completed in shorter time and the 
expense may only be a littl more 
than if the film was shot in India. 


Says Hauke 


ARNO HAUKE, director of the 
new UFA concern, thinks tough 
competition is on the way when 
films come under the European 
Common Market. 

But he does not want the Bonn 
government to subsidise the West 
German industry, on the lines of 
the French or Italian subsidy sys- 


ftems. This he thinks would lead to 


government control of the industry, 
to a greater extent than that exer 
cised by the banks who now lend 
money to finance production. 

Instead, he proposes that enter- 
tainments tax should be eliminated. 
This would be the most valuable 
assistance the government could 
give, he declares. 

The home industry would then 
be in a better position to fight for 
playing time in domestic theatres. 


EXPORT UNION, the export pro- 
motional organisation of the West 
German film industry, is likely to get 
more subsidies. The Bonn govern- 
ment gives 150,000 marks annually 
at the moment. Another 100,000 
marks will now be added from local 
state governments. 


ie a a 
ROLF THEILE, president of ZDF, 
the West German theatre owners 


association, has warned German exhi- 
bitors not to accept, any longer, block 
booking, which is a widespread prac- 
tice in Germany, and which is often 
mandatory for smaller houses. 

Mr. Theile reports that an earlier 
agreement between exhibitors and 
distributors, under which small houses 


| would get more liberal rental rates, 


has been broken by the distributors? 
Only two of the larger German 
distribution companies, according to 


| Mr. Theile, adhered to the agreement. 


PROTECTION of the home film 
industry with restrictions on imports 
was demanded by representatives of 
West German federal states at a re- 
cent meeting in Cologne. While the 
representatives have no_ legislative 
power, they do have influence at 
government level in Bonn. The pro- 
posal is likely to crop up in discus- 


sions expected soon in the Bonn 
Economics Ministry. 
ca ae iB 
THE ARGENTINE government, 
after prolonged negotiations, has 
agreed to grant imports of West 


German films a number of conces- 


| sions, it is learned here from reliable 


Kumar Devarajah | 


sources. 

The number of German pictures to 
be admitted to the Argentine will be 
increased and German companies will 
be exempt from the Argentine re- 
lease tax of $7,000 per film, it is 
learned here. 


Gustav Genschow 
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LEEDS CEA—contd. 


should give serious thought to this pro- 
posal. 

Mr. Prendergast reaffirmed his faith in 
the business and in its ability to extricate 
itself from its present difficulties. With an 
adequate supply of films which this third 
circuit could claim the future should be 
assured. 

Mr. Prendergast also expressed the view 
that the distributors’ main problem of a 
London release would be overcome and 
financial success would be assured for 
films booked to the third circuit, 


More Details 


The meeting signified its approval of the 
idea and requested further details of the 
plan and how it would be worked out 
C. H. Whincup said there was nothing 
he could add or subtract from Mr 
Prendergast's statement in which he was 
im agreement. There were only one 


now,” said Mr. Whincup, ** whether 

exhibitors generally realise that the present 
shortage of films is nothing to what it is 
going to be, unless something on the lines 
of this third circuit 
quickly, Subject to discussions with pro- 
ducers and KRS there is a good prospect 
of and for a third circuit."’ 


Well Established 


F. L. Gummersal! spoke of the need of 
a strong commercial undertaking to look 
after the independents. 


Mr. Prendergast: “* This idea of a third 
circuit is now well established in the 
minds of people in London. The idea and 
Set-up 1S national and not parochial. The 
idea is that a group of representative busi- 
ness men should get together and form 


NORTHERN 


CUTTING 


Sheffield’s Protest 


THE COST 


OF TRADE SHOWS 


NORTHERN branch CEA unanimously supported at its monthly meet- 
| ing the protest of the Sheffield branch against the curtailment or cessation 
of provincial trade shows. Walter Wilson commented: * Surely Mr. Davis 
| does not expect us to journey to London to view new product.” 


Mr. Wilson said that if, as had 


| been suggested, the trouble centred 


| on the cost of engaging cinemas for | 


or; 
two things he could pin-point. ‘‘ 1 don’t | 


| addressed directly 


is done and done | 


trade shows, the lecture hall of Dixon 
Scott's News Theatre, 
quate for the purpose and cut costs 
by 75 per cent.” 

On the motion of Lord Westwood, 
the branch views on the subject were 
to the KRS, a 
copy being sent to Mr. Pinkney. 


Then Lord Westwood reported on | 


a meeting with the editor of a local 
paper called with the object of 


| securing effective, all-in advertising. 


The idea was to secure a special page 


in the newspaper, in which all cinema | 


| advertisements would appear and all 


this third circuit to get more films pro- | 


duced, and I can tell you that top minds 
in the industry are thinking up this for 
you. If there is a third circuit it can do 
business in a big way on new films.” 


the matter thereon would be directly 
related to films and the industry. At 
present, cinema advertisements were 
appearing on a page devoted largely 
to television. 

“Within a few weeks,”’ said Lord 
Westwood, ‘‘we shall encounter the 
competition of a new ITA station sited in 
Newcastle and the need to do something 
positive to win people back to the cine- 
mas is urgent. We should get this new 
page feature going before the ITA people 
Start up. 

“It is largely a matter 


of organising 


would be ade- | 


} suburban 


| cinema advertising effectively 


Given that, the full co-operation of the 
newspaper is assured. I feel sure it will 
be economic, which means successful.’ 
| The chairman said that he was given to 
understand that ABC would co-operate 
in any unified scheme of advertising. 
This led to an 
the implication of the address which John 
Davis had given at the London dinner 

All speakers had to agree that the 
situation justified The Rank Organisation 
in deciding to close down a number otf 
| their cinemas. Mr. Davis had, economic- 
ally, an almost unanswerable case 
| Just the same, they had to 
| that independenis might be 
adversely. There was going to be less pro- 
duct, extended first and second runs of 


recognise 


the best British films by Rank halls, | 
and possibly general pressure to accept 
six-day bookings. Then the difficulty 


fulfilling quota would become more acule. 

George Kitching wondered if it meant 
that independents would have Hobson’s 
choice. Either to take films which had 
little box-office value after 


lengthened first 
and second runs or to make do with 
poor product which had never had any 


box-office value 

He certainly could not 
Davis that extended runs 
interest to the ultimate 
subsequent-run cinemas 


agree with Mr. 
built up public 
benefit of the 


A Change In Policy 


FREE SHOWING OF PROPAGANDA FILMS 


NORTH-WESTERN CEA at the meeting held in Liverpool on Friday 
last week decided by a nearly two to one vote not to adhere to a resolution 
adopted several years ago recommending members to reject applications 
from public authorities for the exhibition of propaganda or recruiting films. 
unless payment was made for screen time. 


It was reported that the Liverpool -— 


public health department had 
approached a number of exhibitors 
to show a one and a half minute 
coloured film in connection with the 
“ Guard that Fire campaign. 
Some of those who had agreed to 
do so made a reservation, namely 
that the sanction of 
Western branch be obtained. 


the North- | 


Hanmer said he had been | 


invited to show the film and refused, 
contending that the public authority 
ought to pay trade terms for the 
use of cinema screens. 

_If councils and other organisa- 
tions wanted to make use of screen 
propaganda, they should be prepared 
to pay for it as they did in the 
case of press advertising. 

Also, it should be remembered, there 
was still on record a branch resolution 
requesting exhibitors to ask for payment 
when they were asked to show propaganda 
films 

R. P. Rutherford said exhibitors, who 
had to cater for the community, must co- 
operate with local authorities in a public- 
spirited manner. They had civic obliga- 
tions which it was a duty to discharge. 

The application before the branch was 
not one that should be shunned. Propa- 
ganda and public service fikos had been 
shown in spite of the branch resolution. 
There was nothing to stop the branch 
rescinding its resolution. 

A resolution that the branch resolution 


| Sundays without 


be adhered to was defeated by nine votes 
to five. 

X Films.—Discussion took place on a 
proposal that application be made 
licensing authority to obtain qualified per- 
mission to show X certificate films on 
Sundays, excluding those which have a 
norror or sex theme. There were many 


X films which were quite appropriate for | 


showing to Sunday audiences. 

It was pointed out that at one time 
A certificate films could not be shown on 
tmission; this involved 


a form of loca! film censorship. No one 
wanted to see a restoration of that 
arrangement by applying it to X films 


The suitability of many X films for Sunday 
showing was not questioned 


R. P. Rutherford said that in Wallasey 


| X films could be shown on Sundays pro- 


vided they were not booked specifically for | 


that day. If they were booked for three, 
four, six or seven days in a normal pro- 
gramme they could be shown in the 
ordinary way. 

Authority was given for representatives 
of the branch to discuss the situation with 
the branch solicitor 

Rank Rationalisation.—Commenting on 
the CMA rationalisation scheme, the chair- 
man said:— 


| 
““We are all going through a difficult 
period, and not only The Rank Organisa- | 


tion, which finds it necessary to do some 


streamlining. We can't reasonably com- 
ment on that. At the dinner in London 
John Davis was most forthright in his 


to a) 


remarks. I do not offer any criticism, 
and I do not know anybody who can. 
We asked for the cards to be put on the 
| table and they have been put there. If 
there is any criticism it will be heard at 
the next GC meeting.’" Obviously some- 
thing had to be done owing to the shortage 


ot product and the problems to which 
that gave rise 

Bookers’ Complaints..-A_ report was 
given cf the meeting of the branch 


| bookers’ committee 


(1) Break figures, when agreed. should 
be applied without exception; (2) there 
were long delays in confirming contracts 
by the majority of renters, sometimes six 
or eight weeks, and there had been cases 
where confirmations were not received 
until the film had been exhibited; (3) the 
new pattern of booking by which big pic- 
tures had extended runs meant that some 
of them never reached small halls. 


frade Shows.—From Sheffield branch a 
letter was received inviting support to a 
resolution asking for the reinstatement of 
trade shows in al! provincial centres so 
that exhibitors might have the opportunity 
to view films before going te book them 


Mrs. C. Johnson said that much of the 
trouble in the past arose from big pictures 
being trade shown the same day, resulting 
m disappointment and split attendances 
If renters would get together and arrange 
trade shows in orderly sequence there 
would be a better attendance of exhibitors 
Liverpool trade shows were not so well 

| attended as those in Manchester 


R. P. Rutherford recalled that at one 
time Liverpool had a cinema club (in 
Bold Street) where there was a trade show 
theatre. This was regularly used for 
morning and afternoon trade shows 
| Unfortunately, the club failed to survive. 


interested discussion of | 


affected | 


of | 


Problem of the 
3-Day Booking 


THERE ARE so many six-day 
| bookings for films nowadays that 
| some exhibitors wonder, when they 


get a three-day booking, if the public 
thinks “it can’t be any good because 
it is only playing for three days.” 
Kent CEA branch chairman A. Spencer 
May said this at the branch's mecting on 
Friday last week, commenting that com 
plaints were still being made that 
day bookings were not received 
enough. 
He asked if members found it difficult 
getting three-day bookings Replied 
| Cripps: ** No. Only with good ones.” 
He said he had been pressed to take six 
day bookings, ‘* but I stick out and most 
of them give way."” 
Programmes.—-Discussing the question 
of exhibitors stariing films at the third 
| or fourth. reel to overcome time problems 


three- 


soon 


members commented that with long pro- 
grammes ‘something has got to be 
done.”’ 


Said the chairman: “* This is a difficulty 
of the houses that open at four, five or 
| six in the afternoon. Ones that open at 
1 p.m. or 2 p.m. are a little more flexible 
They can leave out a second feature or 
start a bit earlier, or something like that."’ 

‘IDO.—Giving details of the agreement 
between the FIDO board and ABPC over 
the Ealing films, Mr. Spencer-May said 
*1 would rather see them in the hands 
| of ABC than any other company, because 
if they were with anyone else they would 
be networked throughout the country.” 

Morris Levy remarked: ‘‘ I don't think 
it is as good as we were led to believe at 
the beginning, but FIDO is the best we 
can get so we have got to accent 7) 


SOUTH WALES 


“We Have Been 
Kidded' Charge 


NEWS OF THE ABPC/Ealing dea! 
came as a shock to some members of 
the South Wales and Monmouthshire 
branch of the CEA. “ We have been 
kidded and gulled,” complained 
George Newell (Ferndale) at the 
October meeting of the branch. 

““ When this deal was first pending 
we said we would boycott Ealing 
films. Then we were given an assur- 
j}ance that no deal had been con- 
| cluded. 
| ‘Now we find that this deal was 
concluded in August, 1957. am 
hurt to think that this association can 
be gulled and kidded to such an 
extent. Yet now we sit back and say 
we can do nothing about it. 

““ What we have got to do is to fight 
TV and not just ban this and that. The 


only way we can fight them is to have 
better films. I agree that this new 
arrangement is a good effort compared 


with what could have happened, but it is 
not good enough for me.”’ 

Dennis Owen (Treforest) said there was 
no doubt that the association had made 
the best of a bad deal. ‘‘ We have an 
assurance that the films will be shown on 
Sunday afternoons only when they can 
do the least damage to us,’’ he went on 
| ** and the more experienced members 
| the GC felt it was better to accept it a 
| it was rather than create a furore which 

would lead us we know not where.’ 
| On hearing this the meeting formally 


} adopted the report of the general counc:! 
j continued on page 30 
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Who Wants To 
Buy A Pig 
In A Poke? 


IN HIS OFFICIAL statement on the 
mew release pattern John Davis 
said: “It will mean, in my view, 
that many exhibitors will for the 
first time in many years have to 
see and appraise films for exhibi- 
tion to their own particular 
audience and go out and book and 
exploit them accordingly.” 

He then added: “...there is no 
doubt that many exhibitors have 
got into the habit of automatically 
booking the circuit programme 
and relying upon the circuit adver- 
tising and exploitation work, which 
is extensive, to sell the film for 
them.” 

Mr. Davis sure said a mouthful, but 
first things first. Before q revival 
of exhibitor interest in our indus- 
try can be brought about, it is 
essential that the trade show 
muddle be straightened out. When 
I entered the business, and up 
until just before World War Hl, 
trade screenings were an event. 
Exhibitors stoutly supported them 
and were warmly welcomed by 
managing directors, general mana- 
gers and publicity chiefs. Personal 
contacts meant much. 

What happens now? It’s rare to see 
a minor executive, let alone a 
managing director, at a_ trade 
show. And if the shows are held 
in private theatres there is seldom 
a member of the staff on parade 
to usher exhibitors to their seats. 

But the biggest bugbear is the clash- 
ing of shows. These get worse and 
worse, despite the existence of that 
fabulous, though mythical, jour- 
nal known as the KRS Trade 
Show Diary. It should be renamed 
the Domesday Book. 

Quite recently there were no trade 
shows on Monday, Tuesday or 
Wednesday, three on Thursday 
morning—all at the same time!— 
and five on Friday. Fight in a 
day and a half and none the rest 
of the week! Fat chance any 


exhibitor had of seeing the jot. 


Believe me, nobody likes buying a ‘ 
pig in a poke. 
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OUR FILMS 


by Sch Billinge 


UP WEST 


These House Records 
Really Are Genuine 


THOSE WHO regularly read these 
columns must wonder how it is that 
house records are frequently broken 
although no cinema in the West End 
or elsewhere has elastic walls. So 
do I, but I can assure you that my 
sources of information com- 
pletely reliable and that impos- 
sible does happen 


“ Cat on a Hot 

Metroscope) 
definitely reached a new 
the Empire 
finely acted 
X certificate 
life in 
those 


ate 
the 


Tin Roof 
It has 
“high” at 
The receipts from this 
and widely publicised 
melodrama of family 
the deep South have made 
of “High Society,” “ Seven 
Brides for Seven Brothers” and 
other mighty MGM offerings look 
small. Whether or not the film will 
be as warmly received in the suburbs 
and provinces remains to be seen, 
but personally I’m certain it will. 
Anyway, sufficient until the day. 
a a e 
THERE IS GOOD news 
Warner Theatre, where 
Monty's Double ” (AB-Pathe 
British) opened last Thursday. The 
war film. partly based on fact, 


TAKE 
(MGM 


the 


from 
Was 


The King of Horror 


BORIS 
KARLOFF 


in his NEW and most 
terrifying role! 


GRIP of the 
STRANGLER « 


OPENS 
LONDON PAVILION 


PICCADILLY CIRCUS 


THIS FRIDAY 


| A-Bye 


great fun and the exchanges between 
John Mills and Cecil Parker, who 


| play pukka MIS wallahs, remind me 


of Naunton Wayne afid Basil Rad- 
ford at their best. Men particularly 
will find the picture enjoyable. 
SB a B 
I KNOW Jerry Lewis is not every- 
body's idea of a funny man, but 
happily the grouchers are in the 
minority. His newest romp, * Rock- 
Baby” (Paramount—Vista- 
Vision) has been scoring fluently at 
the Plaza. “The Matchmaker ” 
(Paramount—Vista Vision), a gay and 
touching naughty nineties comedy, 
takes over today. 
* cs @ 
THAT HARSHLY criticised film, 


| “ The Naked and the Dead” (Rank- 


RKO Radio — RKO-Scope) 
earned an additional week at 


fully 
the 


| Gaumont, Haymarket. It completed 


a highly profitable month yesterday, 
Wednesday, and today “Sea of 


war 


| 
| 
| 
| 
i 
| 
| 


“The Trollenberg Terror” and 
“Fiend Without A Face,” to the 
Ritz. The bill is, 1 understand, hand- 


somely paying for its keep. 


ON RELEASE 


OF THE general 
Cold In Alex” 


releases, “* Ice 
(AB-Pathe—British) 


| still leads. It hasn't quite caught up 


with the fabulous “The Dam 
Busters " (AB-Pathe—British) takings, 
but is definitely in the money. Those 
who have booked this grand desert 
melodrama can sit back and 
relax. 


“ THE DEFIANT ONES ” (United 
Artists) had a satisfactory first week. 
True, it failed fully to live up to the 
great money-making reputation § it 
gained at the Odeon, Leicester 
Square, but managed to thumb its 
nose at most of its competitors. 


& J 3 
FEW FILMS have been so highly 


| praised by the critics as “ The Man 


| 
} 
| 
| 


| 


Sand” (Rank—3British), yet another | 


war opus, moves in. 
e a ® 
“THE HUNTERS” (Twentieth 


Century-Fox—CinemaScope), an 
hilarating flying melodrama with a 
Korea background, is definitely click- 
ing at the Carlton, 


| Of Adultery ” 


CX- | 


Upstairs’ (British Lion—British). I 
thought it quite good, but not that 
good. Looks as if I was right. So 
far the film hasn’t made a resounding 
impact on the box-office. 


I HAD AN idea that “ A Question 
(Eros—British) would 
prove another “* The Flesh Is Weak ” 
(Eros—British). It hasn't. Despite its 


| provocative title and subject, it’s only 


Haymarket. | 


Robert Mitchum occupies the “ dri- | 


ver’s seat’ and realiy does his stuff. 
His smooth performance, plus breath- 
taking aerobatics and combat 
sequences, gives the show lift. 


FILLING the gap at the Odeon, 
Leicester Square, until the eagerly 
awaited arrival of “Me And The 
Colonel ” (Columbia), Danny Kaye’s 
latest, 
(Rank—British). What's more, it’s 
doing fine and carrying on with the 
great work it started at the Leicester 
Square Theatre. 


THE United Artists X certificate | 


* double bill,”” “ It! The Terror From 
Beyond Space’ and “ Curse Of The 
Faceless Man,” continues to collect 
plenty of coin at the London Pavi- 
lion. 


NOT TO BE _ outdone, Eros 
booked a British X certificate pair, 


| even 


is “ The Wind Cannot Read ” | 


creating fair interest. 
- ict a 


IT WOULD BE difficult to find a 
picture with a more exciting or sen- 
sational theme than “ God's Little 
Acre ” (United Artists), an adaptation 
of a best-seller that brought a blush 
to sophisticited cheeks. The 
film’s doing all right, but hardly tear- 
ing up any trees. 


ADMITTEDLY, “ The Fiend Who 
Walked The West” (Twenticth Cen- 
tury-Fox—CinemaScope) is no bed- 
time story, yet it finished well on the 
right side. 


STOP PRESS.—I have just heard 
that “Further Up the Creek” 
(Columbia—British) not only really 
got under way at the Metropole, 
Victoria, last week, but also caught 
the floodtide when it started out over 
the Odeon “course” on Sunday. 
Seems that the Bray boys can chalk 
up yet another winner. 


Ee Le eee NL PN EN AE Se PANE Mee ne a eee 
4 " — “pte y " i 
7% 


We at 20th Century-Fox are not given to 
over-statement, yet this time we must 
agree with Kenneth More when he says he . 
has never had a better part than this 
nor has Danny Angel ever hee a more . 
entertaining picture. | 


* J 


DANIEL M. ANGEL presents 


KENNETH 

MORE Nt 
JAYNE : 

MANSFIELD, uf 


The SHERIFT: of 
| FRACTURED JAW. 


See for yourself (British quota too DY oe 
Trade Show, RIALTO Tues. Oct. 28th. at 10-30 a.m. 


! tg, 


Latest News from the Renters 
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HITCHCOCK'S FIRST 
FILM FOR MGM 


A NEW Alfred Hitchcock thriller 


adaptations of best-selling novels and 
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This striking display for Anglo Amalgamated’s British comedy CARRY 
ON SERGEANT was at Star Cinemas’ Empire, Burnley 


classics. and film versions of Broadway stage successes are among the 
attractions MGM has lined up for 1959 
Hitchcock's first egy - ay eS 
MGM, SempOr ary eee een ev, |a Sol C. Sicgel-Harbel Production. 
Marie’ Sein and Jam ; basen The | directed by Ranald a and 
action was filmed on locations in| produced by George Englun ’ 
New York, Chicago and Mount “The Angry Hills, starring 
Rushmore Robert Mitchum, Elisabeth Mueller 
Pictures based on novels include | and Gia Scala. This Cineman Pro- 
“Some Came Running,” screen ver- | duction filmed in Greece was directed 
sion of James Jones’ nov with a} by Robert Aldrich and produced by 
cast headed by Frank Sinatra, Dean | Raymond Stross 
Martin, Shirley MacLain Arthur ‘Return to King Solomon's 
Kennedy and Martha Hyer. Produ Mines stars George Montgomery, 
s Sol C. Siegel, direct Vinceme | Taina Elg and David Farrar. The 
Minnell story centres on the characters of 
Rider Haggard’s novel a is 
T ’ | Kurt Neumann and producer Al Zim- 4 
‘The Scapegoat balist ' 
“* The Scapegoat a du Maurier “How Good Girls Get Married,” 
Guinness production based On| a4 Joe Pasternak production, starring Anglo Trade Show 
Daphne du M por yt n D ~~ — e Rey - ld . ane — € 
Alec Guinness and B avis. FroO- | Rodgers was irecte »y jeorge 
ducer is, Michael Balcon; director | Marshall “Set For Tomorrow 
Robert Hamer * Night of the Quarter Moon,” an aes 
“The Blessing,” starring Deborah | Ajbert Zugsmith production, starring | ANGLO AMALGAMATED'S new 
Kerr, Rossano Brazzi and Maurice | Julie London, John Drew Barrymore,| American feature, “School For 
Chevalier in the film version Of] Anna Kashfi and Dean Jones was | Violence,” will be trade shown at 
Nancy Mitford's novel, produced by | directed by Hugo Haas. the Hammer Theatre tomorrow (Fri- 
berg ar ed by Jean] . : Wer: .q | day) at 2.30 p.m. It will be preceded 
Karl Tunberg id directec Home From The Hill” is based . , Col i aemanie 
Negulesco je | OM an vel by William Humphrey. <M re. Color = featuretie 
—— —— tg 4 le b Sarthe | “The Mating Game,” film version sa Si 
Mine are’ Ben Hur” based on the | f HE. Bates novel, * Darling Buds 
: a a ne se a ' | of May Stars ebbie evnolds: re) ELE S$ 
Lew Wallac wane es and y The | producer is Philip Barry, Jnr., and UA T 4 A E 
ne , ~~ ad pga ~~ | director George Marshall BARDOT'S NEXT 
; : “It Started With a Kiss,” was | 
based on an original story by Valen-| BRIGITTE BARDOT’S next film, 
Comet Production tine Davis, to be produced by Aaron | te Femme et le Pantin” is to 
Plays adapted to the screen include | Rosenberg released world-wide (with a few ex- 
“The Doctor's Dilemma.” a Comet Devil May Care,” will star Frank ceptions) through United ——. 
Films production ised on the Ber- | Sinatra in a romantic comedy to be The film will be made 7 — 
nard Shaw comedy, and starring | writicn — and directed by —_— will be directed by Julian 
Leslie Caron and Dirk Bogard Garson anin uvivier. 
under the direction of Anthony 
Asquith; produced by Anatole dk 
Grunwald 
Another stage show adaptation is 
* Bells Are Ringing,” film version of 
Broadway's musical, with Judy Holl 
day repeating her stage role. This is 
an Arthur Freed production, directed 
by Vincente Minnell 
The 1959 “ o include 
the following 
“The W 1, The lesh and The 
Devil siarring Harry Belafonte 


Nat Matthews, manager of the Ritz, Leyton, first prize-winner in the 
Anglo Amalgamated-Kine_ showmanship contest, receiving his cheque of £65 


from Stuart Levy, Anglo’s chairman. On Mr. Levy’s right is A. P. C. 
Bridger of the Ritz, Maidstone, who received a cheque for £25 as second 
prize-winner. Also in the picture is Alan Keen, Anglo’s general manager 


| the 


‘CAT’ SHATTERS 
ALL RECORDS 
AT EMPIRE 


ALL-TIME Empire theatre records 
were broken by “ Cat On a Hot Tin 
Roof "’ in its first week in London's 
West End. The opening week itself 
was a new record-breaker among film 
programmes at the theatre. 

Records fell almost every day of 
first week. In fact, after only 
four days “Cat” had gained these 
honours: The all-time record for a 
Sunday; the all-time record for a 
Saturday ; the all-time record for any 


| film programme's opening four-day 


period. 


The business at the second week- 
end was practically as big as at the 
first week-end and the second week's 
business looks like being as big as 
that of the first week. 


Trade Will See 


Miracle's Latest 


MIRACLE’S “ Evidence in Con- 
crete"’ is to be trade shown on 
November 3 at the Cameo-Royal at 
2.30 p.m. This French film’ stars 
ag Moreau and has English sub- 
titles. 


‘The Thing That 
Couldn't Die’ 


_ “The Thing That Couldn't 
"is to be trade shown by Rank 

at its private theatre in 
Wardour Street today (Thursday), at 
2.30 p.m. 


Reed Signs Guinness 


ALEC GUINNESS will play the 
title role of “Our Man in Havana,” 
which Sir Carol Reed will produce 
and direct for Columbia next year. 
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REVIEWS FOR SHOWMEN BATE 


YOUR NEW FILMS AT A GLANCE 


R.T. and 
Title and Renter Certificate Stars Remarks Box-Office Angle 
{Badlanders, The... ... 83 min. (A) Alan Ladd ... CinemaScope and Metrocolor alfresco “ thick ear "’ Good star “programmer” 
(MGM)—U.S Katy Jurado telling of monkey business during the planning (Cc 
Ernest Borgnine and execution of a gold mine robbery. Opening 
a trifle confused, but key characters sharply 
portrayed, romantic asides intriguing and pen- 
ultimate action hectic 
Big Story, The _... .. T2min. (A) George Nader . CinemaScope newspaper melodrama concerning Good “ programmer ” (C) 
(Rank)—U.S Joanna Moore alcoholic reporter who redeems himself by 
Brian Keith capturing ruthless killer. Plot forthright, types 
rugged, love interest popular and climax sus- 
penseful 
{Day of Triumph, The 90 min. (U) Robert Wilson ... Moving Eastman Color screen version of Jesus Very good specialised hall 
(Dawn Trust)—U.S Joanne Dru Christ's life. crucifixion and resurrection. Act- booking (CC) 
James Griffiths ing sincere direction earnest, spiritual appeal 
strong and camera work impeccable 
*Dublin Nightmare ... 64min.(U) William Sylvester Melodrama showing how professional photographer Good British “second” 
(Rank)—British Marla Landi outwits treacherous Irish rebel. Cast vital, (C) 
Richard Leech script compact, romantic asides apt, climax 
salutary and Dublin background authentic 
Hell Squad ad ... 63 min. (A) Wally Campo ... Taut desert war melodrama culminating in duel Good “double bill” 
(Anglo Amalgamated) Brandon Carroll between German officer and American Gl. Types (C) 
—U.S Fred Gavlin convincing, treatment imaginative, finale tense 
and staging modest, yet effective 
*timmortal Land, The... 41 min.(U) Commentary by Eastman Color “ brochure" of Greece. Presenta- Outstanding British 
(Academy)—British Leo Genn tion and editing smooth, commentary intelligent, featurette, particularly 
and musical accompaniment and camera work for high-class hails (C) 
impressive 
*Sea of Sand nai --» 97 min. (VU) Richard Atten- Graphic desert war melodrama hingeing on clash First-rate British war fare 
(Rank)—British borough between correct Regular and scruffy, yet com- (C) 
John Gregson petent, temporary English officers. Tale eventful, 
Michael Craig acting keen, direction workmanlike, humour apt, 
human interest strong, highlights spectacular 
and atmosphere authentic 
Valley of Death, The ... 79 min.(U) Don Kelly War melodrama concerning the romantic entangle- Reliable “double bill” 
(Anglo Amalgamated) Marjorie Hellen ments of Gls during the Korea campaign. Com- (C) 
—U.S Edward G. Robin- bat scenes hectic and male characters lusty, but 
son, Jnr. distaff side somewhat far-fetched 
*tVirgin island... ... 94min. (U) John Cassavetes ... Eastman Color romantic comedy melodrama illus- Very good British “light ’ 
(British Lion)—British Virginia Maskell trating the early marital adventures of a young booking (C) 
Sidney Poitier couple who build their own love nest on a tiny 


Caribbean island. Yarn wholesome, acting 
natural, humour neat, penultimate suspense 
strong and feminine angle compelling 


(C) SUITABLE FOR CHILDREN. (CC) EXCELLENT FOR CHILDREN. * BRITISH QUOTA PICTURE. 
tIN COLOUR, 


SEA OF SAND but Williams 


disapproves of Cotton and his “ Blanco.’ Its supporting characters, too, are 

Rank. British. (U). Featuring Richard Atten- ©4¥ally untidy men. Eventually, it is discovered sharply etched. The psychological gulf between 

borough, John Gregson and Michael Craig. Pro- ‘hat Amara contains new tanks, as well as fuel, Williams and Cotton is cleverly exploited, the 

duced by Robert S. Baker and Monty Berman, ut the British destroy the base and, thanks to — scene in which “ Blanco,” a much married man 

Directed by Guy Green. Screenplay by Robert ‘he quick wits of Brody, a Cockney, escape. defends his comrades with his last breath can 

Westerby. Director of photography, Wilkie Following further enemy encounters, Cotton and not fail to move, and the combat sequences are 

Cooper. Musical Director, Muir Mathieson. Williams, who now see eye to eye, and a handful = breathtaking. Fruity dialogue and accurat 

8,795 feet. Release November 17, 1958 of other survivors are stranded without motor atmosphere and detail complete the inspiring and 

: transport or water, Later, White, a trooper, is suspenseful oracle 

STIRRING adventure melodrama, unfolded — jportally wounded, but mans a machine gun and Points of Appeal.—Gripping “blood and guts 

in the African desert. It concerns a pukka r 


puts a German patrol to rout. Then Cotton gets story, powerful and human characterisation 
English Army captain and a daring, though — jadjy hit, hands over to Williams and insists upon _ vivid. battle sequences, flawless presentation, apt 
dishevelled, temporary officer who bury personal hyeing left behind. A German and a British light relief, appropriate title and U certificate 
differences under fire and complete a dangerous truck appear on the scene and Williams sacri- 
mission. The private conflict involves a number fices his life to save his companions and the 
of NCOs and men and they sharpen story British lorry. Vital information is promptly VIRGIN ISLAND 
point while sharing the hazards of combat with delivered to British Headquarters and the next h Li oo : ; 
the two central characters, and heighten tension. day the Battle of Alamein begins British Lion. British. (U). Photographed in 
It has no love interest, but shrewd touches of ‘ : Eastman Color. Featuring John Cassavetes 
humour artfully punctuate the thrills and estab- Production.—The_ picture follows closely on Virginia Maskell and Sidney Poitier. Produced 
lish popular appeal. Moreover, the acting and the heels of “ No Time To Die!,” “ Ice Cold In by Leon Clore and Grahame Tharpe. Directed by 
direction leave nothing to be desired, and the Alex” and “I Was Monty’s Double,” yet has Pat Jackson. Screenplay by Philip Rush and Pat 


backgrounds are authentic. First-rate British war an exciting and compelling “ personality” of its Jackson. Director of Photography, Freddie 
are. own. Michael Craig gives the performance of his Francis. Musical Director, Marcus Dobs. %,436 
Story.—On the eve of Alamein, Bill Williams, life as the easy-going, though shrewd and feet. Release November 10, 1958 


a punctilious regular army captain, joins the Long courageous, Cotton, John Gregson is very true to ROMANTIC COMEDY melodrama. finely 
Range Desert Group, commanded by Tom Cot- type as the spit and polish Williams, Richard photographed in Eastman Color, Based on 
ton, a scruffy, but skilful, temporary officer. They Attenborough provides welcome Cockney humour Robb White's book, it illustrates the early marital 
are ordered to carry out raids on Amara, reputed as the resourceful Brody, and Percy Herbert con- . 

to be one of Rommel’s biggest petrol dumps, tributes a moving study as White, nicknamed continued on page 16 
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ALL THE CELEBRITIES COME OUT TO MEET 


The crowds who gather to watch premiere guests arriving had plenty to look at when AB-Pathe’s I WAS MONTY’S DOUBLE opened at London’s Warner 
Theatre. Star of the evening was Clifton James, the repertory actor who, during the war, took on the dangerous job of being General Montgomery’s double, 
to fool the Germans, and who repeats his real-life role in the film. The other guests included Earl and Lady Attlee, Lord Silkin, Lord and Lady Grantley, 
the Duchess of Argyll, Richard Attenborough, Sheila Sim, Denholm Elliott, J. Lee Thompson, Joan Henry, Marcel Heliman, Frank Godwin, and many other 
trade personalities, Stars of the film John Mills and Cecil Parker were present, with Bryan Forbes who wrote the screenplay. Producer and director Maxwell 
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Setton and John Guillermin greeted the guests: (1) Mrs. McDonald, Miss McDonald, Harry and Mrs. Dawson, J. H. McDonald and Mrs. W. Cartlidge. 

(2) Joan Henry and J. Lee Thompson. (3) Frank and Mrs. Godwin. (4) Clifton James and his son Keith. (5) Lord and Lady Attlee. (6) Cecil and Mrs. 

Parker. (7) Maxwell and Mrs. Setton. (8) Clifton James, Arnold and Mrs. Barber. (9) Marchioness of Dufferin and Ava and Viscount Bury. (10) Duke 
and Duchess of Argyll. (11) John Guillermin, Maureen Connell, Mary Hayley Bell and John Mills. (12) Frank and Mrs. Sparkes, Denholm Elliett 


_. - : I i : 1, = Gian. 4 j ¥ a % 4——— 


16 


REVIEWS FOR SHOWMEN 


continued from page \3 


adventures of a young couple who establish their 


own love nest on a tiny Caribbean island, but 
wisely decide to return to civilisation when a 
bairn inevitably arrives. Mr. and Mrs. Robin- 


son Crusoe, happily portrayed by John Cassa- 
vetes and Virginia Maskell, are joined by a Man 
Friday, equally well acted by Sidney Poitier, 
and he adds gentle humour to the lazy, yet in- 
triguing, shenanigans. A fortuitous and show- 
manlike amalgam of Boys’ and Girls’ Own 
Papers, it should thoroughly entertain both sexes. 
Very good British “ light” booking. 

Story.—Tina, attractive daughter of a typical 
Kensington mother, and Evan, a young American 
student, meet on Marina Cay, small member of 
the British Virgin group, fall in love and marry. 
Evan buys the island and he and Tina, aided by 
Marcus, a West Indian fisherman, set up home. 
Captain Jason, owner of a sloop, also helps them 
and they return his favours by agrecing to place 
a light on a rock. Their money runs out, but 
Evan manages to get a book accepted. At this 
juncture, Tina’s mother arrives. She unwittingly 
informs the Commissioner about the light and 
he accuses Evan and Tina of abetting Jason in 
smuggling activities. He tries to prevent the 
couple from keeping the island, but after ex- 
changes between London and Washington the 
matter is amicably settled. An accident hastens 
Tina's confinement, but all ends well. 

roduction.—-The picture opens leisurely, but 
once the couple start housekeeping on the remote 
island and are stalked by mother-in-law things 
perceptibly quicken. Virginia Maskell is delight- 
fully natural as Tina, John Cassavetes has quite 
a way with him as Evan, and Sidney Poitier 
really does his stuff as the philosophical Marcus. 
Its supporting players, although a trifle “ old 
school tie,”’ display a sense of humour. The jibes 
at bureaucracy are neat, and there is plenty of 
suspense in Tina's race-against-time confinement. 
What's more, authentic backgrounds lend addi- 
tional enchantment to its idyllic central theme 

Points of Appeal.—Escapist tale, hand picked 
cast, popular love interest, clean humour, sunny 
atmosphere, provocative title, Eastman Color 
and U certificate 


THE BADLANDERS 


MGM American (A). CinemaScope. Photo- 

graphed in Metrocolor. Directed by Delmer 

Daves. Featuring Alan Ladd, Katy Jurado and 

Ernest Borgnine. 7,477 feet. Release December 
15, 1958 

ALFRESCO “ thick ear,” presented in Cinema- 
Scope and Metrocolor. It tells of monkey 
business during the planning and execution of a 
gold mine robbery on the U.S-Mexican 
border, and has a bizarre and thrilling climax. 
The initial pace is leisurely, and its moral a 
trifle obscure, but the suspenseful and exciting 
penultimate action, expertly handled by attractive 
players against authentic and exotic backgrounds, 
gives it essential punch and lift. Good star 
* programmer.” 

Story.—Peter Van Hoek, an engineer known 
as the Dutchman, and John McBain, a gunslinger. 
ex-convict victims of frame-wps, scheme to grab 
gold ore from an abandoned shaft. The Dutch- 
man contacts Cyril Lounsberry, a smooth cus- 
tomer whose invalid wife owns the mince, and 
offers to deliver to him two hundred thousand 
dollars’ worth of gold ore in return for a hundred 
thousand in cash. Lounsberry accepts, but later 
decides to double-cross the Dutchman and 
McBain, and flee with Ada, his beautiful mistress. 
Meanwhile, McBain befriends Anita, a ravishing 
Mexican. Both the Dutchman and McBain have 
near squeaks, but eventually secure the ore. 
Lounsberry and his henchmen give chase, but the 
Dutchman and McBain shake off their pursuers 
during a festival, McBain and Anita. and the 
Dutchman and Ada, then go their separate ways. 

Production.—The picture is not too clear at the 
Start, but it doesn’t keep its audience guessing for 
long. Alan Ladd makes a cool Dutchman, Ernest 
yorgnine registers as gunman McBain, Kent 
Smith is in his element as the two-timing Louns- 
berry, and both Katy Jurado and Claire Kelly are 
easy on the eves and contrast effectively as Anita 


and Ada. The fights underground between the 


r “ay — 
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rival factions create real suspense, while warm 
romance and lively comedy artfully relieve the 
tension. As for the chase finale, which coincides 
with a fiesta, it is showmanship at its best. 

Points of Appeal.—tLusty tale, box-office cast, 
spectacular highlights, popular embellishments, 
title, CinemaScope and Metrocolor. 


THE BIG STORY 
Rank-Universal. American (A). CinemaScope. 
Directed by Richard Carlson. Featuring George 
Nader, Joanna Moore and Brian Keith. 6,526 

feet. Release November 17, 1958 


ROBUST “cops and robbers,” with a news- 
paper fringe. resented in CinemaScope, it 
concerns an alcoholic reporter who redeems 
himself by capturing a ruthless killer and, at the 
same time, brightens the eyes of his sorely tried 
“ cutie." Competent acting and keen direction 
seal the few loopholes in its rugged plot, unfolded 
against appropriate backgrounds, while its climax, 
spectacularly staged, is nothing if not salutary. 
Good “ programmer.” 

Stery.—-Paul Baxter, a seemingly incorrigible 
soak, is sacked from his paper, but Penny, his 
writer girl friend, believes that one big scoop 
would sober up Paul and win him back his job. 
Spence, Penny's tough police lieutenant brother, 
has no time for Paul, but just to please Penny tips 
off Paul that the cops expect to arrest Dutch 
Hayden, a wanted man, as he leaves a certain 
restaurant. Paul waits on a roof and sees 
* Dutch " shot down, but when he turns round 
Dutch is beside him. Before Dutch can fire, Paul 
bolts. Later, Paul tells Penny and Spence that 
the real Dutch is alive, but they, thinking Paul 
drunk, refuse to accept his story. Paul then con- 
tacts Flo, Dutch’s dancer moll, meets Dutch and 
the two fight it out on the same roof. Finally, 
Paul corners Dutch, gets his scoop, earns Penny’s 
praise and, presumably, signs the pledge. 

Production.—The picture allows the “ hero” 
to indulge in some self-pity and gives the villain 
too many breaks, but nevertheless carries a con- 
siderable kick. George Nader is adequate in the 
unrewarding role of bottle-bashing Paul, Joanna 
Moore makes a sympathetic Penny, Brian Keith 
looks the part as the massive, determined Spence, 
Virginia Field registers as the brassy Flo, and 
Frank deKova is in his element as the sinister 
Dutch. Its main action takes place at night; and 
flashing neon signs subtly heighten atmosphere. 

Points ef Appeal.—Strong story, popular and 
virile team, vigorous treatment, realistic detail, 
hectic finale and CinemaScope. 


THE VALLEY OF DEATH 


Angelo Amalgamated. American (U). Directed by 

Sherman A. Rose. Featuring Don Kelly, Mar- 

jorie Hellen and Edward G. Robinson, Jnr. 7,149 
feet. Release not fixed 


ACTIONFUL, if ingenuous, war melodrama, 
set in Korea. It describes the heroism and 
amours of a U.S tank crew. and the boys’ final 
victory over ruthless guerrillas. The acting is a 
trifle uneven and its distaff side occasionally ex- 
ceeds the bounds of credibility, but a healthy 
exuberance prevents scrious flagging and estab- 
lishes mass appeal. It and “ Hell Squad” form 
a saleable package. Reliable “ double bill.” 

Story.—Collins, Corbett, Madigan and Skids, 
American tank men in Korea, and Brad Dunne, 
their sergeant, are forced to retreat to a village 
behind the lines. Brad meets Alice, a nurse, 
Madigan and Alice’s friend, Norma, have an 
affaire, and Collins falls for Nikko, a friendly 
Eurasian girl. Later, guerrillas are driven from 
the camp and the men go back to the front. 
During a battle, their tank is damaged and comes 
to a halt between a cliff top and an enemy 
machine gun nest. Corbett is elected to dash 
through enemy fire and secure a spare part, but 
his courage fails him. Collins takes his place 
and is promptly killed, but Corbett then rises to 
the occasion. He returns with the spare, and the 
tank is repaired. 

Production.—The picture makes the most of 
its combat sequences and these keep its end well 
up. Don Kelly is a forthright Brad, Edward G. 
Robinson, Jnr., shows promise as the emotionally 
distraught Corbett, and Bob Paget scores as the 
brave, impetuous Collins. Its supporting male 
characters, too, register, but Marjorie Hellen, 
Regina Gleason and Barbara Luna are a little 


out of their element as Alice, Norma and Nikko, 
The humour, like its sex interest, is forced, but 
even so it seldom strips its gears. Moreover, the 
climax definitely has showmanship. 

Points of Appeal—Popularity of war films, 
eager players, spectacular highlights, title and U 
certificate. 


HELL SQUAD 


Anglo Amalgamated. American (A). Directed by 

Burt Topper. Featuring Wally Campo, Brandon 

Carroll and Fred Gavlin. 5,757 feet. Release not 
fixed 


LOST PATROL type melodrama. It’s about 
five Gls who are left to their own devices in 
the desert and their unequal struggle against the 
Jerries. The characters, skilfully portrayed, are 
neatly deployed, while a keen battle of wits 
between a lone Yankee and a cunning Nazi 
officer puts plenty of tension into the climax. It 
and “The Valley of Death’ make a saleable 
package. Good “ double bill.” 


Story.—Clemens, Roth, Lippy, Nelson and 
Russo, members of an American patrol in North 
Africa, escape capture after blowing up a Ger- 
man oil dump. They have no map, but determine 
to find their way back to the command post. 
Lippy is shot down from the air, but the rest 
manage to wipe out a group of Nazis posing as 
Americans before being trapped by a German 
lieutenant in charge of a gun emplacement. 
Clemens, Nelson and Roth are eventually killed 
by machine gun fire, but Russo, although 
wounded destroys the Nazis’ “nest” and, follow- 
ing a long duel, liquidates the German officer. 
He is then rescued and returns to his base. 

Production.—The picture gives good dramatic 
value for a comparatively small outlay. Wally 
Campo never misses a trick as the bearded, brave 
and resourceful Russo, and Brandon Carroll 
makes a ruthless adversary as the German officer, 
who, for reasons adequately explained, speaks 
perfect English. Its supporting players are less 
conspiciuous, but equally competent. There is 
no woman in the cast and not much light relief, 
but the fighting in the sand dunes and, above 
all, the cat and mouse act between Russo and 
the Nazi lieutenant are exciting and hold the 


interest. In short, it heavily scores with the 
barest equipment. 
Points of Appeal.—Holding yarn, vital team. 


are thrills, convincing atmosphere and 
ndy footage. 


DUBLIN NIGHTMARE 


Rank. British (U). Featuring William Sylvester. 
Marla Landi and Richard Leech. Produced by 
Jon Pennington. Directed by John Pomeroy. 
Screenplay by John Tully. Director of Photo- 
graphy, Eric Cross. Musical Director, Edwin 
Astley. 5,747 feet. Release October 27, 1958 


POCKET MELODRAMA, staged in Dublin. 
It’s about a freelance cameraman who helps to 
unmask a treacherous member of a_ ruthless 
political group. Competently and vigorously 
acted, it has a colourful romantic element, subtly 
employed to relieve the rough stuff, and culmin- 
ates on a thrilling note. Authentic backgrounds 
round off cameo “Odd Man Out.” Good 
British ** second.” 

Story. —Steve Lawlor, member of a political 
organisation operating in Dublin, takes part in 
a bank robbery to gain funds for the cause. 
The hold-up is a success and Steve and Danny 
O'Callaghan, his confederate, get away. Later, 
John Kevin, a professional photographer who 
knew Steve, identifies a victim of a car crash 
as Steve, but O'Callaghan and the money are 
missing. After an attempt is made on Kevin's 
life, Kevin and Anna Monti, Steve's Italian girl 
friend, set out to prove that Steve had been 
murdered. However, they eventually learn that 
Steve is alive and that he had killed O'Callaghan 
in the hope of keeping the cash for himself. 
The group also discovers the truth, and Steve 
is promptly eliminated. 

Production.—The picture wisely refrains from 
naming any particular movement, yet effectively 
employs politics to heighten modern “ cloak and 
dagger.’ Marla Landi meets emotional demands 
as Anna, William Sylvester is a breezy Kevin, 
and Richard Leech thoroughly convinces as the 
vicious Steve. Its supporting types, too, are 


TOP SELLERS 
and everybody's happy! 


When Sun-Pat’s in the tray, your salesgirls are busy. Your customers are satisfied. 
And no wonder! People KNOW Sun-Pat products. Their quality never varies. 
Sun-Pat service takes some beating, too. It’s speedy and efficient. You try it! 


Look at this big, top-selling range 
Salted Peanuts - Salted Cashew Nuts - Salted Mixed Nuts - Selected Mixed Nuts 
Selected Hazel Nuts - Mixed Nuts and Raisins - Milk Chocolate Coated Raisins 
Milk Chocolate Coconut Squares - Assorted Fruit Jellies - Melody Mix 
Choc-o-Toffees - Kiddie Chocs - Popcorn - Milk Chocolate Roasted Peanuts 
Milk Chocolate ‘ Noddy’ - Mint Thinsies - Peanut Brittle 
Nut & Fruit Assortment. 

And special 3d. lines for your matinee. 

Matinee Mix, Rainbow Mix, Jelly Drops 

and Choc-o-Toffees. 


The full range of Elizabeth Shaw, Helm Royal and 
Rogall’s Candyland Confectionery is also 


available. Samples will be sent on request. 


FOR SAMPLE RANGE APPLY, 

L. G. Hutchinson - Sales Manager - Cinema Division 

H. S. Whiteside & Co, Ltd - London - SE5 

Phone Rodney 5432 (15 lines) mentioning Kine Weekly 
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The tastiest treat of 
ern 


our time 


DUET — One Shilling. Another Eldorado 
“Double the Profit” winner for Cinema 
Sales. The nearest thing to Raspberries and 


Cream in the Cinema. 


A SALES S 


London, S.E.1. Tel: 


ELDORADG 
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RESTAURANT MANAGEMENT 


LABOUR COSTS 
AND TURNOVER 


by W. H. EMERY, FRSA, FHCI 


OR the past few months, these articles on 
management and control have confined 
themselves to the generalities of restaurant opera- 
tion. For the next few months we shall concen- 
trate on specific factors in relation to manage- 
ment so that by comparison with the average, you 
can consider the degree of efficiency under which 
your own establishment is working. 

This month, we shall examine the labour cost 
in relation to sales volume: average turnoVer pet 
seat or table, why some turnovers are below 
average, how seating capacity affects sales, what 
increases and decreases sales. 

Turnover and income per seat are important 
measures of efficiency. If we measure our sales 
accurately and understand why they are high 
or low, our chances to increase business with- 
out additional employees will improve. A 
higher volume of sales without additional staff 
reduces the payroll percentage. 

it is true to say that, in an average medium- 
class cinema restaurant, the emphasis is on two 
meals per day—luncheon and an_ extended 
“ high-tea’ trade. Usually the luncheon is 
served from 12 noon to 2.30 p.m. there is then 
a lull until about 3.15 p.m. a small volume of 
business is done until about 5 p.m., and from 
5 p.m. until 9 p.m. trade is brisk. 

uring the lull in business, staff members are 
given their breaks. 

The measure of efficiency in relation to seating 
turnover is based upon the number of times each 
cover is used within a certain period. In order 
to arrive at a proper basis of computation, it is 
necessary to analyse the average eating time taken 
by the average customer for the specific period 
under review. By this, we can reach a fair 
estimate of the time it takes for a customer to be 
seated, order his meal, eat it and vacate his seat. 

Generally speaking, the lunch customer tends 
to take less time, or rather allow himself less 
time for his meal than does a man coming in for 
an evening meal. This is quite understandable, 
when it is realised that during the lunch period, 
he is eating during a recognised “ break,”” whereas 
the evening customer is eating “ in his own time ” 
after working hours, and tends to relax a little 
more and spend a little longer on his meal. 

The efficiency table below is based upon these 
factors, and through observation it has been 
estimated that a luncheon quest efficiently served 
spends an average of 30 minutes at his table. The 
evening customer averages 40 minutes. 


LUNCH EVENING 
Per Hour Per Meal Per Hour Per Meal 
Period Period 
(24 Hours) (4 Hours) 
Poor 1 24 i 4 
‘air 14 3 Fe 44 
Good 1} 3} 1} 5 


As we have shown, the estimated period for a 
luncheon service is 24 hours per day. A r 
seat turnover for this period is one guest per hour 
or 24 guests per cover for the 24 hour period. 
A onal seat turnover would be 14 customers per 
hour or 3} customers per 24 hour period. 

Let us now examine the standards that are 
shown on the table. 

In the first place, we have allowed 30 minutes 
per customer seat ncy during the luncheon 
trade. Therefore, as a are 60 minutes in an 


hour, we should theoretically, be able to serve 
two customers per hour or five during the whole 
luncheon period, per cover. 

Of course, from the practical point of view 
this is impossible as, in any case, it does not 
allow any time for the waitress to clear and re- 
lay between the departure of one guest and the 
arrival of another, Besides, customers do not 
arrive on an assembly line, except for a very 
short period of the lunch trade, and this most 
important factor again makes the theoretical 
number (two per hour) an unreasonable basis 
upon which to set a standard. 

Thus, we estimate that, on an average, seat 
occupancy of 30 minutes per customer plus time 
taken to clear and re-lay the table, plus a reason- 
able flow of customers during lunch will allow an 
efficient restaurant to have a seat turnover of 3} 
customers per cover. 

By a simple piece of arithmetic you will see 
that we allow a total time of 38 minutes for the 
waitress to clear and re-lay each cover three times 
and for the next customer to arrive and take a 
seat. 

Turning to the evening meal, we estimate that 
the customer sits not more than 40 minutes if 
given a slick and efficient service. Working on 
the same basis of estimate we find that a good seat 
turnover is 1} customers per hour or five 
customers during the four-hour meal period. 

Notice that in this instance, we have estimated 
a total of 40 minutes “ lapsed time ” for clearing, 
re-laying and the arrival of the customer during 
the four-hour meal period. 

Now if we add the luncheon and evening meal 
standards together it would appear that during 
the total operating time involved for the two 
busy periods of business during each day, that is 
64 hours, we should have a seat turnover of 8} 
customers per cover. 


Basis of Efficiency 


Now I would venture to say that this is excep- 
tional, not for any physical reasons or any lack 
of efficiency, but simply because in the catering 
business things don’t work out like that. 

I would say that the main reason why we 
should not expect this seat turnover is because 
very few businesses have the same customer 
— for both luncheon and evening trade. 

sually, there is a greater emphasis or volume at 
one meal or the other; some do a very good 
lunch trade, others find the emphasis is on the 
evening meal. It depends to a large extent upon 
your location and the quality of the competition 
down the road. 

The reason that the tables have been shown 
is because if your business is very good at either 
period, you have a basis of efficiency on which 
you can work. 

You may well feel, however, that even with a 
busy trade, this standard is rather high, so let us 
examine how such a standard can be attained. 

As an example, let us take the luncheon trade. 

Now in the first place, a good waitress should 
be able to serve 12 covers in a first-class manner. 
It has been my experience that it is only the ex- 
ceptional girl that can take 16 covers and give a 
really good service. I know very well that many 
managers will say that this figure is low; that 
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there are hundreds of waitresses who can and do 
cover 24 seats. and I could not agree more with 
them. There are many of such girls. 


But surely the question is—do they get the 
seat turnover? Is it not a fact that in most cases 
some waitresses are rushing about and giving 
only moderate service or perhaps worse, while 
others are quite slack. 

In any analysis of efficiency it is quite useless 
to quote from past custom, or what is usual in 
the catering trade. It is this type of thinking 
that is the reason why there is a greater mortality 
rate in the change and selling of catering busi- 
nesses than in almost any other type of business. 
It is this type of approach that causes so many 
caterers to go out of business. 

So let us revert to our estimate of one waitress 
serving 12 covers and, in conjunction with our 
* turnover " chart, examine what this girl will do. 
She will, in fact, serve a total of 45 customers 
during the luncheon period. Now examine your 
own business and compare this figure. Do all 
your waitresses average 4S customers per 24-hour 
meal time? 

If they do, then your volume of business is 
good. 


Accommodation 


If they do no, then let us try to find the 
reasons why they do not. From my experience 
and observations, many restaurants tend to have 
a much greater seating capacity available than is 
really necessary for their volume of business. As 
a fair estimate of staff requirements it is neces- 
sary to analyse your sales during each hour of 
opening and chart them out to show peak periods 
and the number of customers seated during those 
periods. Examine your sales checks also. Dis- 
cover the average number of singles, doubles, 
threes and fours served during each hour of your 
peak periods. 

The reason that this analysis of checks is so 
necessary is because often when you are really 
busy you find that a party of three comes in and 
you only have seating accommodation for twos. 
By checking on your bills you will be able to 
estimate fairly accurately the proportion of each 
numerical type of customer, and it is often a good 
idea to divide your seating accommodation into 
sections based upon the average seating require- 
ments of each group. Thus vour seating capa- 
city will be used to the full. You will understand, 
of course, that this is only necessary at peak 
periods. 

Staff requirements will also be based upon 
peak periods. You can work on the assumption 
that a good waitress can serve 45 customers in 
the 24 hours of service allowing each waitress 12 
covers. Incidentally, you will find that the 
customer that comes in alone wil] take a shorter 
time to eat and leave and that couples—young, 
engaged couples—take the longest. 

It is useless, therefore, to have more waitress 
staff than you require. It is much better to have 
each girl —. really hard, each having a fair 
distribution of labour than to have some girls 
tearing about and others taking it easy. Further- 
more, you may be quite surprised at the number 


continued on page xi 
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Tops for value... tops for 
quality ...tops for flavour... 
Welch's I/- packets will shoot to 


the top of your sales list too! 


The bright, 


attractively designed to catch the 


colourful packets, 


eye and promote sales, all help to 


make these big I/- packets sales 
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EATING AT THE CINEMA 


A good meal, 


but... 


by FRANK 


N attractive and comfortable-looking Espresso 
bar was the way into the cinema 
restaurant. 

Already it was obvious that the restaurant 
had been operating for a very much longer time 
than the Espresso bar: the decoration was not 
contemporary and the furniture was im more 
traditional style. The walls were painted in dull 
pink and cream in raised pattern, and looked as 
if they could do with another coat of brighter, 
fresher, paint. 


As we arrived, a table became available, and 
we sat at this. Very soon the used crockery and 
cutlery was cleared by a middle-aged, but well- 
groomed waitress, with a pleasant smile and 
friendly manner. As it was cleared, a dirty 
cloth was uncovered—plate rings, and spots of 
food here and there—but it was about 1.40 p.m., 
and was, perhaps, more excusable than if it had 
been earlier. 

Our places were re-set. The cutlery was in an 
attractive plain design, and was all-steel. This 
proved to be light and manageable. 


Badly Printed 


We asked for glasses and poured water from 
the jug. It looked as if it had been standing 
for some time, and tasted flat, though it was 
really cold. 

Now we placed our order. 

The menu was printed very badly and it was 
difficult to distinguish some of the prices. There 
was a 4s. three-course, inclusive lunch. 

One item amused us very much: “ Tripe and 
Onions Garni” was a prime example of the 
absurdities into which the menu compiler can 
be led by a little learning and a lot of snobbery. 

There was also a general menu—" a la carte” 
—we chose from this. I preferred the grilled 
lamb chop, tomatoes, peas and chips; my com- 
panion chose fried liver, with similar vegetables 
to mine. Price ranges were from 2s. 9d. for a 
plain omelette up to 6s. 6d. for a grilled steak. 

While we were waiting for our meal the 
restaurant emptied considerably—it had been 
filled with local business men when we arrived. 
However, a few people were still arriving for a 
late lunch. 


Attractively Presented 


We noticed about this time that our table was 
unsteady. I really preferred to ignore the 
trouble, but my companion rocked u a little, 
and attracted the attention of the waitress. 

“Is it wobbly?” she inquired. 

Yes.” 


“Yes,” she repeated, “I know it is! Would 
you like to sit at the next table?” 

We changed tables. Our places were re-laid, 
and in a short while our meals were brought to 
us. 

They looked most attractive, colourful and 
well cooked. Although my grilled chop looked 
a little “frizzled” it was tender and well 
cooked. 

The liver, too, looked attractive. Both meals 
were well presented, with the meat in the centre 
of the plate, surrounded by the vegetables placed 
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RATCLIFFE 


exacily around it. The chips were crisp, and 
the whole meal was hot and appetising. 

Then we noticed that even the cloth on this 

second table needed a good wash. Especially at 
the edges, where there were long black lines, 
and this really did give a dirty appearance. 
_ Another thing which gave a none-too-good 
impression was the full~syp ashtray on our table. 
It had, besides ash, several pieces of screwed up 
paper, and what looked like a twisted straw, in 
it. It would, surely, have been easy to empty 
this before we used the table, or at least soon 
after we sat down. 


There was the sugar, too. Cube sugar in a 
white dish—but the sugar had dark specks on it 
and looked as if it might need dusting! 

Now our waitress left us and we had a new 
waitress to serve our sweet. 


Both were very friendly, and if you liked being 
called “dear” and having a “ pally ” waitress, 
this was just the place. Our new waitress intro- 
duced herself with: “ Now I'm taking over.” 

About this time another customer arrived and 
sat at our first table. Before a few minutes had 
an by he had found three shillings on the 

oor under the table. The waitress was called 
over, and between “Spin you for it” and 
* Could it be yours?’ she decided to hand it in 
té the cash desk where it could be reclaimed if 
somebody “found ‘emselves short”! 


The Good Things 


For sweet I ordered vanilla ice cream with 
syrup. 

“ What kind of syrup?” I asked. 

“ Well you know the sort of thing—like they 
put in milk-shakes.” 

was not put off and said I would have the 
raspberry flavour. 

My companion ordered fruit salad and ice 
cream. 

‘No fruit salad. Only Melba. But it’s the 
same thing reely!” 

We were unable to imagine why, if it was 
the same thing reely,” the two items were 
listed separately on the menu. 

However, when the waitress returned she pro- 
duced fruit salad. 

“You never know what we'll find be'ind 
there,” she laughed, almost roguishly. 

The syrup surrounding the ice cream looked 
more like water, but it certainly was raspberry 
flavour and, after I had asked for a spoon, 
proved to be tasty. 

It is so very easy to find fault in any restaurant. 
For that matter any room will yield its little 
mistakes to the searching eye. The half-inch of 
unpainted wood just there below the mantel, 
perhaps! Possibly then my searching eye wa’ 
quick to discover the cracked clock on the wall 
above our table; so it was about now that I 
decided there must be several very nice things 
about this restaurant. There were. 

Anemones in little black pots were on several 
tables, and really looked charming. Several of the 
tables were already being prepared for afternoon 
tea—neat-patterned cloths were being spread over 
the white dinner cloths, and when each table 
was completed it looked quite pretty. 

Then on the wall I noticed a nicely printed 


plaque—made of wood, and varnished—siating 
that the restaurant was under the personal man 
agement of ... and this impressed me favourably. 


Continuous Noise 


There was also a neatly framed poster ad- 
vertising the film currently showing in the cinema 
~a very good point. (The foyer to the cinema 
was accessible through two swing doors at the 
side of the restaurant.) 

We ordered coffee, and had to wait rather a 
long time for it. In fact we had to remind the 
waitress that we had ordered coffee. As we re- 
minded her she presented us with the bill, and 
assured us that the coffee was coming. 

It was only reasonable to assume that as the 
restaurant was adjacent to the Espresso bar the 
coffee would be supplied from there—-but we were 
wrong. The waitress appeared from behind a 
partition which concealed an urn (I could see 
it reflected in a large mirror to the side) and 
several large bottles of milk, and some of the 
usual paraphernalia connected with the making 
of beverages 

We did not enjoy the coffee. It was hot, but 
it was also tasteless. 

About this time we spoke about the continuous 
noise that emerged from the kitchens. This was 
probably prompted by the fact that our first 
waitress, accompanied by several of the kitchen 
staff, was cating her lunch in the restaurant 
Although we had no objection to eating with 
the staff, it did seem a little off key that this 
should happen—perhaps we were a bit old- 
fashioned. 


Contemporary Setting 


After the bill had been sctitled we decided that 
it might be an idea to try the coffee from the 
Espresso bar. 

We settled ourselves on one of the bench seats 
which were placed along the walls. They were 
very comfortably padded and were upholstered 
in a maroon-coloured moquette. In front of the 
seats were attractive Formica-topped tables in a 
wood patiern, and in front of these were small 
stools, upholstered in the same moquetie as the 
bench seats. 

The whole of the setting in the Espresso bar 
was contemporary—modern lighting fittings, and 
an attractive and unusual wall decoration. 

The coffee, too, was good. Apparently th 
milk-shakes were equally good, for one customer 
was busily engaged on his second as we were 
about to leave. 

The Espresso bar was obviously a very popula 
rendezvous. Several ladies had called in for coffee, 
and appeared quite “at home."’ Two were with 
their young daughters who were drinking orang 
squash; two more were hurrying over their 
drinks and looked as if they might be going 
into the cinema; and one young lady was en 
joying a delightful-looking portion of gateau 

There was another visitor, too—not to the 
restaurant or the Espresso bar—he had come to 
clean the windows. 


Kine Sales and Catering Review KINEMATOGRAPH WEEKLY: OCTOBER 23, 1958 


People in the news 


The annual sales conference of Hall Bros. (Whitefield) Ltd., was held at the Norbreck Hydro, Blackpool. The directors and entire sales staff are 

shown in the photograph. Seated left to right in the front row are: S. F. Forrest (West Midlands area manager); A. J. M. Hastie (South Western | 
area manager); D. G. Edge (production manager); S. R. Aldrich, '(company's accountant); E. S. Schofield (sales manager); R. F. Hall (managing 

director); G. Castle, (chairman); N. Little, (director); J. Brierley (director); W. Howarth (director and secretary); G. Hardill (North 

Eastern area manager); R. Hill (East Midlands area manager); H. Fray (sales administration manager) 


joined James Pascall, Lid., as advertising man- 


ager, a job in which he is, of course, still closely 
KEITH A. SIMPSON Trent ie 


To such a large company, the cinema trade 
is not, of course, of paramount importance, but 
Advertising Manager, James Pascall, Ltd. it is a market to which increasing attention is 
being given. Keith Simpson—and Pascalls—are 
much aware of the cinema; both as a source 

HE really concen d campaign to sell which, incidentally, provided the opportunity of custom and as a medium for advertising. 
confectionery in cinemas is not so very old (delightedly accepted) for three visits to the USA. It must not be assumed that the drive of a 


nH terms Of years: in fact, it 3s, really, Only a pos In 1954, however, Pepsi-Cola came to its present young executive is exclusively directed to com- 
war development arrangement for marketing through Schweppes merce. Keith Simpson is a single man, and : 
efore, n irprising to find young and the scope of the job was almost immediatcly his spare-time hobbies are lawn tennis, golf, ; 
ve positions, men who could. them curtailed cricket, squash rackets, bowls, photography and 
ly described in ms of business, as Keith Simpson seized the right moment and music. 


Keith Simpson, He is a suburban 


ind educated in Ilford, and when ; 
k »U was at scho His ; 
nh unusu irn when he was called : 
W o any of the Armed | 
n South Wal sa 
hew 1 i 
I j It w d nd 
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1h B.Sc d x : 
i | n trainee § nan 
d xp e in selling } 
j sin : 
lad nak what were called ; 
parently Keith : 
wed \ k « ibove the 4 
ag \ i y sf was fairly qu ckly trans- - 
red to the sales promotion department at : 
Cadby Hall: his special subject being tea. | 
After r or so of that, he was offered, 1 
and accepted, a chance to join Pepsi-Cola in a / 


position described as advertising manager 

Actually his main work was again to do with 

sales—that of reproducing in this country the Last month R. J. Hurson, managing director of George Payne and Co., Ltd. represented his 

American-devised point-of-sale material. company at the Mansion House. The Lord Mayor of London presented George Payne and Co., 
This proved a job that grew and grew and Ltd., with a certificate to mark its winning of the annual Industrial Savings Competition 
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FOR BIG 
TURNOVER 


The Lyons Maid range can 


bring you bigger turnover 
quicker—especially 1/- 
Hostess and ‘Flash’—both 
‘double-the-take’ lines. And, 
of course, everyone enjoys 
Lyons Maid. That’s why the 
exhibitors who are doing 
the best ice cream business 
are selling Lyons Maid. 
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Bassett's has again put a Christmas sleeve on the IIb. Liquorice Allsorts Casket. The sleeve can be 
removed from}boxes that remain unsold after the season 


These bubble car novelty fruit drop packs by Lyons are available in red, blue or green 
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Most people 
prefer Wall’s 


Two out of three families buy Wall’s. Clearly, 
you will make the most of your sales interval 
by selling the ice cream. most people 

prefer. Think about it. And have a 

word with Wall’s—we’re only 


a ’phone call away. 
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Ready for 
Christmas—contd. 


9s.; “ Studio Series "—single layer flange, Ib. 
Vogue chocolates (packed in } dozens), assorted 
designs, 8s.; “ Cadbury’s Vogue "—I!b. Christ- 
mas packing—double layer Vogue chocolates 
(packed in } dozens), 6s. 3d. Also available in 
4ib. Christmas packings at 3s. 2d.; “ Christmas 
Carton "—4tlb. Roses chocolates (packed in 
$+ dozens), 2s. 9d. 


The more luxurious Continental Assortment— 
“Princess Casket "’—double layer, 3lb., 40s. : 
** Balmoral Casket ""—double layer, 2lb., 28s. 6d. ; 
** Jewel Casket *—double layer, Ilb., 13s. 6d. 

The attractive children’s selection includes: 
“Travel Bags,” assorted designs retailing at 
2s. 6d.; “ Village Stores,” 2s. 6d.; “* Alphabet 
Tube,” milk chocolate drops, 2s. 6d.; “ Selection 
Box ” (containing Caramello, Marshmallo piece, 
Milk Drops bag, three Dairy Milk Bars, Flake, 
Fudge, Neapolitan), retailing at 2s. 6d.; 
** Children’s Series ""—single layer, 4/b. Milk Tra 
aegnee (packed in 2 dozens), assorted designs, 

s. ° 


Special Packs 


BATGER’S has several special packs for 
Christmas. These include Orange and Lemon 
Slices, Dessert Fruits and Pineapple Confections. 
These three drums sell at 2s. 6d. each. 

Chinese Figs is a traditional Batger product 
now in a new drum which retails at 3s. 9d. per 
Ilb., and Cho Fong Ginger, a new ginger con- 
fection which retails at 4s. per IIb. carton. 

Old English Drops are offered in a Ib. tin 
in the traditional manner—the tin is paper-label 
wrapped and not lithographed. The contents 


of vacant seats in your restaurant even at your 
peak period, which could be turned to advantage 
by a sensible seating plan. So, therefore, plan 
your seating to ¢ with your maximum volume, 
bearing in mind the number of singles, twos and 
fours that you require and base your numerical 
waitress requirement on both your peak and slack 
periods. If you find that even at peak your seating 
capacity is too large, that the customers are 
scattered all over your dining room, and the seat 
turnover average is below standard, close a part 
of the dining room! It will save you money, not 
only in staff wages, but also in wear and tear, 
breakages, etc. 

But no restaurant can possibly give such a good 
service unless “ organisation” is the operative 
word. 

For example, should the waitress have to run 
back and forth to the wash-up to get clean silver ; 
should there be unnecessa hold-ups on the 
service hot-plate; should there be insufficient 
side-plates at her service table or too few menus 
for her tables, she will have no chance at all 
of working to an efficient time-table. If you 
want her to give the customer a fast and efficient 
service, she must be given the backing from the 
management. Her service station must have 
everything she will want to serve her quota of 
customers before service commences. 

Now let us turn to the evening meal. The 
same set of standards apply, except that a good 
waitress will serve 60 customers or rather can 
serve 60 customers in the four hours of opera- 
tion, but the same set of rules and the same 
organisation must apply. 

Before we go any further, I must emphasise 
the fact that these standards are set as a maximum 
effort of one waitress for one busy period only. 
If your peak business is at lunch-time the standard 
of 45 applies; if the evening meal is your peak, 
the standard of 60 applies. It is not reasonable 
to expect one waitress to serve a peak 45 lunch 
trade and a peak 60 evening trade every day. If 
she was a robot, she could do this, but we must 
take into consideration her physical limitations. 

If your business is such that you have a good 
volume of business at both periods, a second set 


Three of the novelty packs in Welch's Christ- 
mas range that are especially for children 


of Mixed Fruit Flavours are crystallised-sugar 
finished. Pack is in half dozens per outer. 

Fiesta Fruits were originally introduced as a 
seasonal line only, but are now added to the 
Christmas range. Full of fruit flavours these 
jellies sell at 2s. 6d. per carton and are packed 
half-dozen per outer. 

Batger’s has reduced the price of its Sugar 
Almonds in the acetate tube from 3s. to 2s. 9d., 
and Silver and Colour Jewels in their display 


of standards must be set and the following table 
will act as a guide. 


TOTAL DAILY AVERAGE (TWO MEALS) 
Poor: 4 turnovers per cover per day. 
Fair: 5 turnovers per cover per day. 
Good: 6 turnovers per cover per day. 

Thus you will see that the maximum expected 
from each waitress per day basing the estimate 
on two good mea! volume is 72 customers in the 
64 hours of business. 

Now there are many reasons why seat turn- 
over is very much less than any of the charts 
show, so let us examine some of the reasons for 
this bad business and we may find a few things 
that will help. 

What causes low turnover? 

Nothing on the menu stands out. The manager 
or the employing company feels that people are 
satisfied with ordinary food, so we find an over- 
large, dull and uninteresting menu. 

Everything is produced to sell cheaply. This 
manager thinks that every customer only comes 
into his establishment because his food is cheap 
and thus he feels that he has to sell everything 
cheaper than his competitor. 

He serves ordinary. Being an ordinary 
manager, he thinks ordinary. He has no special 
service details. He fails to inspire his staff with 
pride of service. 

He is unaware of atmosphere. This manager 
not only disbelieves in the truth that a customer 
is made aware of atmosphere directly he enters 
the restaurant, but is disinclined to make his 
establishment anything more than an “ eating- 
house.”” He does not believe that the customer 
should be made to feel welcome, after all, he’s 
much too busy serving food to waste time en- 
couraging customers to patronise his place. 
Apart from the decor and the social aspect of 
his restaurant, the manager is often unaware of 
the kitchen smells that permeate the dining-room. 

Plainness, ordinariness, indifference do not 
make for pleasant memories from the customer. 
Even good food from such a place loses much 
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outer now retail at 6d. per tube as against the 
price of 9d. at which they were sold last year. 


Two Tins 


SIXTEEN FAVOURITES in a new 1 Ib. tin 
are included in the Welch range for Christmas. 
The tin will retail at 4s. 3d., and it is likely 
that it will stay in Welch’s regular range. 

A similar tin containing 1 lb. of Chocolate 
Eclairs is also offered. his retails at 4s. 6d. 
Ninepenny Novelty Cartons and Is. Party Packs 
are other suitable packs for the cinema trade, 
and each Is. Party Pack includes a free balloon. 


of its glamour. Such an attitude results in cus- 
tomers patronising the place if it happens to be 
convenient; they will certainly not go out of 
their way to give you their business. 

What causes high turnover? 

Something stands out. The manager has 
found a few recipes that are outstanding in 
flavour and value. He now features them as 
“ specialities.” 

Special preparation. Naturally, these speci- 
alities are well featured on the menu. The 
manager takes the trouble to approach each cus- 
tomer who orders them. The customer, in turn 
is flattered by such attention. The manager 
charges just that little more on the bill. 


Service with a “ flair.’ He impresses his staff 
with the quality and special features of his food. 
He inspires his staff with his own pride in the 
service. 

The mamager makes a point of having a 
“special” each day. This special. is given 

rominence on the menu: perhaps it is boxed in. 

he waitresses recommend this special to each 

customer. Remember that nothing is more 
frustrating to a customer than when he asks the 
waitress “ what she recommends,” she replies— 
everything. Either she has poor taste, doesn’t 
know her job or is indifferent. There is not one 
restaurant in a thousand where everything can 
be recommended. So have one line at least 
which the waitress cam recommend with con- 
fidence. 

Finally, a few general principles to observe 
when operating this system. 

Make your menu a good all round one, with 
at least one “ special” each day. Keep the 
menu limited and at all costs keep “ slow- 
movers ” off the list. They interrupt the cook 
and cause mental delay in the customer's mind. 
Make sure that your menu is clearly legible 
Have as many “set meals” as possible during 
the lunch period. This saves wasted conversa- 
tion with the waitress asking: “ What kind of 
vegetables? What type of potatoes? ” etc. 


Sound organisation from the manager through 
to the kitchen and on to the dining floor will 
result in higher check averages, higher seat turn- 
over and higher profit. 
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NEWSLINES ON 
NEW LINES 


BUILDING A 
BIG MARKET 


be years of market research on flavours, 
rappings and even shapes is behind the 


ntr oben ion of Holland's Rich Toffee and 


Chanaiote Asccstcnade Examples of the 
Rich Assortment has been planne ‘d to meet display outers for 
every consume demand Flav include Welch's new 


Glorious Devon Mandarin Chocolate Toff 
(with a distinctive orange flavour), Strawberr penny bars, in 
Sweetheart (court recipe outside, pink frappe in- four flavours 
side), Fiesta Brazil (brazil nut), Snow Mint 

(chewy peppermint-flavoured sweet), Hazel Nut 

Glory, Coconut Supreme, Jamaican Rumbuts 


rum butt offee), Mah oll, Liquorice . 

elgg ae ite el oad ae fond ant l-lb. presentation tins for the Christmas trade there is a saving on packing cost, the line is priced 
and mallow fudge coated with milk chocolate Retail price is 9d. per 4-lb. at the 60 packet rate with two free packets. 

and wrapped im embossed, jewel-green foil) and A strong sales promotion plan is coming into vest go Bl ae a ow an 5 3 pa 
Chocolate Fruit Crunch (fruit jelly and butte effect during the autumn, and will continue ‘298¢ of Welch lines. Each is o ered = 3 
toffee crisp, coated with milk chocolate and ight through the whole of next year. There attractively designed display box printed in grecn, 
wrapped in Royal Purple film over foil) will be a range of attractive point-of-sale items, grey and white and with colourfully printed in- 

di ov ; a T the first three of which have been issued dividually named wrappers. 

There are five basically different shapes. The The four flavours are Creamy Toffee. Banana 
wraps vary from three d ere a — Split, Spearmint Chew, Fruit Bar. Six dozen 1d. 
items, to three oblong aill-foil fold-wrapped. . bars are packed per box and offered subject to 
three cube-shaped foil-overstrip-on-wax, and Larger Size Welch’s Maver canmaiee discounts. } 
three special wax wraps THE STRONG demand for Welch’s new 

The choice of packings for the assortment “ King Size”’ packet of Sixteen Favourites and Foil Pack 
suits every type of outlet—jars, refills, decorated also for the Is. packet of Chocolate Eclairs has 
boxes. decorated display tins (non-chargeable) prompted the company to introduce a larger size MINTOS, from Sharp’s, have been a weigh-out 


and Cellophane bags. It will also be on sale in carton pack, and this contains 62 packets. As line for many years. The line is now available in 


) wil Ala 


os 
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ve 


MILLIONS OF CINEMA-GOERC 
CANT BEWRONG! ° -eeanee 


cinema-goers are buying 
“Butterkist”. Why not 
cash in on this sure-sale 


. product, satisfy the de- 
, } mand in your theatre. and 
guarantee yourself a 

1 steady weekly profit? 


Specially grown high-bred corn dipped in delicious caramel and pure dairy butter. 


~ ie i neh & « = 
! my APTI) ) oudae 
CLARKS CEREAL PRODUCTS LTD., DAGENHAM, ESSEX * . : * tte 
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a sixpenny packet, each packet containing 14 
individually wrapped sweets. They are arranged 
in the display outer forming the message ‘* Sharp's 
Mintos . . . the famous chewy sweet.” Pack is 
24 to each outer. 

Sharp’s Mintos will continue to be available 
loose, packed in 4-lb, jars at 9d. per quarter. 


Souvenir 


HARRY VINCENT, LTD., has a new tie-up 
for its Blue Bird toffee Id. bars. In return for 
12 wrappers children will receive free a souvenir 
booklet with two photographs, one of Donald 
Campbell and the other of his jet-hydroplane 
* Bluebird.” Also, successful competitors in a 
painting competition (run in conjunction with the 
booklet offer) will have the opportunity of meeting 
Mr. Campbell in London with expenses paid by 
Harry Vincent, Ltd. 

The souvenir offer will be publicised through 
the distribution of leaflets and advertisements in 
newspapers popular among children. In addition, 
every outer of Id. bars dispatched from *the 
factory up to the middle of December will con- 
tain a supply of leaflets for counter use. The 
offer eoincides with Donald Campbell's present 
record-breaking series, and arose from a visit he 
made to the Blue Bird factory in June. 


Macaroons 


IN THE near future Lovell’s plans to release a 
new package of Chocolate Macaroons. The 
company believe that this line is particularly 
suitable for the cinema trade. The pack is cer- 
tainly very handy: it is of the slide type, and the 
Macaroons are very easily taken from the pack 


Walnut Whips 


THE NEW Duncan Triple Pack contains three 
Walnut Whips in an attractive cream atid red 
windowed carton. The line retails at Is. 2d. It 
has only been recently introduced, and is quite 
suitable for the cinema trade. 


Fudge 


ASSORTED FUDGE has just been added to 
the Clarnico range of confections. The new 
line is packed in a 4-lb. carton and retails at 
Is. 10d. 

A large advertising campaign commenced this 
month on ITV—it features Clarnico Peppermint 


Creams, It will continue until mid-December 
Increasing 
SALES of Fresko Milk Shakes have now 


passed the half-million mark in cinemas, and the 
service is now operating regularly in London, 


Brighton, Slough, St. Albans, Bournemouth, 
Coventry, Maidenhead, Watford and Birming- 
ham. Also in Walsall, Wolverhampton, Leeds, 


Manchester, West Bromwich, Leamington Spa, 


Halifax, Salford, Bradford, Sheffield and Hudders- 
field. 
Plans are well forward to extend the service to 
Newcastle. 
Recently, at a 


south-of-the-Thames cinema, 


Payne's ‘‘pocketable” sixpenny cartons 


1958 


Batger’s Jingos have been put up in an 
attractive new film bag 


they sold over 100 cartons of Fresko per day 
during the seven-day run of a horror film. 


Three More 


THREE new 6d. Poppet packs have been intro- 
duced by George Payne and Co., Ltd., to com- 
plete the range of redesigned packs for Payne's 
Poppets. They are Peanut Poppets in a mimosa 
yellow pack, Nut and Raisin Poppets in nut 
brown, and Toff-etts in vermilion. 

A big campaign for Payne’s Poppets was 
launched in September with the offer of four 
popular tunes on 45 rpm gramoovhone records. 
These were recorded specially for Paynes and 
were offered for Is. 9d. each, plus the flap of a 
Poppet carton. 

A new “shortie ” film in colour, featuring the 
newest Poppet range, is showing in 600 cinemas 
throughout Great Britain this month 


Campaign 

AN EXTENSIVE campaign was commenced 
by Cravens in September for Best English Mints, 
Original French Almonds and Mary Ann Creamy 
Toffee. Seven-second and 15-second spots were 
used on Lancs/ Yorks, London and Midlands 
stations. Advertising in the provincial press and 
northern editions of the nationals gave added 
support. 


Acceptance 


FILM pre-packs, Craven’s newly designed pre- 
pack lines described in the last issue of Kune. 
SaALes AND CATERING Review, have found ready 
acceptance, the ‘company states, in American 
cinemas, First orders left Craven's works in 
York earlier this month. 

Extensive advertising is now in operation on a 
national basis for Mary Ann Creamy Toffee, Best 
English Mints and Original French Almonds. 


Nut Bar 


AN ATTRACTIVE, individually wrapped line 
in cartons is the latest introduction by Kenyon 
Son and Craven, Lid. It is the KP Giant Nut 
Bar. 

No matter how the carton is displayed the des- 
criptive tithe is always on show. Consumer price 
is 6d., and the pack is 16 cartons per display box, 
nine boxes per case 

The line is being introduced to the trade with 
a special cash bonus. 

The company recently introduced a wire dis- 
play dispenser intended to hang on the front of 
the sales tray. These are light in weight and are 
finished in white stove enamel. The dispensers 
are free and are intended solely for the KP range 
of nuts and confectionery. 


Smaller Pack 


RECENTLY introduced to the cinema-going 
public by Carsons is a 2 oz. packet of Pastilles 
which retails at 6d. Carsons is finding the line a 
very rapid seller, and there is a remarkable point 
that since the introduction of this packet—of 
which the main feature is the attractive display 
outer—it has also led to increased sales of the 
4 Ib. packet. 

Carsons 6d. Bon Bar has included with cach 
outer a small pack of one dozen which takes up 
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Lovell’s Milk Chocolate Macaroons are in 
a handy pack 


a very small amount of counter space and yet 
does display the line most effectively. This is an 
effort by the company to improve the display on 
the counter and to increase sales. 


Replacement 


THERE is a new quarter-pound pack for 
Batger’s Jingos. This has been redesigned to 
give a fresh appeal. It replaces the 6d. truncated 
carton pack and the 9d. Cellophane bag. which 
have been discontinued. 


Unusual Shape 


A BRIGHT and colourful new pack with sur- 
rounding areas in a contemporary § design, 
vividly showing up the pack’s unusual shape and 
styling, was introduced by Bassett’s in September 
for its Jelly Babies. The pack, which weighs 
12 oz., retails at 2s. and is packed into outers of 
$+ dozen, Design was by P. Pickard Jenkins, 


Triplet 
THE PENGUIN TRIPLET pack from Mac- 


donalds is now available in a colourfully rede- 


continued on page xiv 


Packed in 
colourful 
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Newslines on 
new lines—continued 


} signed new form. The pack con- 


tains three large-size milk choco- 
late Penguins, and is overwrapped 
in see-through film. Inside the 
pack, each Penguin is individually 
wrapped in the standard Penguin 
coloured foil. 

The Penguin Triplet pack is 
delivered in serve-yourself coun- 
ter dispenser boxes which contain 
one dozen, four dispensers to the 
case. 


Retail price of the pack is Is 


Trade price is 38s. . per case 
of 48 Triplet packs. 
Advertising 


RETAILERS received a novel 
hand-out from Wall’s in the form 
of a “record” and cover. The 
“record " was only paper, but it 


NS 


ale 


Clarnico’s Assorted Fudge 


set out very well what Wall’s had 
to say about Dairy Family Brick 
and the Tutti-Frutti Family Brick. 
It also mentioned the extensive 
advertising that would be carried 
out in support of both lines. 


ek 
eal 


Bon-bars and sixpenny packets of pastilles from Carsons 


1958 
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3 GAGH REGISTER MI | 


FROM 


Carsons 


Carsons 


Whit Shakes 


Tops for glamour. Del- 
icious assorted fruit 


flavours and a cream | 


| 
layer, enclosed in| 
smooth milk chocolate. 


16 


4ib. carton 


Carsons ASSORTED 
é 


A star attraction with the movie fans. 
Production has been stepped up to 
meet demand, and supplies are now 


readily available. 10:d per 3 |b 


Carsons 


Mascot 


Another ‘best seller’ with cine- 
magoers. Milk Chocolates and 
Toffees in colourful wrappers, | 
packed in handy Cellophane 


bags 
- 111 per 4lb. 


Get full details without delay from | 
CarsoOms LTD. + SHORTWOOD-~: BRISTOL. 
TELEPHONE: 653211 | 
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This is to certify 
that Lovells Fare Sweets 


have been elected favourite 
by all audiences 


EXAMINERS Wi Cone U ons em 


Audiences adore Toffee Rex, 
Plush Nuggets, Milky Lunch, 
Fruit Pastilles, Treacle Mints 
and all the other 
delicious Lovell’s sweets 
that double the fun 


of a night out 


LOVELL'S 


G. F. LOVELL & CO. LTD. REXVILLE, NEWPORT, MON. 
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The rush ts on! 
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OPPETS 


PAYNES ‘POP’ RECORDS mean countless new 
customers for Poppets. And research has proved that 
once customers have tried Poppets they come back for 
more. It’s happening now! Poppet demand is higher than 
ever—and we're only at the start of a tremendous cam- 


paign to boost Poppet sales to the skies. 


Big New Cinema Plans 


Hard on the record offer comes a big power- 
ful advertising campaign, including a lively 
Poppet film in colour. Millions will sce it at 
cinemas everywhere. 


You need bigger stocks to meet this demand. 
Keep stocked up—and always keep Poppets 
on display. 


coated in rich milk chocolate 


Everyone loves a Poppet—on sight! 


PAYNI 


& CO. LTD 


rOWER BRIDGE 


LONDON SE: - 


Tel: HOP 1454 - WADDON - SURREY ~- Tel: CRO 0175 
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TELEVISION OUTLOOK 


by Tony Gruner 


Waldman Wants Film Industry 
Help For World TV Series 


IN ONE OF the frankest state- 
ments ever issued by a BBC spokes- 
man, Ronnie Waldman, the Corpora- 
tion’s Television Business Manager, 
told me this week: “ We want the 
film industry to come and assist us 
in making television films for the 
world market. We are looking for 
the men who have made their name 
in feature production; who have the 


type of subjects which lend them- | 


selves to television. 


* This does not mean that we have | 


fixed unalterable ideas about the 
length of these films. They need not 
all be 30 minutes, although this has 
some advantage in terms of schedules. 


Nor would every series have to con- | 


sist of 39 episodes.” 

Five Series 
Waldman revealed 

1958-59 period, 


actively involved in a minimum of 
five series, including 


that for the 


the BBC will be | 
*The Third | 


difficult choice of selecting the next 
three series out of 22. first-rate sub- 
jects on his desk. Of these, 20 have 
een submitted from British com- 
panies, two from American com- 
panies. Of the British companies, 
six are directly associated with the 
film industry. 


Gone Slow 


Waldman emphasised to me: 
“ Just because we are only tackling 
five up to the middle of 1959, don’t 
think we shall be limited to five 
series a year. On the contrary, I 
have gone slow to begin with, but, 
if necessary, we can increase the 
| number of series to be made each | 
year to almost double this amount. 
Some of the subjects which I am | 


| now considering will not be made in | 


1959, but may 


go on 
1960 or 1961. 


will the BBC put into these co-pro- 


the floor in | 


I asked him how much money | 


situations where a deal has been 
arranged between a British and 
American, company, and both parties 
lack the ‘end money.’ In such a 
situation, if we like the subject, we 
would Participate through the “end 
| money *. 

Waldman went on to say this: 

“The policy ca all our deals has 
| been to try to present series that 
| will add to the good name of British 
film companies when they are shown 
throughout the world. That is why 
| we were so pleased with * The Third 
| Man” agreement because the name 
of Shepperton Studios and those 
talented technicians working at the 
| studios will be seen when the films 
| are completed on the television 
| screens of America, Australia and 
Canada. 


Experienced 


17 


| happy to do much more business 
with the established names in feature 
production. 

‘We are thus able to bring the 
| two parties together. If a series is 
proposed and accepted by us we can 
| get the right U.S network, or TV 
| production distribution to send over 
their representatives or producers 
who can advise us on factors import- 
| ant to the American market. This will 
be of great importance to the British 
producer who is not experienced 
in U.S tastes and market methods. 
On the other hand, American com- 
panies are quite happy to accept our 
advice about the selection about the 
best type of British production com- 
pany to be partners in a television 
deal. In other words, we have often 
become instruments in bringing a 
British and an American production 
company together for the sake of a 
series.” 


keen 

Waldman, _ incidentally, revealed 
that in addition to many “ non- 
commitied ” television companic¢s 


who are submitting ideas for series 
to him, quite a few contpanies who 
have made films in the past for one 
or other of the programme contrac- 
tors are also keen to do business 


with the BBC. 
Said Waldman: “TV production 
titive eclanee. The BBC 


is ac 


Man,” which will be made at Shep- | 
perton Studios, in co-operation with | 
National Telefilm Associates, and | 
“ The Royal Mounted Police,” which | 
will be made in Canada, in co-opera- 
tion with the Canadian Broadcasting 
Services and the Crawley Film Pro- 
duction Compan 

This leaves 


varies. 


Royal 


| cent... 
with the * There 


Valdman 


REVIEWS 


FOR SHOWMEN 


sharply etched. Its settings, expertly photo- 
graphed, impress, but the musical accompani- 
ment, although novel, is a bit shrill. 

Points of Appeal.—Taut and intriguing tale, 
sound cast, good atmosphere, handy footage, 
quota ticket, title and U certificate. 


THE DAY OF TRIUMPH 


Dawn Trast. American (U). Photographed in 
Eastman Color. Directed by Irving Pichel. 
Featuring Robert Wilson, Joanne Dru and James 
Griffiths, 8,100 feet approx. Release not fixed 


RELIGIOUS melodrama, photographed in 
Eastman Color. It deals reverently with the 
life, death and resurrection of Jesus Christ, and 
presents salient events, re-created by earnest 
players, against appropriate backgrounds. A due 
regard for chronological accuracy gives it 
momentum, while the dialogue, needless to say, 
comes from the Bible. An obvious labour of 
love, the overall is ideally suitable for family 
and better-class audiences. Very good specialised 
hall booking. 

Story.— Arriving on the shores of Galilee, Jesus 
Christ is seen and heard by Judas, a Zealot 
lieutenant, and he tells Zadok, head of the 
Brotherhood, that Jesus should lead them. Mean- 
while, Jesus's followers grow. He cleanses and 
blesses Mary Magdalene and raises Lazarus, one 
of His flock, from the dead. Later, Jesus purges 
the Temple of money-changers, but Judas betrays 
Him to the High Priest Caiaphas, vassal of Rome, 
in return for 30 pieces of silver. During His 
Last Supper, Jesus is arrested. He dies on the 
Cross and Judas, stricken by remorse, destroys 
himself. Finally, Christ reappears and so 
Christendom begins. 7 

Production.—The picture is not too specific in 
its presentation of the political machinations of 
Judas, but all the same it steadily rises to con- 
siderable dramatic and spiritual heights. Robert 
Wilson is a little lacking in authority, yet displays 
unquestionable sincerity as Jesus, James Griffiths 


duction deals. 
We are 
finance up for the 1,500,000 dollars 
‘The Third Man’ 
Mounted Police’ 
figure is not quite as large as that. 
In some cases we would go 50 per | organisation in this 
in others even more. 
might be 


Said Waldman: “It 
putting half the | 


series. On 
series the | production. 


| oldest 


Remember, 
and most 


| contacts with 
exceptional | works are excellent. 


has his moments as Judas, Lee J. Cobb impresses 
as Zadok, and Joanne Dru, although a trifle 
cover girl, is adequate as Mary Magdalene. The 
Last Supper and Crucifixion scenes are firmly 
handled, and its fade-out is profound. Definitely 
a praiseworthy attempt to bring the Gospel to 
the screen. 

Points of Appeal.—Subject, 
ment, title, Eastman Color, 
powerful exploitation angles 


uninhibited treat- 
U certificate and 


THE IMMORTAL LAND 


Academy. British (U). Photographed in Eastman 

Color. Narrated by Leo Genn. Produced by 

Gladys and Basil Wright. Directed by Basil 

Wright. Director of Photography, Adrian Jeakins. 

Musical Director, Muir Mathieson. 3,690 feet 
approx. Release not fixed 


TRAVEL interest “ short,” finely photographed 
in Eastman Color. Its subject is Greece and the 
past and present are firmly linked by appropriate 
commentary, spoken by Bon Genn. The treat- 
ment, which also includes imaginative musical 
accompaniment and sound effects, slightly veers 
towards the highbrow, but even so education is 
agreeably sugared by entertainment. A minor 
masterpiece, it definitely earns a place on the 
average programme. Outstanding British featur- 
ette, particularly for good and high-class halls. 

Production.—The picture, screen brochure and 
text book in one, delves deeply into the history 
of that storied and stormy land called Greece. 
It visits surrounding islands, the ruins and tombs 
of Mycenae, Tiryns and the Byzantine city of 
Mistra, the sacred Temple at Bassac, and Athens. 
Calis are also made at museums and “ shots” 
taken of famous statues. Leo Genn’s commen- 
tary, interspersed with appropriate verse, beauti- 
fully delivered by Michael Redgrave, John 
Gielgud, Katina Paxinou and Alexis Minotis, is 
smooth and the editing neat. Its camera work, 
too, impresses. In all, a collectors’ piece of wide 
appeal. 

Points of Appeal—Topicality, intelligent pre- 
sentation, useful length, U certificate, Eastman 
Color and quota ticket. 


| “As soon as I have settled on our 
three next subjecis I shall probably 
convene a meeting with all leading 

British producers to put them im the 
‘The | picture regarding our views on TV 
we are the 
experienced TV | 
country. 
the leadifig U-S net-| participating in this exciting produc- 

We will be very | tion medium.” 


is not only interested in showing the 
world the quality of British television 
production. We want to make 
money, and I think im the first year 
of our operations we shall make 
mone There is no reason why 
British film producers cannot join us 
in helping to make money, as well as 


Our 


Shorts 


Anglo Amalgamated 


THE MAGIC OF MOROCCO. British (U). 
Produced by John Argyle. Narrated by Don 
Mason. 1,900 feet. Release not fixed.—Here we 
have an intriguing travelogue, tinged with the 
bizarre, which takes in Tangier, Rabat, capital of 
Morocco, Marrakesh, the country’s Las Vegas, 
and other places of interest. Smooth commen- 
tary and appropriate music are provided, and the 
Eastman Color camera work is really first-class. 
Very good British featurette. 


Warner 


WORLD OF KIDS. American (U). 946 feet.— 
A re-issue which shows how the very young idea 
in America can tackle every form of sport from 
high diving to car racing. One delightful sequence 
deals with children watching a Punch and Judy 
show which for horror might earn itself an X 
certificate. Good. 


DOWN KILLARNEY WAY. British (U). 1,253 
feet—Eastman Color featurette which deals with 
excursions around one of Ireland’s most famous 
beauty spots. Much admirable scenery provides a 
pleasant background to jaunting cars, lake trips 
and pony rm and the photography is excellent. 
The accompanying commentary is not very in- 
spired, but it does not detract from the merits of 
the pleasantly Icisurely travelogue. Good. 


SO YOU WANT TO BE A BABY-SITTER. 
American (U). 959 feet.—Joe Doakes appears in 
this re-issue of a diverting short in which he 
suffers all sorts of mayhem at the all too cunning 
hands of America’s greatest enfant terrible. 
Plenty of action and laughs. Very Good 


PUTTY TAT TROUBLE. American (U). 665 
feet.—A Technicolor Tweetie Pie cartoon in which 
the baby canary is pursued by two rival cats to 
the considerable discomfiture of the latter. The 
irae feuds provide lots of laughs. Very Good.— 
B. W. 
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‘THE ORIGINAL AND PROVED AUTOMATION SYSTEM FOR THE CINEMA’ 
J 3 

| 

3 

b| 

| 

i 

i 

&S torte | 


Working with all leading makes of | 
Sound Reproducers 


petra ky Mont nels 


Prominent users of 


P)R|O|J/E|G/T/O/M/A)T|1)G) 


SINGLETON CINEMAS LTD - ESKAY LTD 
CIRCUITS MANAGEMENT ASSOCIATION LTD - BEDFORD CINEMAS (1928) LTD ; 
ESSOLDO CIRCUIT (CONTROL) LTD - GOLDSTONE CINEMAS LTD : 
EWAN DAVIS CIRCUIT - POOLE’S CIRCUIT | 

MILES JERVIS CINEMAS LTD - STAR CINEMAS (LONDON) LTD 


including 42 installations for 


GRANADA THEATRES LTD. 


gether weet eames — em aerate aera} 
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Nou/-arrother 
'P/R/O|J|E|C|T|O|MA\T| 1G. 


specially designed to conform 
with the new Cinematograph (Safety) 
Regulations 1958 No. 1530 


aK These Regulations permit the operator to leave the projection room 
unoccupied for periods not exceeding fifteen minutes even though the 
projectors are working, provided they are controlled by automatic 
equipment and no inflammable film is used 


the cort «4 less Gham £3 pete week 


Including annual inspection as required by the Act 


3K Existing equipment can be modified to meet the requirements 
of the new Home Office regulations 


P}R|OlJE/G/T/O/MIA/T|I|C) 


The small robot device that actuates the entire programme with split second timing 


Have you seen the new Home Office Regulations ? They are of 
vital importance to YOU. Write or phone for a FREE COPY NOW! 


G. B-KALEE LTD 


A member of the Rank Precision Industries Lid. 


MORTIMER HOUSE - 37-41 MORTIMER STREET - LONDON W.1 


Branches: BELFAST - BIRMINGHAM - CARDIFF . GLASGOW - LEEDS - LIVERPOOL - LONDON - MANCHESTER . NEWCASTLE 
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R. H. CRICKS REVIEWS PHOTOKINA 


British Prestige Was 
Upheld By The Few 


BRITISH manufacturers and equipment firms showing at the Photo- | is 
kina exhibition at Cologne were far too few. 
to this vast exhibition had some difficulty in finding the professional 
cine equipment, for it was centred in Hall 8, the farthest of all from 


the main entrance, entailing quite a long walk. 


Notable among the general exhibitors however were Kodak, 
showing chemicals, 
glass works, whose stand was paved with a large number of lens blanks 
made in the new automatic glass-making plant at St. 
British firms were represented: Rank 
RCA (both showing primarily 16-mm. equipment). 


Johnsons of Hendon, 


field of cine equipment only four 
Precision Industries 


and the Chance-Pi 


Asaph. 


In addition to this, visitors 


counterbalanced by a system of 


camfaces A camera pedestal 
specially made for the BBC is in- 
tended for light-weight cameras, 


film of TV, up to 100 |b. in weight ; 
| the camera can be moved vertically 


Ilford, 


ik | with surprising ease, its weight 
ington | being counterbalanced by a_ steel 
spring working rather like a spring 

In the | rule. 
On the stand of Etablissements 


| Cinématographiques Eclair I met the 


Vinten Ltd., and the Williamson Manufacturing Co., Ltd. (both | director, A. Coma. chatting to 
interested chiefly in aerial equipment) F. R. V. Wright, of Technical Cine- 
Howey British prestige received ; . matographic Requirements, which 
a boos at the opening ceremony emaining on the Spool Four run- | handles Eclair equipment in this 
from_the admirable speech—partly | ning speeds give a range of from 8 | country on behalf of the conces- 
in German—of Margaret Harker, | to 48 frames per second; the motor | sionaire, W. F. Dormer Ltd. 
first woman president of the RPS. | gives a long film run of 22ft zy 
The IBP was represented by its vice- | pleasant novelty is that instructions 
president Malcolm Hoare The ire printed in four languages Consistency 
BKS was not officially represented Ihe applications of the GB-Bell ‘ 
although many members were | and Howell 640 magnetic-optical The principal exhibit was a Camé- 
present projector in the’ production of | flex in the new Caméblimp, driven by 
Projection equipment for — th foreign versions were demonstrated. |a 12V motor which is fitted with an 
cinema | have already briefly | The idea is that music and effects | electronic speed control claimed to 
reported in the [peat KinemMa. How- | are recorded on the optical track, | have a speed consistency to within 
ever, in my enthusiasm for the new | and the commentary on a stripe, so |0.2 per cent. The motor attachment 
Philips discharge lamp and the new | that it can be re-recorded in any | also incorporates a commutator for 
projector, I failed to do justice to | language This must be an impor- | producing the synchronising tone for 
the rest of th display, which | tant advantage in the overseas dis- | the Perfectone sound system. 
ccupied a large room adjoining. th ribution of films : So far as I am aware. we have not 
demonstration theatr A mode! of ine 631 project © WAS | seen the Camé 300 Reflex studio 
In the centre was one of the new pees to the German President, |camera in this country. Like the 
FE _ 20S projectors _ which was | I Heuss Caméfiex, it has a reflex shutter, and 
coupled with the controls of the pro- was shown mounted on a sturdy gyro 
jector used for the demonstration Lonese tripod. 
so that when, on the auditorium For fitting to either of these 
console, the change-over switch was The wide range of Taylor-Hobson | cameras there was a range of Satec 
pressed, the display machine started | jenses was demonstrated in a dis- | anamorphic lenses, which comprises 
up. Surrounding it were the Mult- play which illustrated the construc- | backing lenses of 40-mm., 60-mm., 
purpose Todd-AO projector: the FP | tion of the various types | 75-mm. and 100-mm., and an ana- 
7, the machine generally installed in Equipment by W. Vinten Ltd. | morphic system which fits to any of 
this country; the FP 56 the tWO | was shown on the stand of the com- | them. With the set goes an 
$S-mm. portable models; and the | jany's agent, O. Bergmann and Co., | anamorphic eyepiece, so that one secs 
EL 5000 16-mm. machine where T. W. Osborn was demon- | a corrected picture. : 
strating it The OB dollv has Produits Perfectone S.A. is a 
: ‘ already been described in Stupto | Swiss firm which, after Siemens, 
Installations ; . 
Review: for its weight it provides | is probably the chief supplier 
1 gather that from the point of | amazing rigidity for a heavy TV of studio sound equipment on 
view of Frank Durban, of Brockliss, | camera A heavy-duty tripod was | the Continent. Its wonderful 
the demonstration was most success- | fitted with the ingenious tilting head, | little tape recorder, with its 
ful. and that we shall be secing the | in which the weight of the camera | clever synchronising system for 
FP 20S projector installed in_ this 
country in the New Year. We shall 
also hear of further installations of 
the Multi-purpose projector The 
pattern of cinema equipment scems 
to be that key theatres will install 
the Multi-purpose projector, and the 
others the FP20S 
On the stand of Rank Precision 
——— | met director Tommy 
aw, as well Capt. Elliott and 
Mar cel Clédes, the company’s Bel- 
gian representatives. In view of the 


Rank equipment, 
disappointing that 
projector and 


enormous range of 
1 found a a lutl 
ymnly 164mm. cameras 
lenses were on view 
Centre of interest 
sound conversion in 
recording head takes the 
small box fixed between the camera 
and the tripod, while the transis- 
torised amplifier with its batteries 
weighs only 3lb 

A new 16-mm. camera, the Model 
627, is, it is considered, particularly 
suitable for the newcomer to indus- 
trial filming It has a_ twin-lens 


was the Arriflex 
which the 
form of a 


turret, a self-threading film path, and 
a dual footage counter showing both 
the footage exposed and the footage 


Happy group at Photokina: T. A. Law, managing director, Rank Precision 


Industries ; S yw + 
H. yg 


esident, the Bell and Howell Co., Chicago; and 
, director, Rank Precision Industries 


23, 


1958 


The Philips FP20S projector, 
with the SPP discharge lamp 


lip-sync., was recently demonstrated 
by F. R. V. Wright to the BFPA, 
and was described in Stupio REVIEW. 
A signal generated in the camera 
drive is recorded in push-pull along 
the edges of the tape, either side of 
the sound signals, and in transfer is 
amplified to operate the motor of the 
re-recorder. 

Centrepiece of the Perfectone stand 


was a fine 12-way re-recording con- 
sole of modern appearance, built in 
brown plastic. It incorporated all 


the usual controls and a large patch- 
ing-bay. 

Mr. Wright had other contacts at 
Photokina, and was most often to be 
found in the stand of W. Steenbeck 
& Co., for whose equipment he has 
just secured the agency. A variety of 
editing tables was on show, some 
made to accommodate cither 35-mm. 
or 16-mm.: they are particularly 
suitable for handling TV films. 

One model is adapted to running 
a single picture film and two sound 
films, optical or magnetic. A simple 
control gives immediate change of 
synchronisation, advancing or retard- 
ing the sound film. The machine is 
run forwards or backwards by foot- 
pedals. 


Multi-Viewing 


Another model incorporates a 
Vidicon TV camera, so that the pic- 
ture can be viewed on a number of 
screens. A _ particular advantage of 
this system is that a negative can be 
viewed aS a positive. 

The Steenbeck range also includes 


motorised rewinders, joining tables, 
and other editing accessories. — 
On the Continent 16-mm. is used 


almost exclusively for all types of 
television films. On the stand of 
Etablissements André Debrie were 


two adaptations to TV purposes of 
the company’s projector, both driven 
at 25 frames per second, by three- 
phase synchronous motors. 

The Aiglonne daylight developer is, 
of course, widely used for processing 


continued on page 23 
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(PRILPS 

= Projection engineers—lighting experts 
XY £ y/ f 2 ae 

ms. —scientists and technicians from all 


hid 


over the world—were astounded by 


the performance of the revolutionary 


SPP Gas a —_ 


(illustrated full size) 


and the 


FP20s abe tor 


@ A 45 ft. CinemaScope picture with a brightness of 20 foot-lamberts—on 800 watts. @ No 
shutter—no flicker—lamp is pulsed at 72 flashes per second. @ Perfect rendition of all colours. 
@ Automatic lamp replacement assuring 100% reliability. @ Lower running costs than any 
other light source. @ Negligible heating—curved gate: No film buckle, pin-point sharpness, 
rock steadiness. @ Adaptable to all 35-mm. projection techniques. @ Remote control or 
automatic control optional. 
Also displayed at Photokina: 

EL 5000 16-mm. Projector, the only truly professional 16-mm. projector. 
35-mm. Portable and small-theatre projectors. 
The FP 7 Projector, installed in many British cinemas. 

and the 

PHILIPS MULTI-PURPOSE PROJECTOR 

already showing both Todd-AO and 35-mm. films in eight key cinemas 
in this country—many other installations pending. 


J. FRANK BROCKLISS LTD. 
167-169 WARDOUR STREET, LONDON, W.1. GERrard 2911 
Branches: BIRMINGHAM, LEEDS. GLASGOW, MANCHESTER 


TECHNICAL CINEMATOGRAPHIC REQUIREMENTS LTD. 


brings you the best of the cine equipment you saw at vf 


Sole distributors in the United Kingdom for Concessionaires 
W. F. Dormer Ltd., of the 


ECLAIR CAMEFLEX 


The most versatile of motion picture cameras—the only 
camera in the world capable of running either 35mm. 
or 16mm. 


For lip-sync. recording the Cameéflex operates with the 


PERFECTONE 


The most revolutionary advance in synchronous sound 


recording for motion picture production. On the tape 


is recorded a synchronising signal generated by the Manufactured under Coutant- 
‘ s . Mathot patents by Etablissements 


camera, and separate from the sound signal, which ensures Cinematographiques Eclair, Paris 1 


; : ; : Page ; 
wecise svnchronism in editing and re-recording. y eee = re 
| ' : Sole Distributors in the United Kingdom for the 


STEENBECK 
Editing Tables 


Various models, from a simple Motorised 
Rewinder toa complete Editing Table for normal 
and anamorphic films, with optical and 4-track 
magnetic sound. Combined 35/16mm. models. 


Provision for synchronising negatives with 
tracks having Perlectone and Pilotone control 
signals, and for closed-circuit TV transmission. 


Finest sound quality: Signal-to-noise ratio 55 db. 


Harmonic distortion at 100% modulation better than 2.5% 
Peak-to-peak speed variation not exceeding 0.15% 
Wow and flutter—r.o.s. value better than 0.08% 


a Scientia ——- se _—sa — — — ieee it etaeedl —w en eel —, 
everywhere at photokina — the fabulous | 


SIEMENS "2000" 


| You saw 


| 16mm. Projector. 
You saw it used for editing—for dubbing—for re-recording— 
for television transmission—and just for showing films. Various | 


models including double-16 mm. magnetic 
_—e llr lO lc Oo Oo 3 oc | onl Illustrated is the plate of one of the many variations in the 
range of the Steenbeck Editing Tables. 


For full technical information and dem 


1-3 White Rose Lane, Woking, Surrey. phone: woking 5240 
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PHOTOKINA 


—continued 


television films. The only alterations 
in the latest model appear to be the 
replacement of plastic driving rollers 
by rubber, which has been found 
more satisfactory. 

A firm one of whose products is 
well known in British studios is 
Bernhard Deltschaft, makers of the 
Collux colour-temperature meter 
which is handled by Mole-Richard- 
son, It is now made in four types, 
covering different brightness ranges. 

Siemens & Halske AG had 
several stands in various parts of the 
exhibition. On the largest, in Hall 8, 
was the centre of interest: the 
Ampex video tape recorder, adapted 
by Siemens to Continental transmis- 
sion standards—625 lines 25 frames 


per second. The tape speed is in- 
creased from 38 to 40 cm. per 
second. 


First we saw and heard a descrip- 
tion of the system recorded by Dr. 
V. Kirschner. Then, with a Fernseh 
camera alongside the Ampex con- 
sole, the audience was _ video- 
recorded ; when the tape was played 
back there was—as in 
the London demonstration of the 
Cinte!l adaptation—iiterally no 


difference from the direct transmis- | 


sion. 

As I have mentioned, TV films on 
the Continent are exclusively 16-mm., 
and various types of multiplexers all 


employed the Siemens “2000” 16- | 
mm. projector—in one case two such 


projectors and a slide projector feed- 


ing into a Vidicon camera. 
double-16-mm. model of the pro- | 
jector, which runs 16-mm. picture 


and magnetic films in synchronism, 
is, I was told by A. Hinze, exten- 
sively used for commentary and 
similar purposes. 
handled in Great Britain by Technical 
Cine. Requirements. 


Magnetic 


We must give Germany the credit 
for having originated magnetic 
recording as we know it today, and 
on the Siemens stand were shown 
various types of studio recording 
gear, notably a complete recording 
channel with 6-way mixer and rack- 
type recorders. 

I was particularly interested in the 


Lamicord, which laminates a mag- | 


netic stripe on te picture film. On 
the film a groove is chiselled out so 
that the surface of the film remains 
level; the laminating stripe, only 15 
microns (about half a thou’) thick 
is coated on a carrier. By means of 
heat and pressure the stripe is welded 
to the film, when the carrier is re- 
moved and discarded. The stripe 
lamination is made in lengths of 
2,000 ft., and the whole process 
represents quite a difficult mechanical 
achievement. 

An example of more 
striping was shown by Sonocolor S.A 
of Paris, whose striping machine is 
designed for easy adaptation to any 
auge of film and any type of stripe. 

Output is from 1,800 to 3,000 ft. 
per hour, yet including the drying 
cabinet the machine is only just over 
6 ft. in length. 

The same company showed a use- 
ful editing table for magnetic tape. 

The Peterson striping machine is, 
of course, used in London by Evo- 
Tech; this again is adaptable to 
various types of striving. 

firm of Arnold & Richter we 
know chiefly as makcrs of the Arri- 
x 35-mm. and 16-mm. cameras, 


| handled by GB-Kalee. 
oy makes a 
st 


the case of | 


The | 


This equipment is | 


orthodox | 


Actually the 
very complete 
range of studio and laboratory equip- 
by Reinhold Schutz. 


ting to resemble the Leica in that it 
is becoming merely the nucleus for 
quite a collection of accessories. To 
carry long-focus lenses a 
base-plate 


lenses can be carried on this bracket, 
ranging from ‘S0-mm. /f1.2, to 600- 


plied in Mitchell and Newall mount- 
ings). 

A new look-through tube pro- 
vides anamorphic correction, and a 
range of sun-hoods is shaped to 
match the respective angles of the 
lenses. 


Location Recording 


For sound recording on location, 
the Arricord handles 35-mm. picture 
film and 17.5-mm. magnetic film. The 
16-mm. Arriflex is widely used for 
television filming, often in conjunc- 
tion with the Pilotone system, in 
which a synchronising signal is pro- 
duced by a small generator in the 
camera, and recorded upon a 
in a clockwork-driven recorder. 


| magazines up to 400 ft., and will 
run at 24 or 25 frames per second; 
it has a cue lamp for start-marking 
the film. The periscope finder can 
be set in any position, and the tiny 
amplifier is transistorised. 

Blimps are available for all Arri 
cameras up to a 35-mm. model with 
| provision for 1,000 ft. magazines. 

A full range of printing machines 
was shown. 


of a high output of both black-and- 
white and colour. 


ltion prints from 35-mm. to 16-mm. 
| or blow-ups from 16-mm. to 35-mm., 
las well as contact prints in either 
gauge. 


A black-and-white processing 


An optical printer | 


is very versatile; it will make reduc- | 


ment, which was demonstrated to me | 


The 35-mm. Arriflex camera is get- | 


sturdy | 
ts under the camera. A | 
full range of Ultrascope anamorphic | 


mm. f1.6. (These lenses are also sup- | 


One of the several 
models of editing 
tables exhibited by 
W. Steenbeck and 
Co. Some of the 
tables are made to 
accommodate either 
35 mm. or 16 mm. 
British agent is 
Technical Cine. 
Requirements 


| automatic fade works in 30, 40 or | 


tape | 


.., | punched strip of film. 
camera may be used with |? P 


60 frames, and special provision is 
made for A and B roll printing. Two- 
frame scene tests can be produced 
simply by pressing a switch. 

A production contact printer runs 
at 30 to 44 frames per second, and 
is made for either 35-mm. or 16-mm. 
Light control is by means of a 


The newly redesigned developing 


| heater, 


| plant is particularly yon First | 
ity 


point is its complete flexibi 2 
is built up of separate tanks, each 
running six film loops, so that the 
same components can used to 
build up machines for normal black- 
and-white or reversal, or for any 
colour process. By a simple adjust- 


| ment the top drive shaft may be run 


A contact printer for | 
either 35-mm,. or 16-mm. is capable | 


|machine is again versatile, running | 


| 35-mm. or 16-mm. film ifterchange- 
|ably, and also unperforated film. It 
| is of the bottom-drive type, and gives 
|an output of 2,000 ft. per hour or 
135-mm. The whole machine can be 
| controlled from a central console. 


| Printers 


I was very pleased to learn from 
| Friedrich Graebe, on the stand of 
| Union Tonfilmmaschinenbau, _ that 
Major Tom Williamson is back in 
| business handling this company’s 
| products in London. Since the 
| reconstruction of the company there 
is a completely new range of equip- 
ment. 

Of several types of printers I 


found the most interesting a truly | 


| universal machine which is capable | 


| of contact printin 
|}mm., reduction from 
16-mm. or blowing-up from 16-mm. 
|to 35-mm., in colour or black-and- 
| white. Both gates have register pins 
| actually alongside the printing aper- 
ture. Aperture plates are inter- 
| changeable for different frame sizes. 
The speed can be varied from 4 to 
18 frames per second. 


35-mm. or 16- | 
35-mm. to | 


On either head the gate can be | 


removed and a_photo-cell 
in for measuring lamp brightness. A 
built-in colour temperature meter 
|employs photo-cells behind blue and 
red filters. Control of colour 


plugged | 


| balance is effected by a diaphragm | 


| band. Provision is made for accept- 
| ing negatives with varying separations 
| between notch and light change. An 


out of the solution or submerged. 
Additional components include a 
circulation system with an efficient 


Agents for 


filter drum, giving a flow of up to 60 
| litres per hour; the rate of flow is 
set simply by adjusting a metal indi- 
cator behind a glass tube, or it can 
be controlled remotely. 

A heat-exchange unit has a 2 kW 


and solution runs 
glass tubes for inspection. 
rest of the equipment, including 
chemical mixer and storage tanks, 
everything is made of pvc, except for 
the floating lid and a few other parts, 


Py 
Like the 


|for which a new plastic, Unolen, is 


| used, which is completely resistant to 


We invite enquiries for 
PRECISION ENGINEERING 


PLASTIC ROLLERS * SPROCKETS, ETC. 
MAINTENANCE » OVERHAULS 


UNION EQUIPMENT 


PICTURE AND SOUND REDUCTION, 
AND CONTACT PRINTERS 
DEVELOPING MACHINES 
RECORD EDITING BENCH 
(Exhibitor at Photokina, Cologne) 


I. H. WILLIAMSON LTD. 
32 SHAFTESBURY AVENUE, LONDON, W.1 


Phone: REGent 0361 
nn 


all photographic chemicals. 

A cleaning machine for 35-mm. or 
16-mm. makes use of both water and 
compressed air. 

The firm of Kinotechnick of 
Amsterdam, was formerly the agent 
for GB-Kalee. It now specialises in 
small-scale laboratory equipment; 
its agent here is Ilford Ltd. 
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RITISH PRODUCTI 


Sherlock Cushing And The 
Case of The Missing Sun 


SHERLOCK HOLMES and Dr 
the Case of the Missing Sun 


London, on location for Hammer's 

And while it’s true to say the sun 
has been shining more than somewhat 
on this particular company recently 
i's also unfortunately tru ha 
shone very littl on this particular 
productior 

So much so that the unit had been 
unable to get in a full day's shooting 
for the mportant “ Dartmo 
scenes 

This dispels the film-makers’ fond 
belief that if you want sun on English 
location he nearer you leave } Oo 
Ch nas, the bett 
Two Units 

‘It all illed for a certain 
amount of re-organisation cx 
plained producer Anthony Hinds 
waiting gloomily for the sun to come 
oul 

We've split up into two units 

our director Terry Fisher is back at 
Bray doing the studio work and I’m 
here waiting to get in the establishing 
scenes W were unable to shoot last 
week 


* It means, despite the weather, we 
are able to keep fairly well on 
scheduk 

Ihe Hammer production, featuring 
Peter Cushing as Holmes, Andr 
Morell as Watson, Christopher Lee 
as Sir Henry Baskerville, and Marla 
Landi, is the fourth screen version of 
the Conan Doyk 

How different 
predecessors? 

Said Hinds * We be lieve our 
script is nearer to the novel than other 
versions, for one thing. That doesn’t 
mean there haven't been changes 
Anyone who has read the book will 
realise they are inevitable There 
were several incidents in the book 
which were never satisfactorily ex- 
plained So we have had to writ 
in explanations 


classic 


will it be from 


Compressed 


“Other incidents which took say 
three weeks to develop in the book 
have had to be compressed into a few 
days in story But we feel all 
the changes ar the spirit of the 
book. In fact if Conan Doyle had 
written the screenplay we are sure this 
is the way he would have * 


done it 
The screenplay was 


our 


< n 


n fact written 


Watson have k 
They we at ) 
* Hound of the Baskervilles 


this we been investigating 


re at F nds, 40 miles from 


rensham P. 


BUSY TIME AHEAD 
FOR WILCOX 


BUSY TIME ahead for Herbert 
Wilcox. The next Frankie 
Vaughan picture is “ Give Me 
The Moonlight,” a musical which 
will go into ABPC Elstree shortly 
after Christmas. Wilcox is now 
looking for an American girl star 
to co-feature. 


Ready to start immediately cast- 
ing is completed is the Anne 
Brusselmans story which Wilcox 
originally planned as a television 
series. He is seeking a top l'rench 
star to play opposite wife Anna 
Neagle. 


Third picture currently occupy- 
ing Wilcox is a major feature 
based on the life of the late Jack 
Buchanan, a close friend of the 
producer. The story will be 
written by Buchanan's wife and 
the production is planned to start 
next June or July. 


SCRIPTS you can READ duplicated FAST by 
SUSAN TULLY 


SECRETARIAL SERVICE 
63 Wigmore St., W.1 * HUN. 9893 


Print-Styie Lettering on Electric Machines 


by Peter Bryan, a former Hammer 
cameraman. 

One piece of casting remains—the 
“ spectral hound ” itself, I'm 
issured will be very large . and 

ry spectral 

“Hound of the Baskervilles” is 
n Technicolor, for United Artists 

' 
rereasc 

= we a 

A TRIPLE-CALI system has 

enabled Michael Anderson's ** Shake 


Hands with the Devil” to reach the 
half-way mark dead on schedule ; 
lespite the worst weather in Ireland 
for many 
Ihe three alternative calls 
each night in connection with the 
weather reports supplied by 
Dublin Airport means cast and 
crew can take full advantage of the 
greatly changing weather conditions. 
Alternate location calls were intro- 
duced after it was found weather con- 
ditions can vary over as little as a 
12-mile radius 
An extensive 


sysiem 


ycars 


latest 


telecommunication 
is being used to maintain con- 
tact on location, covering the sound 
trucks, camera cars and passenger 
vehicles owned by Ardmore Studios. 
The progress has been gratifying 
to those watching this £600,000 pro- 
duction as a guide to the future of 
the young Irish film industry 
Facilities at Ardmore have now 
been augmented with the installation 
of projection equipment suitable for 


issued | 
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“HOUND OF 


THE 
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BASKERVILLES”’, directs 


Sherlock Holmes (Peter Cushing) and Cecile (Marla Landi) when the 


second unit went on location at Frensham Ponds. 


Stillsman Tom 


Edwards took the picture 


Hinds of the Baskervilles... Anthony Hinds, left, who is producing 
Hammer's 


post-sync. on the and also 
back projection. 

Final phase of studio construction, 
consisting of complete scoring and 
dubbing facilities, will be completed 
by late next month, establishing Ard- 
more as a wholly sclf-contained pro- 
duction studio capable of turning out 
a large feature from start to finish. 


KIRK DOUGLAS, his final scene 
for Hecht-Hill-Lancaster’s “ The 
Devil's Disciple” now completed, 
has returned to America to prepare 
for his own Bryna production of 
** Spartacus.” 

Laurence Olivier, Charles Laughton 
and Peter Ustinov star with him in 
this story of the gladiator slave who 
forms an army which threatens the 
Roman Empire. 


AMERICAN Jack Arnold will 
direct Open Road's British production 
for Columbia, “The Mouse That 
Roared,” starring Peter Sellers and 
Jean Seberg. He is now in London | 
preparing the Walter Shenson pro- 
duction which goes into Shepperton 
at the end of this morth. 

Arnold was last in London in 
1935—as an actor in the John Cecil 
Holm comedy, “ Three Men On a 
Horse.” He was brought to Holly- 
wood from Broadway by Universal- 
International seven years ago and has 
directed such pictures as “ The 
Incredible Shrinking Man,” ‘“ The 
Lady Takes a Flyer,” *“* Man In the 
Shadows ” and MGM’s “ Highschool 
Confidential.” He has just com- 
pleted “ A Stranger from Nowhere ™ 
with Audie Murphy. 


END OF SHOOTING on Disney’s 
epic “‘ Third Man on the Mountain ” 
was marked by a celebration party at 
the Leather Bottle Inn, next door to 
Merton Park where the studio work | 
was done. } 

Technician-of-honour was continuity | 


Stages, 


girl Kay Rawlings, only girl in the 
40-strong unit when the picture was 
on three months’ location in Switzer- 
land. 


a a ie 
ROBERT BAKER and Monty 
Berman start the Mid-Century pro- 
duction “Jack the Ripper” at 
Shepperton on November 10. It will 
be in colour, Bob Baker directing. 
No casting yet 
es a 2 
MICKEY DELAMAR’S Alva 
production of “Serious Charge,” 


based on the Philip King play, starts 
at MGM, Boreham Wood, on Mon- 
day. Terence Young will direct, and 
the stars are Anthony Quayle, Sarah 
Churchill, Andrew Ray and Irene 
Browne. Eros will distribute. 

Several producers, including 
Danny Angel, have owned the pro- 
perty but all failed to overcome 
censorship difficulties. 

Said Delamar: “The play has a 
homosexual background, but we 
have not attempted in any way to 
make sensational capital out of this. 
Rather we are presenting it as an 
intelligent problem picture.” 
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Another British film on 
British film stock.... 


Director of Photography, Gerald Gibbs 
An ACT Film Distributed by British Lion Films. 

A good British thriller shot on good 
British film... Ulford FP3 


Cameramen praise it (and use it) for 
its consistency, wide tone range and 
sharp contrasts. 

llford film stock is made on film 
base manufactured in England. A re 
triumph of British enterprise of which & 
we are justly proud. 


. 35 mm. ILFORD LIMITED, 
= Cine - CINE SALES 
= Wy ti DEPARTMENT, 
; a Negative ILFORD, ESSEX. 
| Telephone: 


ILFord 3000 


—an all-British production 


VA 


SHOWMANoHIP 


ty Trewk Hazel 


CMA ARRANGES A STREET 
STUNT ON AN AREA BASIS 


A GOOD STREET stunt, organised on an 
area basis, has been for “ Nor The Moon By 
Night.” Supporting the screening at various CMA 
theatres the stunt features a Land-Rover with 
stuffed animals’ heads, a witch doctor complete 
with paint and leopard skin, and a girl and a man 
in safari gear 

B. T. Yeoman, at the Odeon, Twickenham, 
made the fullest use of the witch doctor in a 
whole series of stunts which seem to have caused 
attention. The Odeon, Surbiton, also made sure 
they gained the maximum impact out of the town 
tour. J. L. Atkin’s campaign shows the youngsters 
went for this in a big way 

’. T. Tyne, Gaumont, Putney, also achieved 
the right atmosphere for his campaign on “ The 
Wind Cannot Read.” Some of his female staff 
were dressed in eastern attire, and formed an 
attractive complement to the film's display 
material 

F. W. Newton, Gaumont, Cardiff, also had a 
girl, complete with parasol, taking a walk in 
the town to publicise the film. On the parasol 
were the film's credits, and the stunt again scored 
on its attention to authentic details. A fine foyer 
display, good advance press, and useful poster 
coverage by co-operation with a travel agent, were 
other items in the campaign 

S. H. Bowen, Odeon, Newport, had a scrics of 
simple, but quite effective displays for ‘“ The 

ey." Taking the drawn key as the motif and 
with stills and simple captions added, the title 
could be blended with almost any kind of 
traders’ goods. Above average press was gained 
in which illustrations paid good dividends 


* 
Specimens 
“The Vikings "’ came to Bournemouth in two 
ways—with the film and in a street stunt in sup- 


port of it. €. E, Bushnell had three strapping 
Specimens complete with helmets, shiclds and big 
beards, and even if the film title had not been 
written on their shields, few of the masses of 
people along the promenades would have doubted 
what the invasion was all about. 

In addition to the usual coffin, with inmate, 
and the young lady apparently cager to become 
Dracula's bride, J. J. G. Phileox, Gaumont. Brad- 
ford, also had a large display mounted by the 
Red Cross, which included all the necessary things 
to dispense aid to those who found the film a 
little stronger than their nerves. 

They also had an ambulance parked outside 
the theatre cach night—a fitting gimmick for the 
kind of genera) display that left little doubt of 
the film's content 

- B. Fenner, Gaumont, Newcastle-on-Tyne, 
had some fine press coverage for ** The Wind Can- 
not Read.” This was launched in fine style by 
the personal appearance of Yoko Tani at the 
press show. The opening night of the film had 
as its main guests members of the Indian com- 
munity in the town, and it was fitting that they 
also helped to obtain material for an interesting 
and attractive foyer disolay of Indian goods. 

A tie-up with the Co-operative Society who 
produce a tea called Indian Prince had its pay- 
off in some special posters which were given 
prominence in the windows of their 75 branches 

The model of a snake-charmer which was in- 


-=_ 


cluded in the theatre foyer display was later 
transferred to the window of the main carpet 
dealers and made a very cye-catching display. 

D. G. M. Frankland, Odcon, West Hartlepool, 
also used a key motif throughout his campaign 
for “ The Key.” In a recruiting display at the 
theatre mounted by the Royal Marines, the title 
was well fitted to the available display material, 
and large cut-out keys were placed on the walls 
of the theatre front. 

“ The Key to Better Shopping * was the head- 
ing on a series of composite page advertisements 
in the local press, 

For the local carnival, while not being able to 
enter one of the large and expensive floats, the 
Odeon mounted two very large cut-out keys on 
the top of a shooting brake: film and theatre 
credits were on the side, so the message reached 
the thousands that turn out to watch these events. 


Composite Page 


Rupert Todd, Odeon, Blacknool, also manag’d 
a good composite page for the same film and, 
added to the general film editorial, the press 
inches for the week came in to a useful total. 

His main stunt, however, was arranged with the 
local travel agents where a free flight either to 
Jersey, Ostend, Belfast or the Isle of Man was 
offered to the person who had the key to open 
the box in the Odeon foyer. 

Every fourth customer of the firm spcnsoring 
the contest was given a Yale key and one was 
the lucky free return-flight holder. 

One of those fine comprehensive campaigns for 
“A Tale of Two Cities,” comes from G. New- 
man, Capitol, Leith, and I must say that he 
achieved some outstanding results in fields 
normally not very co-operative to cinemas. 

First the Edinburgh Corporation, who run 
what they call * Children’s Hours " in their main 
public parks in which special shows are put on 
for the youngsters on holiday. These are well 
organised affairs, so that when a painting contest 
for the film, with special posters displayed at 
each centre was incorporated in the scheme, the 
results were well above average. 

Later there was a quiz contest which also had 
its display material used. Some of this even 
reached Princes Street, and I know what a feat 
this is, as I went to the council myself to get a 
display for the Festival and was refused. 


Valuable Help 


One contest was for children under 12, the 
other for those over. Both were on the subject 
of Dickens and the Educational Department gave 
valuable help. Both contests gained fine press 
coverage which, added to the general film press, 
made very good advance reading. 

For a street stunt the theatre made its own tum- 
bril, and the cart with costumed driver made its 
tour around the town at the peak shopping 
periods. A series of window displays and another 
street stunt, this time in the form of directional 
signs, were other items in this outstanding cam- 
paign. 

Harry Murray, at the Gaumont, Sheffield, made 
the most of the visit of Yoko Tani to support his 
screening of “ The Wind Cannot Read.” Starring 
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NEW MEMBERS 


J. V. ALLGOOD, Empire, Mansfield. 
P. R. ASHFORD, A/M, Gaumont, Streat- 


ham. 
H. E. BENZEVAL, Regal, Derby. 
G. W. BOOTH, New Royal, Manchester. 
T. BUTLER, Regent, Crosby. 
A. S. DALE, Rex, Riddrie. 
W. D. DEMAECKER, Mayfair, Battlefield 
R. C. GIRDLER, Odeon, Uxbridge. 
B. V. HORNBLOW, Picture House, Aston. 
R. E. LAMBERT, A/M,_ Broadway, 
Hammersmith. 
J. F. MAKIN, Odeon, Leigh. 
G. R. MAPES, Imperial, Walsall. 
G. C. PARRY, Gaumont, Edgware Road. 
A. R. RUSSELL, Astoria, Liverpool. 
T. A. WRIGHT, Regal, Handsworth. 


FIRST SEAL OF MERIT 
R. J. FELTON, Odeon, Wolverhampton 
(Life Member No. 153). 
SECOND SEAL OF MERIT 
R. ROMAINE, Ritz, Leeds (Life Member 
No. 260). 
THIRD SEAL OF MERIT 
R. FIELDER, Bristol, Birmingham 
Member No. 208). 
FOURTH SEAL OF MERIT 
C. GREENWOOD, Odeon, Lancaster (Life 
Member No. 95). 
R. HELLEY, Regal, 
Member No. 171). 


(Life 


Wakefield (Life 


with some national press on a gimmick centred 
on Harry’s autograph craze, he had the signature 
of Crown Prince Akihito presented to the young 
star in return for her own. 

The one she received was that of the Japanese 
orince who she had watched in ceremonial parades 
when a little girl in Tokyo. At the press luncheon 
all the Murray flair was apparent in the special 
menu cards, choice of food and place names. 

A fine, comprehensive display on police work 
down the years was mounted in the foyer of 
the Odeon, Stafford, to support G. Lockyer’s 
screening of “ Gideon’s Day.” This kind of tie- 
up as well as giving the police a chance to show 
what they do to help the public, also makes a 
fitting setting in the theatre for a film with the 
same theme. Mr. Lockyer also went all out for 
the youngsters when ‘Cinderella’ and 
“ Treasure Island,” a double feature, came his 
way. Large cut-outs of the characters from the 
posters were placed around the town and on the 
front-of-house. 

G. Nimse, Ritz, Southend, had some fine press 
on two personal aspects of his campaign, for 
“ The Wind Cannot Read.” The first was a visit 
by Yoko Tani and in order to get the right local 
slant he arranged for the town’s recently elected 
Carnival Queen to meet the Japanese star. 

This was taken up by the press and better than 
usual coverage resulted. The other “ personal ” 
was in connection with an exhibition Mr. Nimse 
tried to mount in conjunction with the local 
Burma Star Association. 


Block Booking 


This did not materialise after all but the idea 
of block booking for the association did. It 
was part of this arrangement that enabled him 
to approach the association to see if their vice- 
president would also make a call on the theatre. 

This was eventually achieved and Lady 

Pamela Mountbatten duly made her visit on 
opening night. More good press rewarded this 
good pubic relations effort. 

More top press for Yoko Tani—this time at 
Birmingham when she visited the Gaumont. L. 

n really turned on the heat for the occa- 
sion—there were press stories on the star’s dress, 
background and the picture she is playing in. 

At Bristol also this young lady had a fine 
reception and after seeing all the various press 
reports on her national tour I am still a 
that more is not done to get top stars and per- 
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sonalities round to the places where it really 
matters, the ordinary cinemas that collect the 
bulk of the money that pays their salaries. 


Another good link with local authorities is 
being. exploited by some managers playing 
“ Battle of the V.1.". Frederick Vere, Carlton, 
Boscombe, had some special newspaper adver- 


tisements inserted by the Civil Defence Corps, 
arranged a parade through the street to the 
theatre to support the Civil Defence campaign 
and all round did a good public relations job 
both for the CD and the film. 

Another top campaign on this film was 
mounted by D. H. Western, Regal, Gloucester, 
where an outstanding float to advertise the film 
and Civil Defence recruiting toured the town and 
main surrounding areas. A real V.1 was mounted 
on top of a placarded lorry and must have 
caused enormous interest. At the theatre a CD 
exhibition was mounted and with this kind of 
local co-operation it was natural that opening 
night should also be a civic occasion. 


Guard of Honour 


The mayor came along and inspected a detach- 
ment of the Civil Defence corps that formed the 
guard of honour. 

A neat and comprehensive campaign for “ The 
Camp on Blood Island ”’ was arranged by W. 
Harrower, Regal, Kirkcaldy. The story received 
serialisation in the local paper, the newspaper 
vendor was dressed in a Japanese soldier's outfit, 
a display of Japanese war relics was mounted in 
the foyer, and good use was also made of the 
throwaways. A nice 190 inches, with three 
blocks, was gained 

A good, full composite with the film title “ Ice 
Cold in Alex ” incorporated in the traders’ ads 
was the start of W. Parker’s campaign at the 
Savoy, Exeter. He also managed to get a com- 
petition sponsored, the winning prize for which 
was enough free paint to redecorate a house. 
Throwaways had split credits for the film and 
the prize sponsors. 

Arrangements were also made with the Red 
Cross for a couple of the ambulances used 
in the film to make a town tour incorporating 
film and recruiting plugs 

“ Battle of the V.1 ” was supported by another 
fine recruiting campaign at the Majestic, Wood- 
ford. where J. Sargeant had a comprehensive 
exhibition at the theatre and also staged a rescue 
exercise on the theatre roof. In addition he 
gained the loan of a V.1 from a local aerodrome 
and this was on exhibition in the theatre fore- 
court. 


1958 


* 
Poster Of 
The Month | 


THIS MONTH two posters seem to me 
to merit equally first place. Both come 
from the same company and both have 
the same sort of basic design. The “* Love 
Is My Profession ” poster concentrates on 
a single illustration, and a black back- 
ground points up the full colour of the 
well-drawn face of Brigitte Bardot. 

“ The Face of the Cat” uses the same 
technique. I congratulate Miracle on 
being able to suggest in the former the 
X certificate—a saleable c dity—and 
in the latter the suspense of the story with- 

out losing a good design and layout 


* 


The Showman Also Commends... 


Figures in parentheses indicate number of credits 


ACKROYD, R., A/M, Gaumont, Plymouth: No Time 
To Die. Adams, H. W., Odeon, Godalming: The 
Bridge on the River Kwai, The Gypsy and the 
Gentleman (2). Affolter, L. M., Gaumont, Crewe 
6.5 Special, Bonjour Tristesse (2) Allan, 8. G., 
Avon, Glasgow: The Enemy Below, Attack, Bandido 
The Gypsy and the Gentleman (4). Allen, A. A., 
Ritz, Balham: Perri, Machine Gun Kelly, The Lone 


Ranger and the Lost City of Gold, Battle of the V.1 


(4) Allen, L. H., Rivoli, 
Things, The Battle of the V.1 


Southend 


Wonderfu 


newsreel publicity (3) 


Amerena, P. C., Odeon, Ramsgate: The Big Beat 
The Brave One (2). Amies, A, G., Gaumont, Ketter- 
ing: No Time to Die, The Sea Wall (2). Anderson, 
P., A/M, Odeon, Temple Fortune: Desire Under 
the Elms, Raw Wind in Eden (2). Anderton, R., 
A/M, Gaumont, Doncaster: The Wind Cannot Read 
Andrews, K., Odeon, Bedminster: Rooney. Archer, 
D. 5., Empire, Coventry: Perri, The Moonraker (2) 
Archer, F. J., Astoria, Streatham he Big Mone 
Heart of a Child (2). Armsworth, P, J., Odeon 
Weymouth: Run Silent, Run Deep Aspden, W.., 
Rialto, Blackburn: Gideon's Day Atkinson, A., 
Regal, Beverley: Public relations 

BAILEY. E. F., Ritz, Stockport: Six Inches Tall 
Marjorie Morningstar Baker, G. J., Gaumont 
Manchester: South Pacific, Carve Her Name With 
Pride (2). Barry, E., Gaumont, Bournemouth: Law 


and Disorder. Basson, E. A., Odeon, Chesterfield 
Gideon's Day. Bedford, H., Gaumont, Derby: Pal 
Joey. Bee, J., Odeon, Worcester: Peyton Place, Bon- 
jour Tristesse (2). Beetles, B. W., Odeon, Whalley 
Range: Desire Under the Elms, Peyton Place 
Teacher’s Pet (3). Bell, 3. L.. Odeon, Bury: Cin- 
derella. Bennett, G., Roxy, Grassmoor: Children’s 
club. Bentley, G. R.. Odeon, Liandudno: Around 
the World in Eighty Days, Rooney (2). Bernard, G., 


Odeon, Luton 
W. G., Gaumont 
A. W., Odeon 
Playhouse, Colchester: No 
children’s club (3) 


Derby: The Big 


Time 


su a Desire Under the Elms, Peytor 
Silent Enemy (3). Bint, B., Odeon, Sale 
publicit Peyton Place (2). Bird, T. W., 
Whitley Bay: The Big Beat. Birse, H, C., 
Perth: Happy is the Bride. Blease, G. 
Bolton: Peyton Place. Bloom, B., Vict 
Disc Jockey Jamboree, 6.5 Special, A 
Sun (3) Boam, S., Picture House 
Rooney. Booth. G. W., New Royal 
Special, Gideon's Day. public relations 
S, H.. Odeon, Newport: Orders ¢ 

R. W.. A/M, Broadwa Peterborou 
Bradding, D. A.. A’/M, Un 

relations, Marjorie Morningstar 

Odeon, Manchester: Paris H« 

Desire nder the Elms (3) Breakell, 
Gaumont, Shefficld: Fraulein. Bridger, 


Openshaw: 6 
3). Bowen, 


The Big Money, Cinderella (2). Biggs, 
Beat 
Redhill: Stage Struck. Bigny, E. C., 
. for Sergeants, 
Bigwood, G. F., Odeon, Weston- 


1 Place 


Bignell, 

Perri 
The 

Newsreel 


Gaumont 
Gaumont 


B., Odeon 
Wal 


aiton 


Touch of the 


Highbur 


= 


Ritz, Maidstone: Perri. Brinley, L. J., Odeon, 
bot: Carve Her Name With Pride. Brissenden, F. E., 
Gaumont, Dover: Another Time, Another Place 
Brodie, C. F., Pavilion, Barrow-in-Furness: Up the 
Creek, A Tale of Two Cities, Cowboy (3). Bromley, 
i.» Gaumont, Oldham: There's Always a Price Tag 
Brookes, H., Odeon, St. Austell: Paris Holiday 
Brooks, W. G,, Empire, Clydebank: Bonjour Tris- 
tesse. Brown, C. E., Gaumont, Preston: The Bolshoi 
Ballet, Rooney (2). Browne, J. E., Odeon, Yeovil 
Thunder Road, Teacher's Pet, children’s club, Desire 
Under the Elms (4). Browne, P. G., Odeon, Kenton 
The Big Money, Raw Wind in Eden (2). Bull, J. D., 
Avenuc, Blackley: Gulliver's Travels Bulleyment, 
« Heeley Palace, Sheffield: No Time to Die 
Bullock, J. D. J.. A/M, Avenue, Blackley: Children’s 
club, public relations (2). Burgess, S., Regal, Liford 
The Law and Jake Wade. Burton, H., Gaumont, 
Bromiey: Dracula. Buttoa, P., Piayhouse, Bexhill 
The Vikings 


Tal- 


SALLANDER, D., Vandyck, Bristol: Satchmo the 
Great, Too Much Too Soon (2). Campbell, J. G., 
Regal, Coatbridge: Up the Creek. Carter, A. R., 


Blue Murder at St. Trinian’s 
Gaumont, Dagenham: St. Louis 
Blues. Cartwright, C., Odeon, Oldham The Big 
Money, The Key (2). Cattell, A. G., Regal, Tor- 
quay: Ice Cold in Alex, Indiscreet (2) Chantrey, 
G. M., Odeon, Glasgow: The Big Money. Cherry 
H, W., Pavilion, Attercliffe: The Duke Wore Jeans, 
Dracula (2). Clark, C.. A/M, Odeon, Greenock: A 
Tale of Two Cities Clark, J. D., A/M, Odeon 
Blackpool: The Silent Enemy. Clarke, L. R., Majes- 
tic, Staines: Desire Under the Elms. Claxton, L. K., 
A/M, Odeon, Barking: The Big Money, Dracula, 
Raw Wind in Eden, Bonjour Tristesse, This Happy 
Feeling (5). Close, C. C., Gaumont, Bristol: The 


Odeon, Guernsey 
Carter, E. C., 


Sea Wall, Dracula, Fraulein, Run Silent, Run Deep 
Rooney (5). Cockburn, R. C., Odeon, Skipton: The 
Lady Takes a Flyer, The Naked Truth, theatre pub- 
licity, The Big Beat (4) Coe, D., A/M, Hippo 
drome, Colchester: No Time to Die. Connett, F. A., 
Gaumont, Weymouth: The Key, The Silent Enemy 
(2). Cook, R. L.. Savoy, Swindon: Public rela 18 
theatre publicity (2). Cooke, W., Odeon, Kettering 
The Big Money. Coombes, D. H., A/M, Metropole 
Nottingham: A Cry From the Streets, Perri (2) 
Coombes, R, E.. Regal, Cirencester: Public relations 
Cooper. A., Ritz, Hyde: Ice Cold in Alex. Cordier, 
P. J.. Rex, Hanworth: Children’s club, The Battle of 
the V.1 The Moonraker, No Time for Sergeant 
Wonderful Things (5). Crabb, R. J.. Lyric, Welling 
borough: Public relations. Crane, G. J. V.. A/M 
Gaumont, Norwich: China Doll, Dracula, Another 
Time. Another Place, Run Silent, Run Deep. Law 
and Disorder (5). Crame, H. F., Adelphi, Birm 
ham: Hell Bent for Glory, Camp on Blood Island 
(2). Crate, L. H.. Union, Dunstable: The Viking 
Crawford, W., Gaumont, Hamilton: China Doll 
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Comedy (3). Salter, F., Gaumont, Sutton: St. 


Regal, Chesterfield: Perri. The Young Lions, Marjori¢  INGLEDEW, A. G., Odeon, North Finchley: Peyion Louis Blues, Another Time, Another Place, Dracula 


Morningstar (3). Donkin, W. T.. Odeon, Mother- 


ace, Desire Under the Elms (2). Isherwood, N, W., (3). Sanders, J. V., Odeon, Morecambe: Gideon's 
well: A Tale of Two Cities. Doran, J. W., A/M, ly Rhyl: The Silent Enemy, Desire Under the Day. Sarson, J. K., Pavilion, Hackney: The Big 
Ritz, Barnsley: Marjorie Morningstar Downes, Elms (2) Yell Pal Money. Seals, E. S.. Gaumont. Woking: The Gypsy 
R. H., Gaumont, Birkenhead: Dracula. | i JAMES, J. W., Regal, Trowbridge: Old aie, ™ ‘and the Gentleman. Seddon, A. W., Ritz, Belfast: 
C. H., Odeon, Liverpool: The Key, A Night To Joey (2). Jenkins, J. R., Odeon, Blackheath: € No Time for Sergeanis, Wonderful a. The 
Remember (2) Dunachie, J.. Regal. Giasgow Naked Truth. Jennison, T. M., A/M, Majestic, Moonraker (3). Selwya, H., Odeon, ackney: 
Westward Ho the Wagons. Dunford, W. T., A'M, Leeds: The Big Beat, Rooncy (2). Jones, . = vee graeme. D - Aag R.. Gaumont, Chesterfield: 
Gaumont, Darlington: St. Louis Blues Odeon, Bloxwich: Dangerous Exile, The ee heatre publicity. Sewell, G. E., Odeon, Romford: 
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‘Kine'—MGM £600 Showmanship Contest 


He Called In The Navy For 
‘Don't Go Near The Water’ 


MANAGER H. E. George, of the Palace, 
Arbroath, staged a big campaign for “ Don't Go 
Near the Water,”’ and earned himself 350 inches 
of press space. 

he campaign included several window dis- 
plays, a foyer ye manned by sailors and 
publicity displays at the annual ball of HMS 
Condor. 

For the first of several contests, in each of the 
four weeks preceding playdate, photographs 
were taken of parts of the theatre audience. Every 
seven days two photographs were shown in the 
window of Currys, Ltd., who by means of press 
advertisements and throwaways informed patrons 
that in the fifth week two heads would be selected 
from each photograph, with the 16 selected 
persons being invited to compete for a handbag 
radio and an electric razor. 

The editor of the Arbroath Guide published 
photographs of the 16 finalists and a further prize 
of an electric fire was offered to the first reader 
submitting the names of Scottish holiday resorts 
associated with clues given. 


Photographs 


A second competition was a photographic one 
which invited entrants to submit photographs for 
which they felt the caption “ Don’t Go Near 
the Water" was appropriate. As an example, 
a fully-dressed girl was pushed into the local 
swimming pool, the resulting photograph appear- 
ing in the press. Prizes awarded were a bathing 
costume and gramophone records. 

Two other features in the Arbroath Guide were 
a beauty hints contest for those intending to 
“go near the water,” with prizes of beauty 
treatments and permanent waves and a contest 
for children, who were asked to decipher groups 
of letters to form the names of ten well-known 
holiday resorts. A globe of the world was one 
of the prizes offered. 

Many other novel ideas were put into opera- 
tion. Francis Hogben, local Olympic swimmer, 
came along to a minors’ matinee prior to play- 
date and gave the children hints on swimming. 

Music was played in the theatre foyer and via 
the non-sync. 

A composite page was placed in the Arbroath 
Herald, appearing immediately prior to playdate. 
This meant that manager George had to supply 
all of the advertisers and the complete layout 
for the page before the paper would accept it. 
Each advertisement carried a scene from the film. 

Another similar effort was a half-page in the 
Arbroath Guide, and again compiled by the 
manager. 


Memorable 


The screening of “ Dunkirk ” at the Forum, 
Southampton, was made a memorable occasion 
by the efforts of assistant manager D. Van-Pooss. 

As soon as he had notification of playdate 
the Army recruiting authorities were contacted 
along with the mayor and sheriff of Southamp- 
ton, and a campaign was planned. 

_ The mayor and mayoress accepted an invita- 
tion to a gala performance. The procession to 
the theatre was an impressive sight. The digni- 
taries passed through a guard of honour of 
NCOs and men of the Royal Armoured Corps, 
the Green Jackets Brigade, and the 10th Hussars, 
making a total of over 200 men. 

_ The military band of the Green Jackets played 
in the orchestra pit. 

A prologue was staged on which a citizen of 
Southampton read a citation giving a brief sum- 
mary of the Dunkirk evacuation and introduced 
men from various regiments dressed in the style 
of 1940 and 1958. Among the military repre- 
sented were the Royal Armoured Corps, Royal 


Regiment of Artillery, Corps of Royal Engineers, 
Royal Corps of Signals, Brigade of Guards, 
Royal Hampshire Regiment, Royal Army Service 
Corps, Royal Army Medical Corps, Royal Army 
Ordnance Corps, and the Corps of Royal Mili- 
tary Police. 

As each man appeared an appropriate picture 
of the evacuation was screened while the band 
played the correct regimental march. 

Other aspects of the campaign involved 
numerous window displays, a touring army 
vehicle complete with credits and an,army launch 
dressed overall carrying a large banner spreading 
the news of the screening in the Southampton 
waters. 

The Southern Daily Echo gave over 40 inches 
of editorial to the event. 


Display 


A 16-mm. trailer was used by J. Norman 
Longley and his assistant J. R. S. Hall to help 
them publicise “ Dunkirk” at the Empress. 
Sutton Coldfield. This was used in conjunction 
with a photographic store window display. 

With the co-operation of the Territorial Army 
and regulars, effective foyer displays were made. 
Also a large presentation of guns and radar 
equipment was placed in the theatre car-park. 

The radar units were continually demonstrated 
as part of the TA Jubilee celebrations. 

Wireless transmitters were erected in the theatre 
lounge by the Mid-West District Signal Regiment 
and patrons were invited to speak to army 
personne] manning similar sets in the car park 
and at other TA displays in Sutton Park, two 
miles away, and Newcastle-under-Lyme, 25 miles 
from the theatre. 

The front-of-house was dressed overall with 
cut-out units, flags, bunting and blow-ups of 
the stars. The entire front was floodlit by night. 

A grand opening night was the highlight of 
the campaign, and was attended by i. Service 
personnel and civic dignitaries. he press 
co-operated with over a hundred inches of 
editorial. 


Parades 


Assistant manager C. R. Hall arranged for 
parades including the Sea Cadets Brass Band 
and the Omega Marching Band, to support the 
screening of “ Dunkirk” at the Beau Nash, 
Bath. 

They marched to the theatre with members of 
other youth organisations for the opening night 
and also performed at a barbecue arranged for 
the Bath Festival. 

A 16-mm. trailer was screened at the barbecue 
and there was a giant poster, “* Remember 
Dunkirk.” 

Five hundred festival programmes, distributed 
by a local information bureau, contained credits 
to the film and counter and window displays were 
arranged. 

The Bath Chronicle reported the attendance of 
local Dunkirk veterans and VIPs at the theatre, 
specially decorated with flags and bunting. 

Fisher and his assistant, A. Brown, 
arranged several tic-ups with local butchers for 
ene of “ The Sheepman ” at the Regal, 

ull. 

Teaser advertisements were used in the press 
for three days and envelopes marked “ Ladies 
Only * and containir.g teaser cards were distribu- 
ted away from the theatre. 

Using the theme, “A Picturegoer four-star 
film,”’ double crowns and other publicity were 
used to exploit this angle. Slips containing 
credits were sited in 100 buses. 


MANAGEMENT 


Are We Too 
Chair-Bound ? 


ONE BASIC complaint that always seems to 
crop up in letters I receive from managers con- 
cerns the amoumt of time many of them are 
forced to spend behind office desks. It seems 
to apply more to the younger men—especially 
assisiant managers—who find office chores a 
major item in their daily work. 

All of us realise how this aspect of our work 
has in recent years left less and less time for 
the more creative side of our job—devising 
campaigns, making contact with local trades- 
people and civic authorities and establishing 
closer relations with the man in the queue. 

There is no doubt this is one reason why the 
overall standard of showmanship has fallen. If 
4 manager can devote only a small part of his 
time to organising campaigns, it is obvieus that 
he will tend to accept all the pedestrian ideas that 
are handed to him on a plate from the renters, 
or his own head office. It’s not simply that this 
sort of thing leads to stereotyped campaigns. It 
also involves a lessening of the manager’s control 
over his own affairs—and heaven knows, that's a 
thing to be discouraged these days. 

The whole thing was brought home to me 
recently when I was concerned with the prepara- 
tion and mounting of the London Film Festival. 
Naturally, this was a hectic time, and I was spend- 
ing much more time than usual at the theatre. I 
also found that, because I wanted the whole 
thing to go with a swing, I took over active (and 
I mean active) control of the front-of-house and 
all the manifold duties involved in filling the 
cinema, 


Exciting 


It was in the middle of all this that there 
returned to me what I consider to be the most 
exciting feeling of all for the enthusiastic 
manager—I began to feel that everything was 
right under my control. I was completely in 
touch with the seating situation; I was right on 
hand to answer personally all the many questions 
that staff and patrons wanted to ask. 

This feeling of being in command is, I realise, 
quite common with managers of some of the 
smaller houses. But I know from letters 1 receive 
that in many of the big theatres this feeling is 
all too rare nowadays. 

Too often, for instance, managers pass on to 
their assistants the vital link that they should 
have with their public. kt is not their fault 
the nature of a modern manager's work makes 
it inevitable. 

In addition, this delegation of responsibility 
means that managers often miss those small, but 
important, little things that can cause annoyance 
to the paying customer and which might not be 
apparent to an inexperienced assistant, 

For instance, it is only by being on the spot 
that you can tell that the category board is in the 
right place display-wise but is positioned badly 
from an operational poim of view because it 
means that customers have to cross the entire 
foyer from the entrance door. 

Also, it is only by being there in person tha‘ 
one can judge what sort of advertising attracts 
patrons in the foyer, and what sort they tend to 
ignore; what are the best and most vital arcas 
for sales; and whether the lighting is too strong 
or too weak or of the wrong type in the area 
between foyer and auditorium. 

These are, poe, trivial points but they do 
suggest that there are factors in cinema manage- 
ment that may be going to the dogs simply 
because managers are no longer on the spot to 
look after them. And this reflects a dangerous 
tendency in theatre operation—that although 
managers may still make the decisions, the actual 
running of theatres may have passed out of their 
grasp. It is something everyone in our profes- 
sion must try to combat. 
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“STOP THIS 
MONOPOLY ° 
MEARS 


COMMENTING on the Rank 
rationalisation scheme at the last 
AIC council of management meet- 
ing, president Harry Mears said 
the government had a duty to the 
public “to stop this monopoly with- 
m the industry.” 

He added: “I think the govern- 


ment is quite wrong. It has no right 
to allow it.” 

Alderman Mears said the AIC would 
study John Davis's statement on CMA 
reorganisation and, if necessary, press that 
the matter is raised in Parliament at 
we are wise people,’” he said there will 
be so many awkward questions asked in 
Parliament about this rationalisation 
scheme that it will be put in the ice box 
for a bit, where it belongs It has already 
been watered down 

** It is the intention of this association 
to go carefully into Mr. Davis's statement 
and then we shall acquaint Members of 
Parliament with the position as it affects 
independents,” said Alderman Mears 
The AIC, he added, would also approach 
the Labour Party's Film Commitee 
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Premiere Set For 
British Western 


DANNY ANGEL'S CinemaScope 
production n colour for 20th 
Century-Fox The Sheriff of Frac- 
tured Jaw,”’ the first British western 
which is to have a charity world 
premiere at the Carlton on Novem- 
ber 6, will be shown to the trade 
at the Rialto, Coventry Street, on 
October 28 at 10.30 a.m 


Printed in Great Britain and Published by ODHAMS PRESS LTD., Long Acre, 


! 


ener nnn ee reee ee reer 


Rationalisation—contd. 


| Gaumont cinemas would go over to 


strengthen the Fox 
release. 

Jimmy Carreras said he was con- 
cerned with the extra risk for 
producers. Would it become a “ free 
for all’ for the distributor? 

Mr. Davis said, “ You may have 
to go to six bookers, instead of one. 
It may mean that the distributors 
may have to do a job of work.” 

But he pointed out that Fox had 
succeeded in creating the “ Fox 
circuit.” 

It was important to realise, he said, 


independent 


that the London Gaumont cinemas 
would form part of the third 
channel of release 


Agency 


Mr. Davis suggested that a central 
booking agency might emerge. It 
might mean that the KRS would have 
to scrap one resolution on its books. 

George Brown asked Mr. Davis if 
he would elaborate on the subject of 
what type of film the producer ought 
to make. 

“ Something that is different, 
more exciting than can be seen 
television,” Mr. Davis replied. 

Mr. Davis emphasised that it was 
not entirely a matter of cost. He 


and 


on 
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; asked to do so by the government. 


cited the example of a producer who | 


came to him with a good idea for a 
modest budget picture. At it stood, 
the project had an 80 per cent. 
chance of failure. But with certain 
ingredients added its chances were 
vastly improved. The cost had in- 


| creased, but even so the budget was 


still lower (a figure was quoted in 


This was a matter for the govern- 
ment. But the whole question of 
quota relief would have to be 
reviewed by the Board of Trade. 

Danny Angel asked if the Rank 


group proposed to change the day of | 
opening of new films on general | 


release, 

Mr. Davis said that ABC had 
advocated a change but The Rank 
Organisation was not in favour. But 
it was prepared to experiment. 

Maurice Cowan asked if Mr. Davis 
was advocating a reduction in produc- 
tion output. 

“ No,” said Mr. Davis, 
ducers must be more careful. 

David Kingsley was surprised that 
producers had not shown more 
interest in the 80 specialised cinemas. 
Would they still have to play full 
quota? 

The answer was “ yes.” 

But in the case of * South Pacific ” 
in Manchester, exemption had been 
granted by the Board of Trade. It 
was the group’s view that it would be 
a retrograde step not to encourage 
new systems of presentation. 

However, cinemas such as the one 
in Manchester had a_ responsibility 
for quota and it might be advan- 
tageous if it were possible to apply 
quota over a longer period. 

Maxwell Setton raised the question 
of financing. We are well equipped 
so far as important features are con- 
cerned, but what is going to be the 
effect so far as the NFFC is con- 
cerned, he asked. 

The question remained unanswered. 
The matter is under discussion. 


RANK RECORDS: NEW 
DISTRIBUTION PLANS 


RANK HAS SCRAPPED its plan 
to start a record club to market the 
new Rank Records. Instead the 
discs will be available to all estab- 
lished distributors and dealers early 


| in the New Year. 


confidence) than some current 
productions 
Opportunity 

Robert Clark observed that if the | 
“third circuit’ were effective it 
would provide producers and dis- 
tributors with a wonderful oppor- 
tunity for live salesmanship. 

Herbert Wilcox asked of Mr. 
Davis: “ If we have a good picture 
have we your assurance that it will 


get extended playing time.” 
The reply, once again, was “ 
But Mr. Davis emphasised that it 
would not necessarily be at the 
theatre at which the film opened. It 
might be moved to a_ hold-over 
theatre in the specialised group. 
Robert Clark raised the question | 
of whether the “ third circuit ” 


yes.” 


And the Organisation has arranged 
to buy the ordinary shares of Thomp- 
son, Diamond and Butcher, a firm 


| that has been a leading distributor of 


| records for many years, and a manu- 


facturer of allied equipment. 
J. O. Thompson and J. Diamond, 


| who have been connected with the 


company since it was formed in 1920, 
will remain as joint managing direc- 
tors. No change is planned in the 


would | operating policy or staff of the com- 


be bound to take a quota picture if | pany. 


“ but pro- | 
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S. WALES CEA—contd. 


meeting as given by Mr. Jones and Mr. 
Owen. 

Mr. Jones said that a bid had been 
made for the Ealing films by a TV con- 
tractor who if he hdd been successful 
could have shown the films exactly when 
it suited him. *‘ As it is we in South 
Wales will not be affected at all because 
these films will only be shown in the 
Midlands and the North,"’ he added. ** It 
is felt that we came out of this very 
creditably.*’ 

George Isaacs (Bridgend) said he felt 
that FIDO had gained a victory in the 
ABC matter but queried whether Ameri- 
can films would now be available to TV 
as a result of their obtaining a quota of 
British pictures. 

Mr. Jones said the GC had been told 
that the films would only be shown on 
TV if the Sunday afternoon viewing audi- 
ence for live shows declined. If they were 
shown he agreed that American product 
could then also be put on TV 

Rank Rationalisation,—Commenting on 
John Davis's statement, Mr. Owen said 
it seemed that what The Rank Organisa- 
tion was doing was good, sound com- 
mercial sense which unfortunately would 
affect exhibitors throughout the country. 

Trade Shows.—Expressing his concern 
at the cessation of provincial trade shows, 
Mr. Jones said it was a poor excuse for 
renters to say that they could not afford 
the shows. 

Head offices of the renters are swayed 
by the views of the local branch mana- 
gers, he said. ** Here in Cardiff there are 
two managers against trade shows. We 
exhibitors cannot always attend trade 
shows but we do send substitutes to them. 

‘The renters do not seem to accem 
that. I think it is am excuse to stop us 
seeing beforehand some of the rubbish 
that they put on the screens.”’ 

On the proposition on Mr. Newell it 
was agreed to support the Sheffield branch 
in its efforts to have provincial trade 
shows reinstated 


'Strangler’s' Season 


THE new Eros horror picture, 
“Grip of the Strangler,” starring 
Boris Karloff, opens a West End 
season at the London Pavilion on 
Friday (October 24). 

Another Eros picture will com- 
plete the programme. It is “ Chal- 
lenge the Wild,” an open air subject 
in Natural Colour. 


LA TE EX TRAS 


Thursday, October 23. 

3 p.m., Own.—** The Adventures of 
HAL 5” (British Lion-CFF) 
Friday, October 24. 

10.30 a.m., Studio One.— 
Mask *’ (British Lion). 


“* Behind the 


2.30 p.m., Hammer.—* School For 
Violence; one short (Anglo Amalga- 
mated) 


LONDON AND PROVINCIAL TRADE SCREENINGS 


Tues., Oct. 28 10.30 Rialto 
— 2.30 Own 
Wed., 29 10.30 Own 
& 2.30 
Thur., 30 10.30 Warner 
30 12.20 Studio One 
30 3.00 Own 
Tues., Oct. 28 10.30 Theatre Royal 
28 10.30 Theatre Royal 
Tues 28 10.45 Essoldo 
Thur 30 10.45 Essoldo 
Fri a 10.00 Essoldo 
31. 10.00 Essoldo 


LONDON 
The Sheriff of Fractured Jaw 


Son of Robin Hood 
Torpedo Run 


What Lola Wants 
One short ; 
Blow Your Own Trumpet | 


MANCHESTER 
The Valley of Death 


Hell Squad 


NEWCASTLE 
Adam and Eve 
Torero ; 
The Unashamed |. = 
The Summer Wind Blows, 


“Leados Ww. C2 > 


20th Century- Kenneth More U 
Fox 
20th Century- Al Hedison U 
Fox 
MGM Glenn Ford U 
Warner Tab Hunter U 
Walt Disney —— — 
British Lion— on U 
CFF 
Anglo Don Kelly U 
Amalgamated 
Anglo Wally Campo A 
Amalgamated 
Orb Carlos Baena A 
Orb Luis Procuna _ 
Orb Rae Kidd i ae 
Gala Margit Carlquist x 


— 


(or i 


. 


a 
a 
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CLASSIFIED 
ADVERTISEMENT RATES 


SITUATIONS VACANT 
SITUATIONS WANTED ... 4d. 


FINANCIAL ... 1/- 
FOR SALE & WANTED ) 
MISCELLANEOUS ) 


Caps 2d. per word extra. Box No. 1/- extra. 


All Classified Advertisements must 
be prepaid (except approved 
eccounts) received by Thursday 
fer inclusion in the next week's issue. 


KINEMATOGRAPH WEEKLY 
06-98, LONG ACRE, LONDON, W.C.2 
Telephone : TEMple Bar 2468, Ext. 271 


TO EXHIBITORS AND OTHERS 


Those desirous of SELLING, either as 
a going concern or for redevelopment 
for Business or Commercial 
Consult 
MESSRS. 


HARRIS & GILLOW 


purposes 


ESTATE AGENTS & SURVEYORS 


Specialising in the Sale and Valuation of Cinema 
Theatres and all Entertainment Properties 
93/95 WARDOUR STREET, LONDON, W.1 
GERrard 2504 (7 lines) 


Please note that we cannot be 

held responsible fer any mis- 

takes arising from advertise- 

ments accepted over the 
telephone 


YOU MAY REPLY IN CONFIDENCE TO 
BOX NUMBERS 

To prevent a reply to a box number 
reaching someone for whom it is not in- 
tended, readers may use the following 
service : 

Enclose your sealed reply in another 
envelope addressed to the Advertisement 
Manager, and add 2 list of individuals or 
companies to whom your letter should not be 
forwarded. if the box number holder is on 
the list, your letter will be destroyed. 

Please note, under no circumstances can 
we divulge the names and addresses of box 
number 


SITUATIONS VACANT 


ASSISTANT Film Editor required. Must 
be fully qualified and experienced Please 
apply 
and stating age 
sent to suitable applicants.—Personnel 
Manager, Scottish Television, Ltd., 
Theatre Royal, Hope Street, Glasgow. 


APPLICATIONS are invited for the 
post of Executive Officer of the Children’s 
Film Foundation Only men or women 
having a keen interest and sympathetic 
understanding of the problems of enter- 
taining children by films should apply 
Experience in film production, though de- 
sirable, is not essential. Salary from 


in writing, giving outline of career | 
Application forms will be | 


£1,500 to £2,000 per annum according to | 


experience, 
ony Stating 
posts held, 
two referees, 
Secretary, Children’s 
Ltd., 6-10, Great 
don, W.1I 


SECOND Operator required for the 
Electric Theatre, Bournemouth, preferably 
married, accommodation if required 
Write, stating experience, etc., to Circuit 
Engineer, Regent Theatre, Poole. 


MANAGER, ‘thoroughly 
required for Grade “* A’ 
Manchester Area. 
mission Full 
Supervisor, 23, 
Lanes 


etc Applications in 
age, education, 
together with the 


writing 
Previous 


Film Foundation, 
Portland Street, 


experienced, 
* 2,000-seater in 
Top salary plus com- 
details, in confidence, to 

Edge Lane, Stretford, 


SITUATIONS WANTED 


DESPATCH Manager, Manchester, 18 
vears’ experience —F., Box 199, Kine- 
matograph Weekly. 


VALUERS 
to the 
MOTION 
PICTURE 
INDUSTRY 


names of | 
should be addressed to The | 


Lon- | 


SITUATIONS WANTED (contd.) 


MANAGER. Every qualification includ- 
ing booking. Bonded. References 1928- 
1958. Single.—5, Hillaries Road, Erding- 
ton, Birmingham. Phone 5308 


YOUNG Man seeks position as Second 


Willing to learn.—Write, E., Box 198 
Kinematograph Weekly 

MANAGER (retired) requires relief 
work, | or 14 days weekly.—H., Box 201, 
Kinematograph Weekly. 


MANAGER with Circuit and Indepen- 
dent experience. Single, 38, excellent 
references. Disengaged on account of pro- 


longed illness. Prepared to accept appoint- 
ment as Relief.—J., Box 202, Kinemato- 
graph Weekly. 
WANTED 

WANTED Pair of variable Ana- 
morphic Lenses; also Brackets for GB 

alee 12s.—State full particulars and 
price to Northfield Pictures, Ltd., Bristol 


Road South, Northfield, Birmingham 


You can doa 


GOOD DEAL BETTER 


— 
50 batch Aisi a 


Maaket 


Chairs a for inspecti 


REBUILT MODERN CHAIRS AS NEW 
inspection cordially invited at London showrooms — 
102 BRIGHTON ROAD, LONDON, N.16 
Phone GERALD LEVENSON, CLissold 6617/8 


COMPARE QUALITY—COMPARE PRICES 


| G.. Box 


ANOTHER NEW CUSTOMER | 


HIRE 


ARRIPLEX 16, brand new outfit and 


six Cooke T lenses and all accessories plus | 
all other types of photographic equipment, | 


B. Bennett and Sons 
25-27, Oxford Street, London, W.1 
9953. Send for catalogue 


available for hire 
Ltd., 
Ger 


SMALL Studio for special effects, 
rostrum, etc., occasionally for 
Central London.—Gerrard 5247 


with 
hire 


CINEMAS FOR SALE 


LANCASHIRE, St. Helens area. Free- 
hold Splendidly equipped throughout 
CinemaScope. 500 seats. Manager and full 
staff. Last year’s profits nearly £3,000 
Must sell. £11,000 or nearest. No agents 
200, Kinematograph Weekly 


FOR Sale 
seats off tax 


Cinema, Kirkconnel, 400 
Scope. Oil heating. Living 
accommodation. Sell or lease.—Particu- 
lars, H. G. Bradley, Cinema, Kirkconnel, 
Dumfriesshire 


LOOK TO 


THE FUTURE 


with the best 


FRAMES AND PUBLICITY 


COMBINED SERVICE 
CLASSIC DISPLAYS LTD., 


305-7 Upper Street, London, N.1 
CANonbury 9401-2 


31 


TIP-UP, © HAIRS 
CURTAIN? 


2PETS. 
CAF IONS 


& RENOVA! 


H. LAZARUS & SON Ltd. 
49-51 CURTAIN ROAD 


| | LONDON, E.C.2 


FOR SALE 


35mm Morigrat hand camera, turret 
3 lenses, 6 magazines, 200’. 


£175.0.0 


HARRINGAY PHOTOGRAPHIC SUPPLIES LTD. 
423 GREEN LANES, N 4 MOU 5241/2 


FOSTERS 


(CURTAINS) LIMITED 


OF NOTTINGHAM 


FOR CINEMA 
DECORATIONS 
AND CURTAINS 


375. WESTDALE LANE WEST 


td 


TELEPHONE 6I047Notm = '* 


TAPE RECORDER HIRE 


Studio, Tape to Disc, Mobile 


MAGNEGRAPH 


1 Hanway Place, London, W.1. LAN 2156 


REBUILT PROJECTOR EQUIPMENT 
and ENGINEERS TO THE TRADE 


89 WARDOUR STREET, LONDON, W.1. 


GEORGE PALMER (Prop Frederick G. Palmer Ltd.) 


GERrard 4796 and 6143 


BARGAIN of the WEEK 


Premier film cabinets, 6 way, spring doors, 
take largest 2,000ft spools, finished black 
erackle, very slightly store soiled but quite 
new and unused, £3 2s. 6d., carriage paid. 


C.W.0. only, refunded if goods returned within 14 
days of receipt. 


SANKEY, PICTUREDROME, ATHERSTONE, WARKS 
Tel.: Atherstone 3210/3202 


GODDARD & SMITH 


22 KING STREET 
ST. JAMES’S 
LONDON, S.W.1 
WHI. 2721 (20 lines) 
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